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‘Blurb’—an 
alternative 


Sin,-Roger Darcy's explana 
tion of the word “blurb” (Febru- 
ary 17) is most interesting. He is 
obviously an authority on the 
subject but the Oxford dictionary, 
which defines blurb as “a pub 
lisher’s eulogy of book printed on 
jacket or in advertisements else- 
where,” does not even hint at the 
subtleties of meaning which he 
has quoted from John Carter 

It frequently happens that after 
a time trade jargon comes to 
mean more to the initiated than 
to the ordinary reader. Blurb, 
which is singularly nasty-sound 
ing slang anyway, could surely 
be replaced by “press comment” 
when referring to the quoted 
appreciations of impartial 
reviewers, 

J. LL. BuLtock 
Kenton, Middx 


Handout moan 


Sm,-—-I believe in press officers, 
the well-trained ones do an essen 
tial job, and do it well. But some 
of the others defy description 

| have on my desk a “story” 
from a press officer with a reput 
able advertising agency—and it 
breaks every rule I can think of 

(i) There is no handout— all the 
information is in a letter 

(ii) It is typed using 
spacing 

(iii) The writer gushes over the 
product (“enchanting ingen 
ous fresh and perky 
irresistible”). 

(iv) The caption to the accom 
panying photograph is stuck firmly 
to the back of the print, and it 
cannot be removed’ without 
damaging either photo or caption 

(v) If | can overcome the not 
unnatural prejudice against this 
“story,” Lam requested to send a 
cutting of anything I use 

Ihree cheers for the Newspaper 
Society! 


single 


D. C, THomas. 
Broxbourne, Herts 


. VoThe Editor .. 


Establishing 


public 


confidence 


Sin,--Sidney Rogerson’s artick 
on public relations (ADVERTISER'S 
WEEKLY, February 10) was most 
interesting and instructive, but 
since publicity, like all profes 
sions, 18 apt to discuss its tech 
niques among itself, some of the 
public’s reactions might be sur 
prising 

Current jokes and jibes on the 
radio and elsewhere have high 
lighted a function of which the 
public was, until comparatively 
recently, unaware 

But the public is not entirely 
an ass, and having become aware 
that news about its consumer 
goods, services and products 
emanate not from the staff re- 
porter, as it had supposed, but 
from the PRO, its attitude is fast 
becoming cynical. Add to this 
individual experiences, loudly 
aired, of complaints and inquiries 


THIS WEEK 


Copytaster on how to plan the 
tactics and strategy of a year's 
campaign: page 464, 


NEXT WEEK 


Outdoor Hobbies & Sports Survey. 


which have been fobbed off all 
too often with soothing phrases, 
ind the reaction to public rela 
tions is not a particularly respect 
ful one 

A great many public relations 
officers are appointed on the 
grounds that (a) they know thet 
Fleet Street; (b) that they have 
some or considerable journalistic 
experience; and (c) that they 
have a flair for starting hares and 
getting out of trouble. These are 
necessary enough, but they are 
not the only qualifications for a 
job which is, after all, the dis 
semination of information about 
a product or service, or both. It 
is much more essential that the 
public relations officer shall be 
respected as a source of informa- 
tion, and a person with some 
claim to integrity, before the joke 
which pictures the PRO as a 
rumour-starter with a huge ex 
pense account goes too far 

If those companies with an eye 
to the future would build the 
prestige of their PRO's by ap- 
pointing persons who, by reason 
of character, ability, education 


Walkers 


(showcards) 


- MANCHESTER 


ind fundamental honesty of pur 
pose can command the respect of 
the public (who in the end pay 
their salary), they will reap wider 
benefits than they know They 
will also help to eliminate some 
of the wide boys who are 
making a racket out of the 
diffusion of information. 

It 4s that this 
prestige be rebuilt quickly, other 
wise the public, who are becoming 
more and more 
mechanics of competitive selling, 
will become as saturated with 
“public relations” as they are with 
certain exaggerated § types of 
advertising 


essential, too 


iware of the 


(Mrs.) J. R. Barner 
Organising Secretary 


Food Education Society 


London 


‘Advertising 
college is 
only solution’ 


Sip 


ton 


Your article on educa 
(February 17) is extremely 
interesting, but it does not offer 
any suggestions which have not 
been discussed many times by the 
various organisations concerned 

| would like to dispel this idea 
of a shortage of lecturers. With 
in the membership of the Society 
of Diploma Members of the 
Advertising Association alone 
there are numerous experienced 
and capable would-be lecturers 
whose complaint is lack of 
vacancies 

So far as proficiency is con 
cerned, principals of colleges 
naturally claim the right to en 
gage lecturers and to test their 
abilities If a lecturer fails to 
hold the enthusiasm of hi 
he is replaced 

The DAA examinations are set 
by the Advertising Association 
but tuition is provided by the 
educational authorities and the 
correspondence = schools Co 
Operation exists between the two 
sides but | think it should be 
pointed out that lecturers are not 
employed by the Advertising 
Association The question of 
additional outside payments does 
not arise 

There is only one way to give 
tudents a square deal on the 
lines suggested, but it is a long 
term proposal and it needs the 
whole-hearted support of the 
British advertising business 

The solution is the building of 
a Central College of Advertising, 


class 
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endowed by the advertising busi 
ness, headed by an authority on 
education for advertising and 
staffed by specially selected full 
time and part-time tutors 
Such a college could remain an 
educational and research centre 
for post-graduate students and be 
equipped as a central advertising 
library, exhibition hall, cinema 
and meeting place [hat is the 
practical solution, although obvi 
ously, I have given here the 
barest sketch of what is required 
PF. W. Jerkins 
Chairman 
Students’ Circle 


DAA Diploma 


Cure for those 
‘secret’ 


figures 


Sm,-H. A. B. Lee in his 
article “How to assess the merits 
of trade journals” (February 3) 
complains of the difficulty in dis 
tinguishing between journals 
whose “most frequent common 
denominator” is the unwillingness 
of their publishers to disclose net 
ale figures 

Surely the remedy for this lies 
in the hands of Mr. Lee and his 
fellow advertising agents and 
their clients who, by refusing to 
book space in journals for which 
a net sales certificate (ABC or 
auditors’) is not available, would 
very soon induce publishers to 
produce net sales figures, or go 
out of business 

By law, manufacturers of 
patent medicines have to disclose 
an analysis of the contents. I 
personally would welcome a law 
which made it illegal for any 
journal to accept paid advertising 
without disclosing the audited 
net sales. 

C. Lomax 

Director 

Lomax, Erskine & Co., Ltd., 
London, W.C.2 
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What an | to do 
about this Foretgw 


“ Obviously he is one of the people who have not heard of the Milhado 


Organisation, otherwise he would not look so worried”, says Albert Milhado 


“We pride ourselves in being able to give the answers to practically most 
media problems for the countries wherein we have representation of 


newspapers, magazines and trade journals 


This is due, not onlyto having a great deal of information in our offic 
in London, but also to the information | collect on the frequent try 

I make to the Continent. We all know it is only by going to th 
countries that you can get an intimate knowledge of their media 

So when you have a foreign advertising problem, contact the Milhado 
Organisation not only for large, but also for the small and cla 


advertisements, which in my opinion deserve the same studied appr 


ALBERT MILHADO & CO LTD 


140 Cromwell Road, London, $.W.7. Tel: FREmantle 8592/3 (3 lines) 


The experts on foreign advertising 
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. bought by nearly a million women every month . . 
read by many more in homes throughout the length and 
breadth of Britain. At the remarkably low cost of 13/- 
per page per 1000, WOMAN AND HOME gives you the 
greatest coverage of housewives of any woman’s monthly 
It is the magazine before all others for the National 


Advertiser with goods to sell to women 


win * ll oe 
CERTIFIED NET SALES (July-Dec 1954) 924,358 
1} MONTHLY » PAGE RATE (600 


A. W. BURNETT, Advertisement Director, THE AMALGAMATED PRESS LYD. 
THE FLEETWAY HOUSE, LONDON, £.C.4 - CENTRAL 8080 
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viewers 


103 million 


for first station 


ISSUE FIELD MAP FOR LONDON 
AREA INITIAL COVERAGE 


At a press conference held jointly by the Independent T ele- 
vision Authority and the radio industry yesterday 
(Wednesday) Sir Robert Fraser, director-general, ITA, 
claimed that the new London commercial TY station opening 
at Croydon in the autumn would have the largest potential 
audience of any station in the world “if the available com- 
petition is taken into account.” 
A field control map of the new station’s transmissions 
issued at the conference gave the primary and secondary areas 
of reception (see page 445). It was claimed that these will 
cover an area in which 1,300,000 sets are already in use 
Of these, about 100,000 already 
have a tuner incorporated ; about 
800,000 can easily be converted ; 
and the remaining 400,000 are not 
convertible 
“Potential viewers” in 
primary area were estimated at 
9.4 million, and in the secondary 
area, 1.05 million 
Most of the former should re 
ceive a satisfactory service. In the 
secondary area, service would be 
satisfactory for a “substantial The 
proportion.” Outside these areas Local Government is engaged 
a “reasonable service” tee on a “comprehensive review" 
obtained by some favourably of the various regulations 
situated viewers governing the control of adver- 
tisements, with a view to 
seeing how far amendments are 
necessary and desirable. 

This information has been passed 


ITA 


Chief NS guest 


Guest of honour at the News 
paper Society’s annual dinner 
the dance to be held at the 
Dorchester Hotel on April 26 
will be the Minister of Labour 
Sir Walter Monckton 


Ministry of Housing and 


Future plans 


After the temporary station 
had operated for about 18 months 
the ITA’s permanent station for 
the London area should be ready 
This would have the effect of 
incorporating the secondary area 
with the primary, and extending 
reception beyond 

A radio industry § statement 
estimated the cost of conversion 
of sets at between £7 to £12. Cost 
of new or altered aerials might 
depending on the locality and 
other considerations, vary from a 
few shillings to £4, £6 or £8, or 
outside the secondary area, £12 

The field control map will be 
issued shortly to all dealers in the 
area, and there will be a 
‘gencrous supply” of manufac 
turers’ information 


The Prudential use 


1954 press ads were 


highest ever 


£71, 988,511 
1953 total of £59,673,245, 
Announcing this fact, the 
latest issue of “The Statistical 
Review of Press Advertising’ 
states that once again the last 
quarter of the year produced 
the highest total at £20,2355,.261 
15.87 per cent higher than 
the same quarter of 1953. 
Commenting on the fact 
that the monthly average ex- 


London Mornings 

London Evenings 

National Sundays 

Provincial Dailies 

Provincial & Suburban Weeklies 
Magazines 

lechnical 

Irade 


kK XPENDITURE on press advertising in this country 
last year reached the all-time record figure of 
20.62 per cent, or £12,315,266 above the 


+x> 


sv 


Ministry ‘reviewing’ advertisements 


to the Association of Municipal 
Corporations, which had asked 
the Ministry to discuss several 
matters of advertisement 
control, including a so-called 
“loophole” whereby certain 
advertisements can be displayed 
on business premises without 
express consent being required. 


w4st 1954 Rise 
i i 
145 " ik.) , 8 O04 
O61, 454 18791 mw 12 
4417 0.4 7 14 
193,242 11,034,724 M4 68 
W124 i¢ 4 45 045 
$14,518 19,404 2” 75 
832,41) 20,761 a9 
005,854 2,262,842 12 #1 
673,245 TI,ORKSII 20 62 
lop spenders for 1954; 
i 
Cadbury's Products 578.007 
Persil $76,443 
Nestle Products $73,121 
Kellogg's Cereals 563.798 
Mars C onfections $40,996 
lide 497,752 
Shell Motor Oil and 
Petrol 452,513 
Daz Detergent 417,41 


penditure during the year was 
almost = exactly £6,000,000, 
“Statistical Review" says: 
“Nor does there seem to be 
any sign that we have yet 
reached the peak.” 
Distribution of the record 
1954 sum among the various 
press media, and a compari- 
son with the 1953 figures: 


(See page 444) 
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Last 1954 quarter breaks press ads record: 


October’s £7 million in best-ever month 


LATEST EXPENDITURE FIGURES 


SHOW INCREASES IN 


ALL MEDIA 


The last quarter of 1954 set up a new record of £20,235,261 
in press advertisement expenditure, according to the latest 
“Statistical Review of Press Advertising” figures. 

With a total of £20,235,261, it was 15.87 per cent higher 
than for the same quarter in 1953. October, with a figure of 
£7,295,162, beat the previous month’s all-time record by 
£746,607. Month-by-month comparison with the }953 quarter 


is given in this table : 


1953 1954 
October £6,448,904 £7,295,162 + 11.57% 
November £6,066,593 £6,759.033 +1b4Al™ 
December £4,947,534 £6,181,066 + 24.93 
£17,463,031 £20,235,261 + 15.87 


Totals for the first three quar- 
ters of 1954 were: January 
March, £16,068,396; April-June, 
£18,137,654 ; July - September, 
£17,547,200 

Comparing the final quarters 
of 1953 and 1954, all press media 
showed improvements. By far 
the biggest was achieved by the 


London Mornings 

London Evenings 

National Sundays 

Provincial Dailies 

Provincial & Suburban Weeklies 
Magazines 

lechnical 

‘Trade 


Total 


provincial and suburban weeklies, 
which registered an increase of 
42.6 per cent in the last months 
of 1954 

Lowest were the London morn 


ing papers—-up by 2.11 per cent 
Total increase in press advertis- 
ing was 15.87 per cent, as this 
following table shows: 
4th qtr., 4th qtr., Rise 
1953 1954 % 
£ £ 
4,608,255 4,705,491 + 20 
1,171,603 1,295,467 | 10-57 
1,847,376 1,853,788 + O33 
2,627,462 4,161,604 +20°33 
789,805 1,126,310 42-60 
5,342,808 6,835,046 27.93 
535,286 638,070 +19-20 
540,436 619,485 + 14-63 
17,463,031 20,235,261 | 15-87 


UP—Ads for pens, clocks, lighters 


Total expenditure by fountain 
and ball pen manufacturers in the 
last 1954 quarter amounted to 
£183,068, compared with £152,386 


in the closing quarter of 1953. 
The leading spender was Biro 
Swan, at £62,532 Next was 
Parker, with £35,059 

On jewellery, watches and 
clocks, expenditure in the past 
quarter totalled £287,716. This 


compares with £236,897 spent in 
the Christmas quarter a year 
earlier The leader, Timex, spent 
£42,141 in the quarter, followed 
by Smith's £31,537, Newmark 
£18,692, and Avia £16,918 


Past quarter's expenditure on 
the advertising of smoking 
requisites such as lighters, cigar 
ette holders, etc., amounted to 
£81,596, some £17,000 more than 
in the closing three months of 
1953. Cigarette lighters account 
for the bulk of the advertising, 
the quarter's figure for Ronson 
alone amounting to £51,009. In 
October Ronson introduced their 
Purafilt cigarette holder, for 
which they allocated £3,886 dur 
ing the quarter, against £5,840 
spent by Dunhill on their De- 
Nicotea holder 


UP—By 51.37 per cent on 1952 


Statistical Review also gives 
a comparison between expendi- 
ture in 1954 and 1952. 

A growth in total is recorded 
from £47,556,375 to £71,988,511, 
or 51.37 per cent. The most out 
standing relative advance has 
been that of the provincial news- 
papers. In two years their 
revenue of the provincial weeklies 
has risen 107.10 per cent, and that 
of the provincial dailies 83.35 per 
cent 

The London evening group 
registers a rise of 56.61 per cent 
and the magazines are up 49.26 
per cent, London mornings and 


national Sundays show increases 
of 38.75 per cent and 38.85 per 
cent respectively. 

Revenue of technical journals 
rose by 41.95 per cent and that of 


trade papers 30.29 per cent 
Figures : 
1952 1954 
i 
London Mornings 13,040,031 18,092,759 


London Evenings $005,373 4,879,122 
National Sundays 45,236,135 7,270,452 
Provincial Dailies 6,018,423 11,034,724 
Provincial & Sub- 

urban Weeklies 1,757,914 1,678,547 
Magazines 15,107,244 22,549,304 
Tee 1,564,463 2,220,761 
Trade 1,736,792 = 2,262,842 

Total 47,556,575 71,988,511 


At the opening of the Household Textiles and Soft Furnishings Fair were 


(left to right) P 


Hocking Baker, general manager 


National Trade Press 


Sebastian Earl, joint managing director of Selfridges, who performed the 


opening ceremony; and V.G 
of all National 


This display stand at the Household 


Textiles Exhibition 
range of Ihbis 
shorily to be 


features a new 
towels which are 
launched with an 
extensive consumer < am paign in 
magacunes. (See “Current Adver- 
tising,” page 488.) 
70,000 replies to 
‘Girl’ full-page 

Over 70,000 
received when 
(Harlee) Ltd. inserted a full-page 
advertisement, featuring a com 
petition, in Girl. 

The response has been made 
the subject of a promotion folder 
that has gone out from Hulton 
Press to advertising agents and a 
selected list of advertisers It 
states that more than 1,700,000 
copies of the Hulton juvenile 
publications—-Eagle, Girl and 
Swift—are sold each week 


replies were 
Harold Lee 


Printers’ guest 

Sir George Barnes, director of 
television broadcasting at the 
BBC, has accepted the invitation 
of the British Federation of 
Master Printers to be principal 
guest at its banquet on the closing 
day of the master printers’ annual 
congress at Torquay, Saturday, 
May 21 to 24 


Sherren, advertisement director and organiser 
Trade Press exhibitions 


‘Chanee for 
manufacturers 


to sell’ 


Tribute to the part National 
Trade Press are playing in giving 
manufacturers an opportunity to 
improve their salesmanship and 
showmanship was paid by Sebas- 
tian Earl when he opened the 
second Household Textiles and 
Soft Furnishings Exhibition at 
the Royal Festival Hall on Mon- 


y. 
Mr. Earl, joint managing direc 
tor of Selfridges Ltd., and chair 


man of the Retail Trading 
Standards Association, said that 
before the war Britain was 


famous for its quality but its 
salesmanship was poor and its 
showmanship “rotten.” 

They must thank the organ 
isers, the National Trade Press 
for giving manufacturers a 
chance to put these matters right 

Forty-four British firms special 
ising in household textiles, domes 
tic linens and soft furnishings are 
exhibiting at the fair which closes 
to-morrow (Friday). Accommo 
dation could be found for only 
half the number of manufacturers 
who wanted to show their new 
season ranges to 15,000 buyers 

Some manufacturers are intro 
ducing completely new ranges in 
household textiles and soft fur 
nishings Curtain and furnish 
ing fabrics are offered in nearly 
3,000 different designs and 
colourways 


More than 15.000 store buyers 


and merchandise controllers 
specialist shop buyers, overseas 
buyers and London representa 
tives of overseas stores and 
buying offices were invited 

On Monday National Trade 
Press issued a 12-page news 
paper covering the fair The 


front and back pages are being 
changed daily 
Next vear the fair is to be held 


Hall 
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lliffe launch 
new materials 
handling paper 


A new quarterly, Materials 
Handling News, is being produced 
by Associated Iliffe Press. The 
first issue will appear July 1 

“With labour persistently more 
scarce and expensive, thousands 
of firms without full labour- 
aiding equipment can be con 
verted to its use-——offering a wide, 
new market for materials hand 
ling devices of all types,” say the 
publishers 

Objective of the new journal is 
the coverage of this “fringe 
market,” distinct from the regular 
large-scale users whom Iliffe 
claim to reach through Mechani- 
cal Handling, the parent journal 


* Keyed ’ ads 

By the inclusion of a pre-paid 
card keyed to editorial items and 
advertisements, readers will be 
able to obtain further information 
on advertisements or editorial 
items in which they are interested 

20,000 copies each quarter will 
be distributed free among senior 
executives in firms known to be 
making less than the maximum 
use of labour-aiding equipment 
Approximately 10,000 of these 
will rotate, giving an overall 
readership of 50,000 buyers a 
year 75 per cent home, 25 per 
cent overseas, Iliffe’s claim 

Materials Handling News will 
have a modern newspaper format, 
using a two-colour cover and a 
174 in by 11g in page size. All 
advertisements will be next to 
matter, with a page rate on four 
insertion basis. 

In addition to full pages, spaces 
available include equivalents to 
the whole page (10 in by 7 in), 
half, quarter and eighth of a page 
spaces in the monthly Mechanical 
Handling, allowing for inter 
change of blocks 

Publication of the journal will 
be on July 1, October 1, Janu 
ary | and April 1. Press date 
for first issue 1s May 31, and 
H. A. F. Colman is advertisement 
manager. 


‘Supplies down’ 
Mr. Peter 
dent of the Board of 


Thorneycroft, Presi 
Trade, in a 
written reply, said supplies to 
home consumers of the types of 
paper normally used for printing 
were 1,916,000 tons for the 12 
months ended August 31, 1939 
and 1,546,000 tons in 1954. With 
in these totals, comparable figures 
for newsprint were 1,243,000 tons 
and 811,000 tons 


Newsprint prices: 


‘No reduction’ 


Before Sir Eric Bowater, chair 
man of the Bowater Paper Cor 
poration, left for America re- 
cently, he said that there was no 
prospect at present of any reduc- 
tion in the price of newspriat. 
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INDEPENDENT TELEVISION AUTHORITY 


coverage for 
Croydon temporary station 


OO 


ITA station to have 25-45 mile range 


{though the entire Greater Lon- 
don area will be covered by 
the ITA Croydon transmitter, 
reception to the south will be 
limited. Further guaranteed 
reception area is at East Grin 
stead, some 15 miles from the 
transmitter, but in between is 
an “island” fringe area cover- 
ing such towns as Reigate, 
Dorking and Redhill 

The southern limit of the fringe 
area proper is some 25 miles, 
reaching as far as Horsham, 

To the east and west the picture 


To produce TV 
programmes 


A new programme-producing 
company for commercial TV has 
been registered under the name 
of the Four Faleoners Ltd. Two 
of the primary directors are 
James Robertson Justice and 
Richard Meyer, his personal 
manager 

They aim to provide general 
and varied programmes, but 
initially it is stated they will con 
centrate on “sophisticated and 
amusing entertainment.” A series 
of quarter- and half-hour pro- 
grammes will be made. 

Footnote: Mr. Meyer has no 
connection with the Richard 
Meyer who is a director of TV 
Commercials Ltd. 


TV sets up 


The number of | television 
licences increased by 151,783 in 
January. The total at the end of 
the month was 4,307,772. 


is brighter. Both Henley (ap 
proximately 40 miles) and Til 
bury and Gravesend (20 miles) 
will be able to receive the 
transmissions while Walling 
ford, Berkshire (48 miles) and 
Burnham on Crouch (43 miles) 
in Essex will be on the out 
skirts of the fringe area 

To the north the transmissions 
will reach as far as Welwyn 
(just under WO miles) while Saf 
fron Walden (45 miles) in 
Essex will be on the outer edge 
of the fringe area 


Marconi contract 


Associated - Rediffusion Lid 
have placed with Marconi’s Wire 
less Telegraph Co., Ltd., a con 
tract for the provision and plan 
ning of most of their studio and 
outside-broadcast equipment 

The initial order includes the 
complete installations for three 
three-camera studios, one two 
camera studio and two complete 
three-camera television outside 
broadcast vehicles 


ADVERTISER'S WEEKLY 


—- - + 


Bowater’s USA 
venture filmed 


How a British company built a 
giant production plant in_ the 
United States is the theme of a 
colour film “Tennessee Venture’ 
which received its premier in this 
country last week 

The film, produced by World 
Wide Pictures, tells that story of 
the Bowater Tennessee Mills in 
which the company invested 15 
million dollars with the special 
consent of the British Govern 
ment 

The newsprint, made from tim 
ber of five states, is supplied to 
128 cities in the southern half of 
the United States 


Plays for TY 

lV Commercials Lid. are pro 
ducing at their Highbury Studios 
a series of programmes called 
“Theatre Royal” based on high 
lights of various literary classics 
Fach production will run for 26)! 
minutes allowing for 43) minutes 
of commercials 


‘Each commercial a solus ad,’ say ISBA 


The Incorporated Society of 
British Advertisers would like 
each commercial TV an- 
nouncement to be « solus ad- 
vertisement. Its radio and tele- 
vision committee is strongly 
opposed to the joining to- 
gether, and running together, 
of a number of short com- 
mercials on the lines of 
cinema slides and filmlets, 

“We believe this to be in the in- 
teresis of the programme con- 
tractors as well as the adver- 
tiser,” Humphrey Ff. Chilton, 


chairman of the committee and 
a member of ISBA's executive 
committee, told the Lancashire 
section of ISKA last week. 

“My own view about the devel- 
opment of the audience is quite 
simple,” he said. “It is that 
social snobbery will rapidly 
build an audience. Everybody 
will wish to be like the Jones's. 
And, incidentally, radio manu- 
facturers are going to do all 
they can to encourage this.” 

Mr. Chilton is publicity manager 
of Horlicks, Lid. 
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Members of the Irish Association of 
directors and 
luncheon given by the 
Independent 
the chairman of the Association 
Independent Newspapers; F. J 

John Dunne 


senior executives 


The High Court has refused to 
grant an interlocutory injunction 
in an action by Chappie Ltd, the 
manufacturers of Kit-E-Kat cat 
food, for an injunction restraining 
Warrington Canners Lid. from 
infringing their trade mark “Kit 
Kat" by the use of the mark 
“Pretty Kitty” and from thereby 
passing off their goods as those 
of Chappie Ltd 


‘Government 


accounls move 


Several Government accounts 
will be moving on April 1 

From that date press advertis 
ing for recruitment of officers to 
the Fleet Air Arm, Naval Ratings 
and Royal Marines and women 
to the Women's Royal Naval Ser 
vice will be handled by John 
Haddon & Co., Ltd 

Recruitment to the Regular 
Army, including apprentices and 
boys’ units, through press adver 
tising, will be undertaken by 
Colman, Prentis & Varley Ltd 

The press advertising 
for recruitment to the 
Army, Army Emergency Reserve 
and the Home Guard will move 
to Colman, Prentis & Varley Ltd 
(as from July 1). Reeruitment to 
the Women’s Royal Army Corps 
and to Queen Alexandra's Royal 
Army Nursing Corps will remain 
with G. S. Royds Ltd 

Press advertising for recruit 
ment of Ollicers (Aircrew) to the 
Royal Air Force 
to Cranwell will be handled by 
Mather & Crowther Ltd Re 
cruitment of ground tradesmen 
apprentices and reserves for the 


account 
Perritorial 


ind for entrance 


RAF and of officers and air 
women for the Women's Royal 
Air Force will continue’ with 


Masius & Fergusson Ltd 

Press advertising concerned with 
the services offered by the Px 
port Credits Guarantee Depart 
ment in connection with export 
trade will be undertaken by C. R 
Casson Ltd. 


director and manager 


| AGENTS HONOUR NEWSPAPER | 


Advertising Agencies with their guests 
of Independent 
issociation to mark 


Newspapers Lid., at a 
the golden jubilee of the “Irish 


Immediately in front of the mirror Urom left to right) are 
Frank Padbury; T. \ 


(,eary 


Murphy, chairman 
editor, “Irish Independent and 
Independent Newspaper 


*Passing-off’ of cat food plea fails 


Mr. Justice Wynn-Parry, in 
giving judgment, said that it was 
not contended that there was any 
likelihood of visual 
between “Kit-E-Kat' 
Kitty” nor could it be said that 
contusion would arise so far as 
written orders were concerned 

The only possibility of con 
fusion would be in the giving of 
oral orders, and the plaintiffs had 
relied on the doctrine of im 
perfect recollection. It was said 
that persons writing te buy “ Kit 
E-Kat” might be offered “Pretty 
Kitty Cat Food” and so become 
confused but he was not satisfied 
at this stage that this was so. The 
doctrine of imperfect recollection 
should not be pushed too far 

Our legal expert writes In 
deciding whether two trade names 
much alike as to amount 
to the infringement of a registered 
trade mark or a passing-off, the 
courts consider not only the 
ippearance but also the sound of 
the words, and make allowanc« 
for imperfect recollection and the 
eflect of careless pronunciation 
and speech on the part not only 
of the person 


contusion 
and “Pretty 


ire so 


secking to buy 


under the trade name, but also of 
the shop 
goods 


assistant selling the 


PEBRUARY 24, 195% 


ITA meet soon on prohibiting advertising 


transmission areas 


LATE 1956 FORECAST FOR 
SCOTTISH STATION 


By the end of the summer the Independent Television 
Authority will be advertising for contractors for commercial 
television stations which will be built in Scotland and start 
operating about the end of 1956, Dr. J. T. Honeyman, a 
member of the ITA, said in Edinburgh on Friday. 


Dr. Honeyman, who is Rector 
of Glasgow University, and was 
speaking in a personal capicity. 
said that the Authority would be 
looking for contractors with a 
Scottish composition and out- 
look 

It would be possible that an 
idvertiser might take as little as 
1§ seconds of the six minutes ad 
vertising in every hour, and this 
would allow a considerable num 
ber of small local advertisers to 
take part. Advertising matter 
would not occupy more than six 
minutes each hour. On the basis 
of American statistics, he sug 


Hulton’s new 
journal: MP 
on the staff 


A new independent political 
and literary weekly is to be 
published shortly by Edward 
Hulton. Mr. Hulton will be 
the editor, and Angus Maude, 
Conservative MP for Ealing 
South, who resigned from the 
position of director of the 


gested that in the first year of Conservative Political Centre 
commercial TV something like last Friday, will be the execu- 
£20,000,000 might be expended ive editor. 

on advertising and this might 


The new journal will be 
published by a private com- 
pany under Mr. Hulton’s 
control. Editorial offices will 
be opened shortly in Chancery 
Lane. 


rise in a few years to as much as 
£40,000,000 or £50,000,000 


ITA’s obligation 


There was an obligation oe the 
Authority to multiply the loca! 
stations and to cover as much of 
the country as was possible 

“In about a month’s time, a 
meeting will be held about 
sites of stations in the North of 
England, areas of transmissions 
and lines of prohibited advertis- 
ing,” he said. 

On local stations local adver 


Luxembourg 
tighten rules 
for commercials 


tisers would not be called upon Advertisers this week received 
to pay “fantastic costs.” 1 Statement from Radio Luxem 
bourg announcing “an immediate 
tghtening up on station regula 
tions” concerning the wordage 
and placing of commercials in 
programmes 
“Scripts of 


He had seen samples of the 
type of advertising on films that 
was likely to be seen, and he was 
fascinated by it. If the advertis 
ing material was anything like 


the samples he had seen, he fore commercials are 


cast that many viewers would be repeatedly submitted that over 
as intrigued by it, as by the run the permitted wordage and 
material in the programmes these scripts do not take into 


account ‘lead-in’ material 
Attempts are also made to split 
up the commercials, not in accord 
ance with station requirements 
it is stated. Several points are 
now to be insisted upon 

In the past there has been no 
special count for lead-in to com 
mercials. But now such phrases 
as “And now here are a few 
words of interest to all women’ 
will receive a straight word count 

Che use of “jingles” is also to be 
further controlled. Two “jingles” 
only per quarter-hour will be 


Last week the publishers of “Pourquoi Pas, Belgium,” “ Pourquoi Pas, accepted Three may be used in 
Congo” and “ L' Avenir Leopoldville, were the guests of honour at a a half-hour programme and they 
Ktail party given by Albert Milhado & Co., Ltd., and attended by over- must either immediately precede 
seas space buyers from many London agencies Left to right are 
2 ys ollow TCie 
1. Milhado, R. Naegels (director Pourquoi Pas’ and “L'Avenir’’), : Ite : ; 2 ‘| = oa a rm pe 
Miss B. ©, Luck and Miss D. May (W. S. Crawford Lid.) and J. Thoua aeruativery Se uses 88 part of 


(advertising 


presses and the great potential readership among the natives in the Belgian 
mean a much larger circulation for 


Congo 
“L’ Avenir Mr 


director Pourquoi Pas 


Naegels stated at the party 


the opening and closing announce 
ment. They will not be accepted 
in any other part of the pro 
gramme 


and “L’Avenir’’), New printing 


‘Pourquoi Pas, Congo” and 
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This was the winning design in the 


re 


ent Electrical Sign Manufacturers 


issociation sponsored competition The winner, J. K. W. Hopwood, wil 

receive his cheque for £100 at a prizegiving luncheon to be held on March 9 

“ut the Savoy Hotel. Chief guest at the presentation will be Wiliam Deedes 

MP. Parliamentary Secretary t he Ministry of Housing and Loca 
(; ernmen 


1954 “Two Freds’ record for NABS 
a ‘staggering amount’, club told 


Advertising men and women 
from many agencies and publica 
tions were present in force at the 
Fleet Street Column Club when 
(as was briefly reported last week) 
i cheque for the record sum of 
£3,847 15s. 3d., proceeds of the 
1954 “Two Freds” Cricket Match 
was prese nted by Andrew Milne 
chairman of the Club, to Norman 
Moore, president of the National 
Advertising Benevolent Society 

Before th 
was a screening of the film of the 
natch produced by Presbury Film 
Productions. With a prologue and 
epilogue by Lord Mackintosh 
president of the Club, it enter 
introduced = the players 
ind visitors, and showed = th 
suction in progress. An excellent 
flort, it was greatly enjoyed 


presentation there 


tainingly 


Helpers thanked 


The army of helpers 
voluntary services had hel pe d t 
make the event such a success 
were thanked by Mr. Milne. The 
included : H. L. Clarkson, chai 
man of the organising committee 
Harold Fish, who conducted the 
John Sime, for the pro 
gramme, and his helpers such as 
Ronald Searle, who had drawn 
the cover illustrations, Kemsley 
Newspapers who did the printing 
C. & E. Layton Ltd., for giving 
the full colour blocks Gee & 
Watson for the editorial blocks 
ind Wiggins, Teape and Alex 
Pirie (Sales) Lid. who gave th: 
paper 

Mr. Milne also thanked the 
sellers the scorer 
including Dan 
secretar’\ Ra 


whos 


iuctions 


programme 
ind umpire 


Warnock the 


Nash; E. H. Roberts and Archi 
Melsaac, responsible for the 
tickets; S. A. Green, treasurer 
Harry Salmon, incentives; Clift 
Waller publicity the “thre« 
iptains “Doc” Gibbons, Col 
J. W. A. Stephenson, and Pat 
Auld ; Leon Goodman, who pr 
vented the Cup; and = Fred 


Slaughter, the surviving member 
of the “Two Freds.” 

Saying that the Fleet Street 
Column Club hoped to continue 
sponsoring the match for ever 


Milne (left) 
he Fleet Street Column Club, hand 


indrew chairman wf 


it heque to Norman Moore 
president of NABS 
Mr. Milne recalled the great 


rowth of the collection in recent 

- 

Accepting the cheque Mr 
Moore confessed himself stag 
red at the amount which it had 
been possible to raise in one day 
It was not until 1945 that the sum 
used by the match exceeded 
1200, but in the ten subsequent 
totalled over £14,000 
This could not have happened but 
tor terrific work, which 
hould be an example to many 
other organisations 

At the conclusion, a spon 
tancous tribut« from Fred 
Slaughter to Mr. Mobne for the 
work he had done behind the 
cenes was warmly applauded 
(See Mainly Personal, page 484) 


cars it 


team 


Holders are 
knocked out 


Regent Advertising Club 
holders of the clubs’ national 
public speaking award, were 


knocked out last week in the first 
round of this” year’s contest 
Winners of a triangular tie were 
the Berks & Bucks Publicity Club 
who also beat the Publicity Club 
{ London 

Ihe winning team was Miss 
Mary Messer, D. Bailey, and 
A. Taylor 


@ Other Club News held over 
until next week. 


MILK ADS 
CUT SALES 
DECLINE 


A campaign in New York by 
fruit juice interests reduced milk 
consumption by 17 per cent, said 


1. Alston, of the (English) Milk 
Marketing Board, at a Scottish 
Milk Marketing Board reception 
held in Glasgow in. connection 
vith the Scottish Dairy Show 
But as a result ef a publicity 
effort costing four million dollars 
the loss was recovered within two 
years. “There is no denying that 
in this country there is a drift 
away from milk which has to be 
counteracted,” said Mr. Alston 
Francis Ogilvy, managing 
director of Mather & Crowther 
who are handling both the Fre 
lish and Scottish milk marketing 
campaigns, said the = greatest 
obstacle they had to face was 
human inertia, But milk distribu 
tors had a unique opportunity to 
iftftack the customer and 
their sales in that they 
only people who came into con 
tact with their 
day of the year 
The Milk Marketing Boards of 
England and Scotland had been 
idvertising for only ten months 
he said, and already the decline 
in milk sales in the South had 
been arrested. It now appeared 
reasonably certain that sales had 
taken an upward trend In Scot 
land the rate of decline had been 
substantially reduced 
Milk with a punch wias 
featured it the Show by the 
Scottish Milk Marketing Board 
their stand was in the form of a 
milk bar The stars of the Board 
publicity campaign, Zoe Newton 
and Euan Cameron, were present 
As a gimmick the Milk Mar 


idvancs 


were the 


customers ever 
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AA Conference 
speakers 


opening 
of the Advertising As- 
Conference at 
Brighton will include Reginald 


Speakers at the 
sessic 
sociation 


Miaudling, MP, bt conomic 
Secretary to the Treasury, and 
Lady Pakenham, who is the 
wife of Lord Pakenham, ex- 
Socialist First Lord of the 
Admiralty, and who writes a 
family column in the “Daily 
I xpress.” 

First registration to be re- 
ceived was that of Miss Kay 
Murphy (Linguaphone Insti- 
tute). 


New techniques 
for film ads 


New techniques in commercial 
film production were demon 
strated by Empire Film Produc 
tions at a film show for advertis 
ing agents last Thursday 

The company showed — three 
devices: the “album technique 
which builds up 
characters by line-drawing on the 
screen; hand puppets a human 
hand painted of 
guised as anything from a pre 
historic animal to a toreador on 
horse-back ; and  multi-cut-out 
technique paper of 
other material which revolve to 
form characters or lettering 


cartoon 


otherwise dis 


scraps of 


Also shown were one-minute 
commercial TV films which the 
company has produced for 


Wolse 
Hawkins 


Sketchley dry cleaners 
Giip-Top socks and 
pressure cookers 

A selection of American TV 
commercials, loaned by McCann 


keting Boards stand id half Erickson Advertising Ltd. were 
pound packets of butter, in some shown together with cinema 
of which were hidden £1 notes sdvertising films in colour 
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News A 


Kemsley’s fill 


Manchester post 


Michael Renshaw, advertisement 
director of Kemsley Newspapers 
has announced the appointment of 


Michael L. W. Wilson as advertise 


ment manager at Kemsley House 
Manchester in succession to 
T. G. N. Pearce. 

Mr. Wilson started his business 


career with Hedley’s in Newcastl 


and later he spent six years as 
an account executive with London 
Press Exchange He now goes to 
Kemsley's from the Bournemouth 
Times group, where he is business 
manager and advertisement man 
ager 


He is 40 and has a young family 
He is a founder member of the 
Publicity Club of Bournemouth, of 
which he was elected chairman this 
year He will join Kemsley in 
Manchester on March 7 after 
spending a week at Kemsley House 
London 


. * 
The Birmingham Gazette and 
Despatch Lid. announce the ap 


pointment of W. A. L. Steggles, at 
present advertisement manager of 
the Shrewsbury Chronicle, to th 
newly created position of deputy 
advertisement manager under Ken 
neth Bailey, advertisement 
manager of the Birmingham group 
of five papers 

Mr. Steggles, who commences his 


new job on April 4, started in 
advertising at the age of 16 with 
The Lady Newspaper Ltd He 
became advertisement representa 


tive with the Shrewsbury Chronick 
Lid. in 1938 and was appointed 
advertisement manager in 1946. He 
has served on the advertising com 


mittee of the Newspaper Society 
since 1949. He is also vice-chair 
man of the West Midlands Adver 


tisement Executives’ Association 
* 

At the inaugural meeting of the 
Scottish group of the Institute of 


Public Relations in Edinburgh lust 
Saturday the following honorary 
officers were elected 


Chairman: Capt. W. J. Scotcher ; 
vice-chairman Hamish Mackiaven; 
secretary: Mark M. Watt; trea 
surer: Craig Melville; press officer 
P. G. Hunt, 

* . * 

Fdward Martell, chairman ond 
managing director of the company 
controlling The Recorder, has 
appointed J. EmrysJones editor of 


the paper Mr. EmrysJones has 
been with The Recorder for eight 
years, recently as deputy editor to 
Mr. Martell 

* * * 

His many friends in Fleet Street 
will be glad to know that Roy 
Melting, managing director of the 
Bath Chronicle, has now fully re- 


covered from his 


serious illness 


Peter Webber has 
directorship of Raynor 
Styles Lid. to join the BBC Last 
year he devised the Arenascope 
series for the BBC from the Radio 
Show. He has now become pro 
gramme deviser and researcher for 
outside broadcasts, and as such he 
will be responsible for the BBC's 
transmission at the Show this year 

The Raynor, Webber & Styles 
agency will not be reconstituted, but 
William (Bill) Day, a member of 
the staff, has been appointed a 
director 


resigned his 
Webber & 


7 
Keliher, Hudson & Kearns Lid 


London colour printers, held a far 


well = dinner at the Aldwych 
Restaurant, Strand, last Friday, to 
mark the retirement of three senior 
members of the office staff. Thomas 


W. Bourne joined the firm in 1895 
Krederick World in 1904) and 
Vrederick A. Whitcomb in 1918> al! 
have had continuous service since 
those dates with the company 
Robert Paterson, the managing 
director, paid tribute to their loyalty 
ind long service. Each was pre 
sented with a gift and a cheque 
. 7 * 


Hulton Press announce _ that 
Kenneth Adam, at present con 
troller of the Light Programme, 
BBC has been appointed joint 
general manager and will take up 
his duties at the beginning of April 
Maleolm Messer is appointed edi 
torial director 


A. F. de Jonquet 


A. F. de Jonquet, director of Miffe 
& Sons 


Lid. and of the Louis 
Cassier Co. Ltd., died at'a Hove 
nursing home last Thursday. He 
was 5 
Mr. de Jonquet served in the 
1914-18 war with the army in 
France, and with the RFC After 
his release he joined an advertising 
agency where he was concerned 


chiefly with farming and motor trad 
accounts 

He went to Iliffe’s in April, 1921, 
as an advertisement representative 
of The Autocar, and was appointed 
a director of Hlifle & Sons Ltd. in 
April, 1939, and of the Louis 
Cassier Co, Lid. in January, 1944 
He assumed responsibility for the 
sdvertising side of Aircraft Produ 


tion dmateur Photographer, The 
Architect & Ruilding News, The 
Autocar, Automobile Engineer, 
British Plastics Bus & Coach 
Flight, Iron & Steel, Machine Shop 


Magazine, Mechanical 
Metal Industry 


Handling 
The Motor Cycle, 
Motor Transport, Welding & Metal 
Fabrication ireless Engineer 
Wireless World and Yachting World 

A memorial service will be held 
at the Queen's Chapel of the Savoy 
Savoy Street, W.C.2, at noon next 
Tuesday 


a aCe 


M. L. W Wilson. 


Joins agency board 


Ww. A. (Bill) 
recently resigned 
Clark & Co., Ltd., after eight years 
as a4 senior account executive, jomns 
the board of Auld & Tilbury Lid 
next Tuesday 

Starting his career with Streets 
of Serle Street and later moving to 


Miley, who has 
from Samson 


John Hart, Mather & Crowther 
Lid. and Fredk. | Potter Lid 
(where he stayed for 22 years before 


resigning his directorship to join 
Samson Clark), Mr. Mailey has for 
many years been a member of the 
IPA and the ISMA. He was a 
founder member of both the Insti- 
tute of Export and the British 
Sales Promotion Association, and 
played a leading part during the 
war in the Publicity Club of 
London 
* * 

R. T. Crabtree, Birmingham Post 
& Mail Lid. has succeeded H. L. 
Howarth, Westminster Press Provin 
cial Newspapers Lid., as chairman 
of the Newspaper Society's technical 
committee 


- OBITUARY . 


A colleague at Iliffe’s writes: His 
passing is deeply regretted by his 
staff, from whom he always com- 
manded the greatest respect and 
loyalty, and by his extremely wide 
circle of friends throughout the 
motor, motor-cycle and aircraft 
industries. 


T. Hallam Fordham 


William ¢ Thiclé, advertising 
manager of Yardley & Co., has paid 
the following tribute to T. Hallam 
Fordham, whose death was re ported 
last week: It was a profound shock 
to hear of the tragic death of 
T. Hallam Fordham, export adver 
tising manger, who had been in the 


advertising department of the com 
pany for 27 years 
He was on an extensive tour of 


the Far East and had reached Cal 
cutta on his return journey when 
he contracted smallpox which 


proved too much for his heart 


Hallam Fordham had been a col 
league of mine almost from boy 
hood; his entire business life was 
pent with the company It is a 
tragedy that one who was so full of 
life and had so many esthetic 


mterests should be 
early age--he was 


taken at such an 
only 


iio YOUNGER 


W. A. L. Steggles 


ae — as — 


W. A. Mailey. 


Dan Ingman, chicf of TV films 


and radio at 


Young & Rubicam 


Lid., has been appointed to their 


board of directors. A month ago 
he was made an associate director 
of the agency He has visited 


America many times to study both 


programmes and commercials, and 

is on the committee of the TV 
negotiating panel of the IPA 
* * * 

G. Donovan Candler, managing 

director of Artist Partners Ltd., will 


leave London on Monday by 
on an extended visit to Germany 
where he will be making personal 


contacts, on behalf of the 
represented by his company, 


artists 
with 


advertising agents and publishers 


* * * 


D. A. Dawson, personne! 
public relations manager of 
Nielsen Co., Ltd., has left by 
for the Continent. He is visit 
the company’s Frankfurt 
Lucerne offices to study 
cedures used in the production 
the company’s marketing 
reports to is clients 


E. Russell Polden 


E. Russell Polden, chairman 


and 
if 


air 
ing 


and 
the pro 


of 


research 


of 


Gale & Polden Ltd., the Wellington 


Press, Aldershot, 
90th year 
firm since 
Thomas Ernest 


has died in 
He had been head of 


Polden, in 1916, 


his 
the 


the death of his brother, 


Mr. Polden claime d to have been 


director or 
cerns in 
any other man in the 
Among his chairmanships was t 
of Advertising & Marketing, si 
1934, 


chairman of more ¢ 


on 


a period of 60 years than 
country 


hat 
nce 


It was the introduction of print 


orders for 
sheets, etc., 


prospectuses 


that enabled him 


balance 


to 


become director of many companies, 


but the printing business 


his main interest. 


Mr. Polden was 


a member of 


Court of the Stationers’ and Ne 
The Royal 


paper Makers’ Company 


remained 


the 


ws 


Warrant of Queen Mary on behalf 
of Gale & Polden Lid. as printers 
and publishers, was granted to him 


in 1916 in respect of the 
by the company of 
Christmas cards 

The Wellington Press 
the Aldershot News & 
Gazette, Farnborough Chronicle 
Fleet Times. 


Queen 


publishing 
Mary's 


publishes 
Military 


ind 
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Stratford House 


49 year old firm 
changes name 


Spottiswoode, Dixon and 
Hunting Ltd. is in future to be 
known as Spottiswoode Advertis 
ing Ltd, There will be no altera 
tion to the constitution of the 
company 
The present agency was formed 
in 1906 when Dixon and Hunting, 


founded in 1893, and Spottis 
woode’'s Advertising Agency, 
founded in 1903, were merged 


In 1911 it became one of the asso 
ciated companies of the S. H 
Benson group 

Many ultimate “big names” in 


advertising once worked at the 
agency, including Sir Charles 
Higham, Horace Imber and 


Murray Allison. 

At the end of the month the 
agency is moving from its present 
address of 52 Bedford Row 
W.C.1, to 34 Brook Street 
Mayfair. 


> . wy: ‘ 
Promoting “Time 
What happened when Winget 
Lid., the British firm of concrete 
machinery and contractors’ plant 
advertised their rotary hydraulic 
ressure block machine in the 
Patin American edition of Time 
is described in a promotion 
folder issued for the magazine in 
the form of a case history 
Featured in the folder are § 
Clark, the company's export man 
ager, G. V. Palmer, 


sales man 
ager, and EB. Askwith, director of 
Dudley Turner and Vincent Lid 


the company's agents 


Birthday dinner 


Bendles, Ltd., printers and 
stationers, of Torquay and New 
ton Abbot, celebrated their 80th 
anniversary at a dinner on 
Saturday 


AGENCIES IN THE NEWS 
~ New agency’s 


Klizabethan 


: headquarters 


Stratford House, claimed to be 
Birmingham's only Elizabethan 
building, is to be the headquarters 
of a new advertising agency formed 
by H. J. V. White, and called Jack 


White and Associates. The organ- 


isation will commence operations 
next 


Tuesday, March | 

Mr. White 
was formerly 
an equal 
partner with 
his brother, 
H. Bertram 
White, in 
White Adver- 
tising, of Bir- 
mingham 
An Advertis- 
ing man with 
some 20 years 


experience 

H. J. V. White he served 
with the 50th 

Indian Division for six years, and 
was wounded in action during the 


last war. His preliminary list of 
accounts for his new agency 
include Collins Feather & 


Cushion Co., Ltd, Empyrium 
Welding Co., Ltd., J. Gillott and 
Sons, Sheffield; Hockley Chemical 


Co., Ltd Home and Fashion 
Store, Coventry ; Rowland 
Hartrick Ltd. (bus and coach 
seats); Hallmac fools Ltd 
Leedham Products; Lush Furni 
ture Group; Macrome Ltd 
Rotoflo Lid.; Rudman Darling 
ton (Electronics) Ltd. ; and Telaflo 
Ltd 

Stratford House was built in 
1601. In February of last year, a 


firm of Birmingham estate agents 
bought the house and restoration 
work was begun immediately 
Now behind the Elizabeth 
exterior, the first floor offices of 
Jack White & Associates are 
decorated in contemporary style 
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Mrs. f 
girl who has 
Pemberton Ltd 


Gotto, the 82 year old “tea 
with Alfred 
since its foundation 
presents Alfred Pemberton and hi 
wife with a pair of 
salts and a N 
the firm's 


heen 


silver Georgian 


wmandy pendant, at 
Wth anniversary party, at 


the Café Monico 


Pemberton’s 50th 
birthday dinner 


A dinner and dance was held 
by Alfred Pemberton Ltd. at the 
Café Monico to celebrate the 
company’s 30th anniversary. The 
chairman, Alfred Pemberton, 
referred in a speech to the re 
markable growth of the agency 
since the war, when the turnover 
had been more than quadrupled 

Presentations were made to 
G. O. Nickalls (vice-chairman) 
“Jack” Holt (director) and seven 
other members of the staff, all of 
whom have had more than 25 
years’ service 


Booklet aimed at 


new clients 
“We have no formula, but we 


have a plan for selling” is the 
theme of a booklet issued by 
Legget Nicholson and Partners 


Lid. called With a Fie and a Fig 
for Formula, Wt has been pub 
lished for “the express purpose of 
obtaining new business.” 


The booklet is illustrated 
throughout with examples of 
advertisements produced by the 
agency 


Gorman Advertising winding up 


Anthony Gorman, managing 
director of Gorman Advertising, 
Lid., Nottingham, has decided to 
wind up his business and has 
transferred his accounts to the 
Derby branch of McConnell & 
Co. (Advertising) Ltd 

Reason given is “the enormous 
difficulties which prevent a small 


provincial agency from making 
rapid progress.” 

The accounts that have been 
transferred are Ernest Clark 
(Perfit) Ltd., Peter Conway Ltd 


A, ¢ 

Bottle 
Holmes 
Ltd 
Ltd 


Gill & Cleaver Ltd., Haslam 

Stand Co., Ltd., Thomas 
(Leicester) Ltd Phare 

and Whiteley Stevens & Co 
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BTC refusal 


‘No question of 
censorship’ 


Refusal of the British 
port Commission to allow the 
display of a announcing 
a “Talk with Russia now” meet 
ing Organised by the Tribune and 
to be addressed by Dr. Donald 
Soper and Aneurin Bevan, MP 
has called forth a comment from 
Michael Foot, MP, the Tribune 
chairman of 


Trans 


poster 


directors, and a 
retort from George Dodson 
Wells, commercial advertising 
officer to the BIC 

Mr. Foot said: “We take the 
view that the BTC is in exactly 


the same position as a newspaper 
and should not censor 
ments We don't 
tisements in the Tribune We 
would even take an advertise 
ment from the Daily Express—it 
we could get one.” 


advertise 
censor adver 


Continued policy 
Mr Dodson 


Wells Slates 
“There is no question of censor 
ship or curtailment of free 
speech We simply do not 
accept politically controversial 
posters from anybody, large or 
small, of whatever party or no 
party. Our policy is simply a 
continuation of that followed by 
the old private enterprise com 
panies it os clear, firm, and 
consistent in application 
“If we accepted posters from 


one political party we would, if 
asked, have to give comparable 
displays to the opposite view, o1 
be accused of partiality 

“To give a comparable display 
or even any display at all, would 
often be impracticable with our 
sites fully booked 

“Further, if we, a nationalised 
undertaking and subject to the 
policy of the Government of the 
day, were to accept all comers 
we would be obliged to accept 
posters attacking any aspect of 
Government policy, including 
that to which we conform in run 
ning our undertaking 


Toll of the road 


Warwickshire 
Country Planning 
have been looking at 
ments along the Birmingham 
Coventry Road They have 
reported that only 148 of the 305 
advertisements there have been 
authorised by the County Council 
or are permitted under the adver 
tsement regulations But a 
further 79 would be permitted if 
applications were submitted 


Town and 
Committee 
advertise 


All Enquiries to Head of Advertisement Dept., B.B.C. Publicat 


A good product gets the right audience in 


, Broad 


The Listener 


AVERAGE WEEKLY NET SALE 1954—137,826 


ting House, Portland Place, London, W1 
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House / House 


Distribution 


a nation-wide advertising medium of growing importance 


House-to-House distribution of samples, circulars, coupons 
or catalogues is a medium on its own— and one that is 
growing in importance. More and more advertisers are 
coming to realize that distribution can give a telling per- 
sonal touch to a sales campaign. It can place the product 
in the hands of the householder, or drop an attractive, 
persuasive leaflet into the letterbox. It can cover selected 
areas at chosen times, or every town in the country simul 
taneously. Whichever way this flexible system is used, it 
is Cheap, quick and effective 


We are proud of our list of regular clients. They are among 
the biggest advertisers in this country and they have found 
house-to-house distribution a thoroughly reliable and 
successful medium. Their trust in our organization is our 
finest testimonial. If any other is needed, we think it is 
best provided by proof of the time and trouble we have 
spent in making our distribution service almost 100°, 
effective 


Supervision of field staff is, we believe, the basis of our 
efficiency. Our distributors work in teams made up of four 
women resident in the area they operate in, and one full 
time supervisor. Over every ten teams there is an inspector 
over him a chief inspector. As a final check, our own 
research staff make regular inspections 


Up-to-date maps ensure that distribution its accurately 
planned and that teams can go to work quickly and 
effectively. Our maps cover every town in the country 
Information about new housing estates, etc., is sent to us 
by our team workers and enables us to keep our maps 
up-to-date in every detail. Copies of maps are sent to 
lents, team supervisors and inspectors 


Costs of house-to-house distribution are remarkably low 
averaging in bulk, £40 per 11,000 distribution. This is 
considerably cheaper than postal charges on the same 
number of samples or circulars 


System of distribution varies from client to client. It is 
possible to exclude certain income groups; to deliver to 
houses with garages, television or gardens; to carry out 
nation-wide distribution or concentrate on a single area at 
atime. Distribution averages 11,000 per week per team 
but varies slightly according to system and locality 


The following are actual examples of distributions 
carried out by us during 1954 and will give a good idea of 
how flexible the system is 


A large detergent sample was distributed to every house 
holder in every town throughout the country over a period 
of four weeks. The total weight handled was about 
2,000 tons. It involved over 2,000 field staff and nearly 
S00 vehicles. Over a million personal calls were made, the 
balance being straight distribution. Total number distrib 
uted in four weeks was more than 10,000,000 


A breakfast cereal in the form of two large samples banded 
together was distributed to all households in towns, area 
by area, in conjunction with a sales drive in each area 


A large multiple store organization distributed a Christmas 
catalogue to nearly 1,000,000 householders in selected areas 
in the vicinity of each branch 


An oil company specified selected distribution of samples 
to householders with garages 


A food product sample, running into several millions, was 
distributed to all householders except those in Class E 


We regularly handle distribution for such large advertisers 
as Lever Brothers Ltd, Hudson & Knight Lid, D. & W 
Gibbs Lid., Pepsodent (Sales) Ltd., The Shredded Wheat 
Co., Ltd., Cadbury's Ltd , Westminster Laboratories Ltd., 
E. C. De Witt & Co, Ltd, Standard Brands Ltd, The 
Nestlé Co, Ltd., Symbol Biscuits Ltd., C. & A. Modes 
Ltd.. Great Universal Stores Ltd... and many others 


lf you are interested in house-to-house distribution, write for our 


comprehensive booklet 


Circular Distributors Limited 


GLEN ISLAND, MAIDENHEAD, BERKSHIRE 


PHONE MAIDENHEAD 1120 
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Copyright Bill 
introduced 


The President of the Board 
of Trade was asked in the 
Commons whether he was 
yet in a position to make a 
statement on the subject of 
copyright, with particular 
reference to the report of the 
Copyright Committee. 

In a written reply Mr. Peter 
Thorneycroft said that a Bill 
dealing with some of the more 
urgent aspects of this subject 
had now been introduced. 

The Government accepted, 
with minor modifications, the 
report of the Committee and 
intended to introduce a com- 
prehensive Bill to amend the 
law on the general lines of the 
Committee’s recommendations 
as soon as practicable. Ut 
would not, however, be pos- 
sible to do this during the 
present session. 


New plans for 


BODMAA awards 


New judging 
have been planned for the 
Hritish Direct Mail Advertising 
Association's 1955 awards. These 
will be on a points basis, accord 
ing to the ratings of three Amer: 
can direct mail experts and thre« 
Hritish judges 


arrangements 
1985 


Judges will be 

American : Henry Hoke, editor 
and publisher of The Reporter ot 
Direct Mail Advertising ; Edward 
N. Mayer, juns president of 
James Cirey Inc and William 
Haring- Gould, circulation promo 
tion manager of Time-Life Inc 
New York 

BDMAA: CGicotlrey ¢ 
fiths, president, British 
tion of Master Printers ; Desmond 
Donnelly, judging as a prominent 
receiver of direct) mail and 
J. W. W. Cassels, author of How 
to Sell Successfully by Direct 
Mail Entries for the contest 
close next Monday 


Coral 
bedera 


New Oxford offices 


for Nielsen 


Nielsen Co. Ltd, the 

research organisation 
who at present occupy — six 
separate buildings in’ Oxtord 
ure moving to new — offices 
in the grounds of the Forest 
Lodge Hotel off the Wheat 
ley Road, Oxtord The com 
pany have purchased the 
hotel and grounds 


A. ¢ 
marketing 


MARKETS COVERED BY 


ARC MEMBER 


COUNTY PAPER OF SURREY 


ONE OF BRITAIN'S BEST Buy 
rir 


li meuary > he 


‘Co-operation has achieved much 


for sign-making industry 
AL THORITIES SHOULD HAVE CONFIDENCE 
IN ADVERTISING, SAYS MSMA GUEST 


Co-operation with the other organised bodies in outdoor 
advertising has helped the comparatively small sign-making 
industry towards achievements of which a larger and more 
powerful industry might be proud. 


ar 
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Front-line skirt 


1 shirt, the design of which is based 
emirely on front pages from the 
Lvening Standard is heing 
featured in the spring fashions thi 
year. The design includes headlines 
reminiscent of the summer holida 
spirit li's a lovely day for the last 
94" and “London's hottest dawn 
Made in Jacqmar cotton 
vild through Richard 
495. Ild 


4 


if is bein 
Shops 4 


This claim was made by G. ft 
Cross, national vice president al 
the annual dinner of the Master 
Sign Manufacturers’ Association 
at the Park Lane Hotel last 
Friday, at which representatives 
of the other advertisine 
industry associations were among 
the 312 people present 

This said Mr 
Cross, was achieved through the 
Outdoor Advertising Industry 
Advisory Committee 

R. Fk. Hall, immediate past 
president, proposing the toast of 
ithe Association that the 
MSMA was the voice of some 
100 or 400 sign Companies situ 
ited in all parts of the country 
working for the good of the 
industry and the industry's 
customers 

Toasting the national president 
( I Harris, he that the 
name of Harris tradition 


outdoor 


co-operation 


said 


said 
was a 


‘Know your client’ advice to space 
reps from R. H. Penney 


Newspapers will benefit in the long run from commercial tele 


vision, R. 


H. Penney, advertisement director of Northclifle News- 


papers, told the London branch of the Incorporated Sales Managers’ 


Association last week. 

He was talking on “How I Sell 
Space 

Commercial TV would not 
harm newspapers’ advertising 
revenue, and he thought that the 
kind of thing that had 
happened in USA would occur 
here There would be an 
intensification of interest in local 
campaigns benefiting particu 
larly the provincial press 

He then gave some advice to 
space representatives ‘| firmly 
believe that the best way to get 
to know your prospective 
customer is to get to know some 
thing about his line of business 

‘To-day you are with a man 
who advertises boots and shoes 
the next sells tractors, followed 
by others who sell soaps and 
detergents. The best way to get 
their interest 1s to show you know 
something about their business 

Do not attempt to be too 
knowledgeable,” Mr Penney 
added, “but have sufficient 


same 


over 


facts 


so that you can Start or carry on 
1 conversation at his level 

Mr. Penney advised advertise 
ment representatives to read the 
trade journals and also the finan 
cial columns of the newspapers 

Selling space, said Mr. Penney 
was selling the intangible and for 
that reason the process was more 
subtle and, in fact, more difficult 
One could only rely upon the 
effect on other purchasers and, of 
course, the knowledge of the 
customer of the advantages to be 
derived from such a purchase 

Dealing with the problem of 
space rationing in the national 
dailies, Mr. Penney thought the 
position would not change in the 
immediate future 

Mr. Penney paid tribute to 
present day advertising agencies 
for whom, he said, he had a 
admiration. “In the old 
days they were nothing more than 
brokers, but to-day they operat 
on a segntific basis,” he said 


sincere 


GUILDFORD Telep 


Harris 
had 
Assocs 


in the sign industry, Me 
father, | 1. Harris 
founder president of the 
thon 

Responding, Mr. Harris said 
that the Association's thre: 
branches Southern 
and Yorkshire -continued — to 
prosper Among those to whom 
the Association owed its 
were: Ernest Shurley 
the Southern branch Colville 
Hobden, chairman of the legal 
and parliamentary committee and 
the spokesman on OAIAC, Percy 
Hall the hard-working and 
popular secretary; Ken Oldham 
Yorkshire representative on the 
council; and Frank Cook, who 
until he retired trom office last 
had given more than 20 
service to the 


been 


Lancashi 


SUCEESS 


president of 


year 
years Association 

The response for the 
was made by H. Barrett 
dent of the British Poster Adver 
ising Association, who claimed 
that signs, well designed and well 
placed, were “an enchantmeat™ to 
the cities of England. He hoped 
that the industry would gain the 
contidence of the = planning 
suthorities, who should remember 
how vital and necessary it was 

Mrs. K. A. Oldham 
the past president 
the ladies 

All the ladies at the dinner 
were presented with little tiavel 
ling brushes incorporating a 
sewing-case 


Visitors 


presi 


wile ol 
responded for 


(See Mainly Personal, page 484) 


To judge journals 


Howard Marshall, director of 
personnel and public relations of 
Richard Thomas & Baldwins Lid 
and the Steel Company of Wales 
Lid., is to be one of the judges in 
this year’s national house journal 
competition sponsored by the 
British Association of Industrial 
Editors. Others are the editor of 
World's Press News, W. W. Weal 
Margaret Stewart, industrial cor 
respondent of the News Chronicle 
and R. S. Hutchings, editor ot 
The British Printer 

The competition 
March 31 


——, 
closes on 


Surrey Advertiser 


HEAD OFFICE 


LONDON OFFICE: 143 FLEET STREET. Telephone Ce 
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Introduce the narme 


Get it known 


POSTERS COMPLETE THE CAMPAIGN 
WITH REPETITION IN COLOUR 
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OMMEN 


MILLIONS 
MORE 


The most encouraging feature of 
British advertising to-day is not 
so much the rate at which it is 
expanding as the way it is 
developing. 

Jesse Scott of “Statistical Review” 


reports that £12,315,266 more 
was spent on press display 
advertising in 1954 than in 
1953, a clear indication that the 
eventual examination of total 
advertisement expenditure last 
year will reveal another 


tremendous surge forward by 
all media. 

it is satisfying to contemplate 
the expanding success of press, 
posters, films, direct mail and 
all the other media. But it is 
exhilarating to observe the 
improved techniques of pre- 
sentation and production. 

The business as a whole is matur- 
ing rapidly, and if recruitment 


and training § problems are 
solved soon the future is 
guaranteed, Modern advertis- 


ing, an infant measured against 
the traditions of centuries of 
trading, will become a dignitied 
of all 


part marketing opera- 
tions. 

Already there are signs that 
Kiritish advertising is being 


accepted as a model by younger 
nations now matching — their 
economies to modern standards 
and by older communities just 
developing industries. 

In recent months there have been 
in Britain visitors from the 
Middle Past, India and the Far 
Fast, all anxious to study our 
marketing methods and adver- 
tising techniques. And in «nany 
countries the British pattern of 
organisation and operation will 
be followed, 

That is a tribute to the business 
and the men who have built it 
up. tt is a responsibility, too, 
and a challenge to further 
progress, 


The danger 


it there is any danger to guard 
against in the future it is exces- 
sive specialisation. 

On course, the specialist is neces- 
sary, but advertising is an art 
rather than a science. 

The advertising man of to- 
morrow will have new media 
and techniques at his disposal 
Yet he will still have to be 
primarily « salesman if he is 
to succeed. 


“FOR A até 
SALES~- AIOS 
WITH 
SERVICE 
IM ALL AREAS 


‘MARKSMA 
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Who pays for the advertising ? 


Talking Points 


man who doesn’t use it! 


We pays for advertising’ 


Why, the consumer of 
course, say the economist 
critics = of free marketing 


methods And British adver 


tising men always find the accu 
sation difficult to refute 

This was particularly 
able during the broadcast discus 
which followed the attack 
on detergents advertising. ‘The 
listener was often left with 
the impression that the basic all 


notice 


SIONS 


too 


gation on costs had not been 
rebutted 
Perhaps one of the reasons 


why advertising has not launched 
1 Vigorous self-preservation cam 
paign with the aid of the power 
ful publicity instruments it ha 
created to sell other 


peop le 
goods and ideas is a self-con 
scious feeling that it is a sticky 


wicket to bat on-——particularly 
when the bowling takes the form 
of catchphrase “bumpers 

Across the Atlantic they 
other ideas, use more 
methods 

from the 
Guelph, Ontario 
of a big display advertisement 
with the bold heading Who 
Pays For Advertising ? 


have 
direct 


Daily 


comes 


Mi rour 
a cutting 


Shot and shell 


Ihe copy, reprinted from kdi 

r & Publisher, is worth quoting 

igain as shot-and-shell for tuture 
verbal battle with the critics 
Who Pays for Advertising 

NOT the newspaper reader, he 

iuse he saves both time and 


money by shopping the wide 
clection of honest values offered 
through the advertising columns' 

NOT the advertiser, because 
idvertising always returns a profit 
when it is used correctly and con 
sistently! 


NOT the publisher 


because of 


the hundreds of firms who pro 
fitably invest hundreds of 
thousands of dollars in news 
paper advertising! 

Every line of advertising in the 


paper is paid for by the fellow 
who doesn't advertise! 
The business which the non 
idvertiser loses pays the cost of 
advertising and also ret 
profit for the 
advertise! 
business is not 
Viling more 


urns 4a 
fellow wh 
Hoping for mor: 
as effective as in 
business! 


nice 


does 


POINT of SALE 
ADVERTISING 


PRICE TAG 
RECENT American view 
point reported in this column 
that the price should not hx 
quoted in advertisements has 
stirred up the old talking point 


Reginald Levi, advertisement 
manager of Housewife, 
copy of letter he received from 


i reader of that journal asking 


sends a 


‘Why do some advertisers in 
yours and other magazines omit 
the price of the goods’? Ad 
mittedly they suggest writing 


for details, but one may decide 


the article is probably too ex 

pensive or just forgets to writ 

In my Opinion sales are lost 

through no indication of th 

price being given 

That letter is “a good example 
f the sort of communication 
which we and doubtless many of 
our contemporary journals have 
been receiving for decades 1) 
Mr. Levi 

His answer to the Housewife 


reader makes a point which ad 
vertisers and their agents might 
like to take up 
| am entirely in accord with 
your views, and during rather 
more than 25 years in Fleet 
Street, I had a com 
tely satisfactory inswetr to 
your question 
‘The stock, but 
factory, answer would be to say 
that the total annual expenditure 
nvolved in advertising branded 
where the price 1s 


have neve! 


quite ulsatis 


oes selling 


1956 


Freruary 24 

. . . . . 
Tl 

1¢e 


lot Mentioned runs into many 
millions of pounds. We should 
x¢ able to assume from this tha 


these people are doing the right 
thing and their advertisement 
copy’ policy is based to some 
extent on experience and re 
search 

There is, of course, a strong 
case to be made for the manutac 
turer of luxury goods not to dis 
close his selling price in the first 


instance, but where a product 


of a mass appeal and in a 
strongly competitive market, I 
gree with you that the price 
should always be given 


WORTH GOING BACK! 
He“ ‘ 
man 
buyers 
egulat 
the post’ 

An Ame cun surve 
to test the results of persistent 
calls revealed that over 80 per 
cent of those questioned 
after the ilesman’s 

Forty-eight per 
salesmen gave up 
call; 25 per cent after two calls, 
and 15 per cent after three calls 
Only 12 per cent made four calls 
or more 


iften should the sales 
cal) on prospective 
even when he has the 


upport of print throug 


desizned 


bought 
fourth call 

cent of the 
after the first 


As the bulletin issued by the 
British Sales Promotion Associa 
tion States, a simple equation sug 


busi 
cent of the 


gests that 80 per cent of the 
ness went to 12 per 
salesmen 


What now of the theory 
usually advanced by the foot 
weary that too many calls spoil 


the prospect? 


TO-MORROWS TOPICS 


@ A leading German corset manu- 
facturer is to launch his pro- 
ducts in this country shortly. 
£40,000 will be spent on an 
initial campaign. 

@ full pages in two 
being booked in women's maga 
zines to introduce a new Amer 

beauty product in- thi 

country 


colours are 


can 


@A national newspaper group is 
investigating the possibility of 
a new magazine covering jazz. 
lt may purchase an existing 
paper in the field. 

@ A new type of bathing cap will 


be launched in the 
will 


spring. It 
incorporate ' 
pocket to 
powder-pufl 


@ The merging of two publicity 
firms will be announced shortly. 


sp cial 


carr, lipstick and 


@ Alarmed at falling 
butchers are planning a co 
operative advertising 
of an educational 
emphasis on the nutrition value 
of meat 


meat saics 


campaign 


nature with 


@A new ink for packaging pur- 
poses is to be introduced. It is 
claimed it will not rub off while 
the packs are in transit. 


@ | cading 
ing an 


publishers are consider 


increase in agency com 


mission rates 


@A prominent cigarette lighter 
manufacturer is to redesign an 
existing model for women. 


@ More tobacconist ire to be 
urged to stock electric dr 
shaver 


ROUND TABLE 


SERVICE (3 


ERNEST MARKS PUBLICITY LTD. HAMILTON ROAD, MANCHESTER 13. use. 
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with one 


ntte RADIO TIMES 


Certified average weekly net sales 8,223,612 (Member of Audit Bureau of Circulations) 


All enquiries 10: WEAD OF ADVERTISEMENT DEPARTMENT 
BBC Publications, 35 Marylebone High Street.London.W 1 


ge ae 


7 
a 
P 
A 
- 
7 = : 
a 
> ’ 
y : 
l S roduct Ora! | 
ch at > ‘ ‘" Ay 5 ¢ rs . j 
to laun uy ale Lr Lu Obs Co), RF. 
| “ABLE. *Iwipo, “Onn IN RU Pw, RD FALing | 
PH NE PERI Va, tase w “Onno, Ws *NGLany 
CMD /ny, Februar, 10th, 1955, - 
i, Me | lus, p a 
Me. r Ma ly 54 Fore, or Lta, | 
40 pn, r “@ley o are ‘§ 
kk nd. nh, ¥.7. } 
f 
Dea» MAS 19, 
rare af ve (mag arate op iu 
Mie, te 4 Vien the Pub) ; f the ‘- . “g - y . me 
th Adi, Ime on “2 th, "dvey ti n 
| Stary , ul in ‘enue ry “nd 4, 
Cond; ti na, 
yy 5 ; 
TT Ac | 
alli 7 
it ee : 
| | do ion | 
Ki insert 
a 
aa } 
sf iat 


ADVERTISERS WEEKLY 4s¢ Prpruary 24, 198 


“an important andi 


IHIS UNIQUE CIRCULATION covers the whole of British Industry. 
495 Trade, Professional and Institutional Groups are covered in a Certified 
Controlled Circulation of over 350,000 copies every issue, mailed 7 times 


ayear. There is no overseas circulation. 


INDUSTRY STUDIES the G.T.¢ 

Industrial Catalogue because it con- 
tains at least 48 pages of finest quality 
industrial merchandise at Britain's 
lowest prices. It provides MOST 
things required by ALL industries 


Those who receive 
THE G.T.C. INDUSTRIAL 
CATALOGUE 
use it constantly— 


including Works and Office Seating, 
Industrial Storage of every description, 
Oflice equipment, Trucking and Con 
veying, Instruments and Tools, Elec- 
trical Equipment, Stationery = and 


Your message is read— 
and re-read ! 


The mailing list is the most complete 
and up-to-date in the country. A 


research department keeps contact with 
all new companies registered and elim- 
inates dead addresses. 


Books, Garage equipment, Hotel and 
Canteen requirements—-new  depart- 
ments are constantly being added 


For the first time since its inception the G.T.C. Catalogue can accept a limited 
amount of advertising from those who have a service to offer this extensive market. 
Insurance Companies, Airlines, Railways, Travel Agencies, Steamship Companies, 
for freights and passenger traflic, Gas, Coal, Electricity undertakings. Tyre, Car, 
Transport, Petrol and similar concerns can also be considered, as well as manufac- 
turers of equipment which requires demonstration and/or service after sale 


350,000 


COPIES DIRECT Tl 
BRITISH INDUSTR 
EVERY ISSUE 
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rowerful WA/eg 4A 


Direct to British Industry 


THE 


G.T.C. 


INDUSTRIAL 
CATALOGUE 


<A os, a 


penetrates THE | | 


£12,000,000,000 
BRITISH INDUSTRIAL 
MARKET 


7 TIMES A YEAR 


‘the world’s 
largest — 


industrial 
men circulation 


WRITE OR PHONE THE ADVERTISEMENT DIRECTOR 
THE G.T.C. INDUSTRIAL CATALOGUE, 82-90 SEYMOUR PLACE, LONDON, W.!. Tel: PADDINGTON 3456 (6 lines) 
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ng a new Tove ‘\ | 


* LONG AND EFFECTIVE LIFE. 
* MONTHS and YEARS of CONSTANT REFERENCE 


* POSITIVE PENETRATION to the TOP MEN 
in the INDUSTRIAL MARKET 


* SEVEN ISSUES IN 1955. 


Facsimile Copy of Certifi- 
cate issued by Messrs. 
Singleton Fabian & Co., 
Chartered Accountants, of 
London. 
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Have YOU a message 
for Industry? 


Do you wish to contact every business firm in Great 
Britain? If so it can be done with the greatest efficiency, 


and remarkably cheaply, through the G.T.C. Catalogue. 


Let us send you the latest copy of the G.T.C. Catalogue, a breakdown of the Mailing 
List, our Auditor's Certificate of Circulation and Rate Card. The Advertisement 
Director will be pleased to call on you at your invitation and tell you more about i 

or come and see us at work, look through the daily orders received from the cream 


of British Industry 


The G.T.C. Industrial Catalogue 


82-90 SEYMOUR PLACE .LONDON W.1. 


TELEPHONI PADdington 3456 (6 lines) 


ADVERTISER'S WEEKLY 


the world’s 
largest — 
industrial 

circulation 


WRITE OR PHONI THE ADVERTISEMENT DIRECTOR 
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AUDVIKTISERS WEEKLY 


Ad Man's Bookshelf 


The stature of advertising 


in the world to-day 


DVERTISING 
an eloquent detender 
where, - probably it never 
thought to begin looking in 
the higher reaches of academic 
lile For David M. Potter 
who has written what may well 
be acclaimed as the “advertis 
ng man’s complete justilica 
tion,”’* is Coe Professor ol 
American History and chair 
man of American Studies at 
Yale University 
And suid that 
one has only opened the door to 
his large 
qualifications 
example, 
University, has 
Review and 
ment and the 
1870-Present 
His latest 


has found 


when one has 
learned 
has for 

Oxford 
edited the Yale 
co-edited Govern 
{merican Economy 


room oft 
He 
taught at 


store 


book which will 


rightly be snapped up by agencies 


* People of Plenty, Economy 
" aed the American 
David M. Potter, the 
Chicago Pres 
rridye t 


Abund 
Character, © 
Universit of 
available from the Cam 
niversity Pres he 


r 


lor use against 


detractors iS 


both clents and 
published = to 
(Friday) It is surely 
destined to be quoted in publicity 
clubs and advertising conference 
indefinitely But while the book 
is compelling in its statement of 
the economic value of advertising 


morrow 


it is no less arresting about the 
duties of advertising With great 
power, so runs the thesis, should 


fo a great sense of responsibility 

Look at the book library 
shelf and you might easily pass it 
hy Indeed, it is not until Part 

chapter 8, is reached that the 
clixir of health for every adver 
sing man is found attractivel 
bottled, brim full with the 
cork well lost 

What is the book about ” 

It is about the nature of the 
American way of life, and Pot- 
ter’s conviction is that it has 
been shaped by economic 
abundance working through 
the instrument of advertising. 


on a 


and 


f{idvertising (is) anoin 
virument of social control 
comparable to the school and 


Dye 


r 


Asi t3385 


ey 


the church in the extent of ut 


influence upon society The 
only institution we have for 
instilling new needs, for train 


ng people to act as consumers 
for 


altering mens value and 
thus for hastening their adjust 
ment to potential abundance 
That is 
valid to 
distinctively 
abundance 


If it os Correct to regard adver 


UU VETHSING wity uf 


seems fo me regard 


advertising as the 


wmstitution of 


tising in this way (and clearly 
Professor Potter does so regard 
i) then “we must recognise al 
once he goes on that we are 
dealing with a force that is not 
nerely economic we are deal 
ing with one of a very 
limited group of institutions 
such us have significantly 


moulded the historical process of 
nations 


Grossly ignored 


He is well aware 
this tremendous 
advertising has 
ignored, One 
widely, he ha 
literature 
opinion 
mass media in 
without ever 


that, despite 
importance 
been grossly 
might read fairly 
written, in’ the 
treats of public 
popular culture, and the 
the United States 
learning that adver 


which 


tising now compares with such 
long-standing institutions as the 
school and the church in the 
magnitude of its social influence 
‘It dominates the media, it ha 
vast power in the shaping of 


popular standards, and it 1s really 
one of the very limited group ot 


institutions which exercise social! 
control Yet analysts of societ 
have largely ignored it His 
torians seldom do more than 
glance at it in thew studies of 
social history, and, when they do 
they usually focus attention upon 
some picturesque or = ttlillating 
aspect, such as the way in which 
advertising has reflected or en 
couraged a new frankness about 


such previously 
a lade 


tahbooed 
underwear 
Histories ot American 
periodicals and even of the mas 
media deal with advertising as if 
it were a side Students of 


subjects 


issuc 


the radio and of the mass circula 
tion magazines frequentl, con 
demn advertising for its con 
spicuous role 

Marconi may have invented 


the wireless and Henry Luce may 
have invented the news magazine 


bul it is advertising that has made 
both wireless and news maga 
wines what they are in America 
toda It is as impossible to 
understand a modern popular 
writer withou understanding 
advertising as it would be to 


understand a medieval trouba 


= 


bimmuany 24, 19 


dour without understanding the 
cult of chivalry, or a 19th cen 
tury revivalist without under 


standing evangelical religion 
So there it is The economic 
achievements of advertising in up 


ifting the material standards of 
ife are uncompromisingly stated 
But what of the future”? 

[Ihe author of this notable 
book has squarely faced up & 
the challenge which ts presented 
by the power of th instrument 
of social control And tew 
British advertising men would 
comtest his thoughts upon it 


Improve and develop 


[Traditional 
treed to improve 


institutions hay 
man and to de 


velop in him qualities of social 
value, though, of course, thes 
viualusc have not always been 
broadly conceived Ihe church 
ha sought to inculcate virtuc 
ind consideration of others — the 
goiden rule the schools have 
made it their business to stimu 
late ability and to impart skills 
the free-enterprise system has 
constantly stressed the importanc 
of hard work and the sinfulnes 
of unproductive occupations. And 


it least two of these institutions 
the church and the school, have 
been very self-conscious about 
their roles as guardians of the 


social values, and have conducted 
themselve considerabl 


degree of social responsibility 


with i 


In contrast with these, adve 
ising has mm its dynamics me 
motivation to seck the improve 
ment of the individual or to im 
part qualities of social usefulnes 
unless conformity to material 
values may be so characterised 
And, though it wields an im 
mense social influence, compar 
ible to the influence of religion 
and learning, tt has no social goal 


and no social 


what it does with its influence so 


respon sibility fo 


long as it refrains from palpable 


violations of truth and decency 


Inherent social purpose 


It is this lack of institutional 
responsibility, this lack of in 
herent social purpose to balance 
social power which, | would 
irgue, 1 a basic cause for con 


role of advertising 

deceptions, 
ind 
ethical 


superficial 


ibout the 
Occasional 


cern 
breache 
from 
conduct are in 


of taste deviations 
ound 
seTise 


ind ine no 
ne 1 
weessarily 


Equally 


Nt rinsn 
the 


of advertising 


high - minded 


tyf whict 
sce more 
times 
to an 


f adve 


regularly than we som 


realise ire ise 
the nature 
What is basic 1 


ine ‘ 


extrancous 


ss ol basic 


ina 
tising 
that adverts such, with all 
value 


lose 
ultimatel 


is vast » influence 
ind conduct, ¢ 
ht of the fact 
regard 
defines its 


powe t 
nnot 
that it 
man ua ‘ 


ever 


consumer and 


i 


own mi ane af 


s10On a 
stimulating him to { 
desire to consume 
This is a book to 
fully and 
Its art 


consume of 
tc id cat 
length 
event of 


discus it 


walt ws an som 


magnitude to the world of adver 
ising H. I 
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Britain’s 
largest 
selling 
fashion 
magazine 


ADVERTISER'S WEERALY 


Qnty Fall 
& 
is the obvious first choice of advertisers who have something 
to offer to the younger smarter woman 
Reader and advertiser alike will welcome the improved presen 
tation made possible by Vanity Fair's new larger page sizc 
LILIAN E. BRISCOE Advertisement Manager, Vanity Fair 


30 Grosvenor Gardens, London S.W.1. SLOane 459! 
Vanity Fair is published by the National Magazine Co. Ltd. 
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PICTURE POST’s Northern Edition will cover Lanea- 
shire, Yorkshire, Durham, Westmorland. Northumber- 
land, Cumberland, the Wirral Peninsula, the High Peak 


of Derbyshire and the Isle of Man, 


PICTURE POST, 43-44 SHOE LANE 
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mika, Picture Post pioneered an important development in 


magazine publishing—a special edition for Lancashire including 
eight or more pages devoted to special local features. 


So successful has this Lancashire experiment proved that Hulton s have 


decided to launch a Northern Edition of Picture Post, starting with the 
| ©) 


issue of the Sth March. Each issue of this Northern Edition will contain. 


besides the usual main features, articles of special interest to North of 


England readers on Jocal personalities, entertainment, beauty, industry, 


etc.—and a special section on northern sport. 


N.B. The Northern Edition of PICTURE POST will carry exactly the same 


advertisements as the general edition, 


Grating wect week | 


LONDON, E.C.4. TELEPHONE CENTRAL 7400 
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ADVERTISER'S WEEKLY 


Review of Advertising 


How to plan tacties and strategy 


for a 


| N principle but by no means 
always im practice it 1s 
generally recognised that in 
planning 4 years advertising 
for a product one needs ideas 
at two levels. Call them the 
strategic and the tactical if you 
like 
On the 
level it seems to me 


strategic or long term 
that for every 
discover 
into fewest! 
the thought 
wants the public 


needs to 
crystallise the 


basic 


product one 
ind 
possible words 


or idea that one 


to associute with the product. It 
may be something as simple and 
stale as “the hest people use ut 

its the children’s favourite’ or 
it saves you money It may be 


i negative notion like 
break 
aichemist will transmute into “A 
depe ndable ayoan 


it doesn't 


down which orn 


fustin 


Very nice people 


It may quite simply be a desire 


to make people think that the 
manufacturers are very nice 
people to deal with 

The thing to remember is 


that the planning at this level 
is not a copywriter’s job at all 


By COPYTASTER 


and indeed that the copywriter 
is the last person to be con- 
sulted in the matter, for 
strategic planning will only be 


confused by anyone with a 
facile tendency for phrase- 
making. 

Haven't we all seen a meeting 


stampeded by a slogan into 
choosing the wrong platform and 
the wrong approach? 


Simple and prehistoric 


But because idea 


the strategic 

the ullimate objective’ if you 
like may be and often is 
childishly simple and prehistoric 
ally stale, you must never under 
rate the importance of finding 
and defining it and keeping it 
before the eyes of everyone con 
nected with the campaign 
it ws the Magnetic Pole and the 
North Star--the one fixed point 
of aim that stops the campaign 
turning round in small circles of 
dashing off in all directions 

This seems all very obvious to 
me but it os less clearly under 
stood by advertising managers 
and their agents. In all innocence 
they feel reluctant to hamper the 


For 


creative team, not realising that 
For some 20 vears 
Osram have pur 
sued a lone term 
strateey with their 


W onde rlal Lamp 
slovan, ¢ opvtlaster 


wonders whether 


there is other 


this 


any 


irate mn 


campaign 
finals 


and te 


two specifi 


sfarements 
might be 


that 
enlarged 


“pon 


the team's 
policy 


job is not to 
but to implement ton a 


wa 


create 


creative 
The strategic planner 
Teach the publi that H 
them to these 
tacticians, the 
then discover 
Years later the 
Shor 
slee ping 


peopk 


Says 
helps 
sleep for two 
and the 
people 

night starvation 

strategic planner 
people the results of 
better ind the 
then produce the 


we know so well 
It is as simple as that, but 
the trouble is that agency direc- 
tors fail to direct and advertis- 
ing managers don't manage, so 


reasSONS 
creative 


says 


creative 


pictorial series 


that far too many visualisers 
and copywriters who are 
neither equipped for the job 


nor in possession of the essen- 
tial facts and figures are having 
to do their thinking for them. 
You can pick out such cam 
paigns by the dozen every month 
they are campaigns with hand 
some pictures and deathless pros 
that add up to nothing, lead 
nowhere. and clearly haven't a 
clue to where they are going 


Briefing the people 


|! would very 
know, for example, whether the 
people who created this Life 
Assurance advertisement had any 
brief except Hands off the lite 
offices I ask because it seems 
to me that the advertisement as a 
whole is socialist propaganda ot 
a most insidious sort 


much like to 


Here we have 
represents the 
panies, and a 
bringing thei 
policy holders 
behind lite 
nvestment iw the security and 
the polic V holder 
copy, and the reader, if 
the first thing about 
bee-keeping says Balon 
The guiding principle is to get a 
lot of collect 
them 
and 
themselves 


f they 


which 
com 


a bechive 
assurance 
lot of busy 
avings to it 

The 


bees 
the 
guiding 


principle assurance 


henefit of 
the 
he knows 


says 


hees to honey 
hack 
work 
and 
vrow 


for 


vou, and to give 
fo lia 


reproduce 


just 
enough and 
not a 
fat and 
they Signs of 
vou put up a smoke 
screen (0 lull them to sleep 


rap more le 
tnd if 


resenting uu 


acy show 


Hine illae lacrymae ! 
Then there is Osram 
For 20 years or so it has been 
the Wonderful Lamp” whict 


ears advertising campaign 


Do not disturb 


Lh ernnling prin iple 
behind Lite Assurance 
ive 


the 


strne nt ps 
security 


mid benetit 


of the polis holder 


4o ' 


LIFE ASSURANCE 


i Prrvil 


CPW: 


lle 


mind 


question ” Coys 
concerning this advertise 
ment is 


for 


whether those responsi 


the 


writing copy had ai 
brief except an injunction “Hand 
off the life offices He consider 
the guiding principle would seer 
wrong to a hee keeper and tha 
as a whol the advertisement 
lacks a sense of direction 
is long term strategy with a ven 


geance if you can apply the word 
strategy to the reiteration of sucl 
a ingularl and 
boast 


Vague empt 


Iwo specific statements 


But 
other 
I he 
these 
Oh yes, down tn 
find two specific 
notions that 
ind 


is there hint of an 
campaign 


the 


sien oof 
this 
picture 


strateg n 
cockeyed 


are 


ping le 

not 
the cop we ck 
statements -two 
might be enlarged 
dramatised to 
point and meaning to the slogan 


tactic fratee 


upon 


give 


“There are no dark corner ma 
house with Osram lamps Wel 
no, perhaps that won't do for it 


@ Continued on page 466 
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Where's . 
the best place ; 
to advertise 7 


Over 200 pages 


of advertising 


in the March issue 
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med in your favour 


Vs node ho like the lve 1! People who buy ! 


ertising prove it! 


tons Ltd. 37 Golden Square, Wil 
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| HOW:TO PLAN TACTICS AND STRATEGY 
FOR A YEAR’S CAMPAIGN —continued 


The placing of 
these three adver 
lisements on one 
page in a woman's 


journal has caught EKCO ee SR 
the attention of a Ca. ee ‘California Syrup of Figs 
reader who sug —= 
gested to Copy 
taster that it might 
merit the make-up 
man being classi 
fied as the “most 


ribald of the 
month.” is so popular 
4 Biome e | 
_ * Goria to tote teens | 
" | 2 teu seo the MON 
~~, pa TA. fot » 
: 
Ts rF 
owe = 
. 509 OD Pacey 
a2 tang 
isn't believable and isn't even Wonderful thought Sande 
true. “Osram makes the utmost man Port,” and 1 think that with 
| use of the current now this ‘s enough push it could become a 
believable. Why is it buried very well-remembered phrase 
” ‘ . 
away ? Why isn’t it dramatised, But the picture of a man in 


enlarged upon, and reiterated in ped with his bottles and thermo 
various ways until the public say = meter at his side is a real facer 
“Osram—ah yes, the wonderful So it’s an Invalid Port ! That 
lamp that gives you the mostest accounts for everything 

from the leastest” ? 


Giving the reason 


That would be an objective 
worth everybody's time for it 
gives a specific reason for buying 
| Osram lamps. It would be almost 
| as constructive as “Mazda lamps 

stay brighter longer.” 

Incidentally, how furious must 
be the jingle belles or boys in 
the copy department that 
“Osram” is sO un-poetogenic. | 
| have not even found a_ rude 
rhyme for it. On the other hand 
I cannot help feeling that there 
must be an aflinity between 
Osram the “Wonderful lamp” and 
the wonderful Wizard of Oz 

Perhaps a marriage will be 

| arranged on television ? 


Wonderful thought... 


,. ee SANDEMAN Port 


AN OBSERVANT reader is think 


HE MEDICINE 


BUT T . FE ing of awarding a medal to the as. 2 lbdetbiaintaecdiahaliemanaane 
WE pRESCRIB y most ribald make-up man of the pevne ‘ ¢ sna 


. is 
SALES first award works on Woman's . 

Journal On page 122 of the The rhyme in the new Sandeman 
advertisement strikes Copytaster 


as good and with a big enough 


| 
| 
| month, and his candidate for the 
| 


WILL r February number this jester has 
tastefully arranged a quarter-page 
for Ekco Plastic Toilet Seats push he thinks that it could be 


TIBBENHAM PUBLICITY LTD. another quarter-page for Cali come a_ very well-remembered 
244 High Holborn, London, W.C.1 | fornia Syrup of Figs . and to tidy phrase But the picture of the 
seamen » h medicine bottles 

: va ; | everything up he has a half-page man in bed with medici 
WILLSMORE & TIBBENHAM LTD. Bey eres yh ty oh PSsS all about presents him with a 
London Street, Norwich real facer Is this an invalid 
Lloyds Avenue, | wich * * * port? The well-known cloaked 


; 
| I raTHER like the false rhyme figure appears alongside the 
3 | of Sandeman's new — slogan hrand name 
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COWLING SIGNS 


are SEEN - EVERYWHERE! 
each one with a Huarauter : 


against 


y @ FADING 

e CHALKING 

e DISCOLORATION 
e DETERIORATION 


OTHER THAN THROUGH 
MECHANICAL DAMAGE 


LCOWLING., 
(CHARLTON) LTD. 
PAT. 653842. 


COPYRIGHT DESIGN 


YOUR GUARANTEE OF QUALITY 


ARMSTRONG GARDENS, WOOLWICH ROAD, S£.7 TEL. GRE 0051-2-3 
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IVERTISERS WE. KEY 


SHOE REPAIRS | 


_WORISHS ON PREMISES 
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\ i petmret site mplet for REDEET RN RUBBERS LID 


Two more point of sale contracts reliably servi 


‘. 


SOFFE Bf 


Hovis and Redfern’s obtain valuable, permanent display at point of sale 


by using our Fired Glass Pelmet service. Cemented on the windows of selected 


stockists in rent-free positions, glass pelmets are fully translucent at night. If 
= you value rent-free, permanent advertising sites, please contact us without delay. 


Our fully-mobile team will give you every assistance in obtaining key positions. 


a an me are contractors to 


\this Lamps * Corona" bkamily Drinks Horniman’s lea 


Ardath Lobacco Co., Lid bver-Ready Lorches. Harris The Paint Brush 


Heath & Heather Herbal Remedies « 
Heinz Salad Cream, Baked Beans 


Anglo-American Chewing Gum Ltd Hovis (Buttered, not bettered) 


British Furopean Airways berguson Radio, Lelevision 


SOFFE BROS. LID., and SOFFE BROS. (DISPLAYS) LID... 35 5 
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ADVERTISERS WEEREY 


Soffe Bros. (Displays) Limited can give you an outstanding National 


Window Dressing service. Each member of our staff is fully experienced in 


this art and gives * punch’ and a hard selling presentation to every window 


dressing. Your stockists will appreciate this service and you, too, will welcome 


the increased sales which result. 


Kodak 
Lyons lea 
Macleans Peroxide Tooth Paste 


Oxo Limited 


f11ON ROAD, WATFORD, 


John Player & Sons 
Pickerings Produce C anners, Ltd 
Redfern Rubbers Ltd 


Silvikein Laboratories 


HERTFORDSHIRE. 


We will be glad to send you full details. 


Iyvphoo lea Limited 
Vimto 
Wolf Lools Limited 


Weston Biscuits Limited 


lel. GADebrook 33934 
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T...... influence of the National 
Trade Press Group of Trade Publications 
is clearly shown by the many successful 
Wwhibilions tt sponsors. 


A 


a4 | NATIONAL FASHION FAIR 
NATIONAL MEN’S TRADE FAIR 
NATIONAL FABRIC FAIR 


S| HOUSEHOLD TEXTILES AND SOFT 
c | FURNISHINGS FAIR 


BOYS’ AND GIRLS’ CLOTHING TRADE FAIR 


a¢ | INTERNATIONAL WATCH AND JEWELLERY 
| TRADE FAIR 


wa | All to be held at the ROYAL ALBERT HALL 


He 


The National Trade Press Ltd... Drury House. Russell street, Deury Lane. London, W022 
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Growing participation of 
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ADVERTISER'S WEEKLY 


Exhibition World 


trade 


journals in specialised shows 


wyeus is the era of specialisa- 
tion and particularly in 
the trade exhibition world 
Whereas in pre-war days trade 
buyers were content to visit a 
general trade exhibition where 
the particular products they 
were interested in might only 
occupy a small portion of the 
show, after the war there was 
a strong trend towards smaller 
shows restricted to one trade or 
industry 
This was quickly realised by 
the trade press who, although 
many of them had organised 
exhibitions in the past, increased 
their number to meet this special 
ised demand of both manufac 
turers and buyers in many spheres 
of industry As an instance, the 
National Trade Press held their 
first post-war exhibition, — the 
Fabric Fair, in 1950 on a very 
small scale in a_ Piccadilly 
restaurant 
At present they run five im- 
portant annual trade exhibi- 
tions, and in their next “exhibi- 
tion year,” which runs from 
September °55 to °56, they will 
be putting on nine exhibitions 
at the Royal Albert Hall, which 
is to be used instead of the 
Royal Festival Hall, their 
present exhibition venue. 


Annual events listed 


These will include their exist 
ing annual events—the Fabric 
Fair, the School Age Clothing 
Fair, Men's Trade Fair, House 
hold Textiles and Soft Furnish 
ings Fair and the National 
Fashion Fair-—the new exhibi 
tions being the First International 
Watch and Jewellery Exhibition 
September 26-30, and three other 
new exhibitions that will be 
announced later Incidentally, 
the public are being admitted 
ifter 2.30 p.m. each day. That is 
the first time any NTP show has 
heen opened to the public 

The advertisement director and 
exhibition organiser of the 
National Trade Press, V G 
Sherren, told me that the Royal 
Albert Hall has been selected as 
their new exhibition venue as, 
although it is not proposed sub 
stantially to increase the number 
if exhibits, the larger space avai! 
able will allow for bigger stands 
and more room for the thousands 
of trade buyers that visit the 
various NTP exhibitions 


“Because we shall be running 
nine exhibitions there we shall 
be able to install some claborate 
lighting effects, as the cost can be 
spread over them all,” said Mr 
Sherren, who added that the 
decor of the exhibitions will be 
unusual and very colourful 

Attendances of trade buyers at 
the NTP exhibitions at present 
average 20,000 and these figures 
are likely to be considerably 
increased when they take place at 
the Royal Albert Hall 


Supply of tickets 


Distribution of the free tickets 
for the exhibitions is carried out 
by supplying exhibitors with 
sufficient to cover their mailing 
lists and, in addition by the 
insertion of a reply paid postcard 
in appropriate magazines inviting 
readers to apply for compli 
mentary privilege tickets This 
card gives alternate times, morn 
ings and afternoons and so en 
ables the flow of visitors to the 
exhibitions to be regulated 

Another important trade and 
technical paper organisation 
which is very exhibition-minded 
is Associated Iliffe Press and 
most of their exhibitions are on 
the large scale Ihe Mechanical 
Handling Exhibition and Conven 
tion, British Plastics Exhibition 
and Convention, National Poultry 
Show, National Exhibition of 
Cage Birds and Aquaria, and 
London Nursing Exhibition 

Ihe Mechanical Handling Ex 
hibition and Convention—a bi 
ennial event--was first held in 
1948 in the National Hall 
Olympia It proved so success 
ful that in 1950 the ground floors 
of the Grand and National Halls 
were occupied, and last year it 
was necessary to take over the 
gallery of the National Hall to 
meet imereased demands for 
space 


Record space demand 


As yet no details are available 
of the space that will be needed 
for the 1956 exhibition but, even 
at this early date, indications 
show a record demand for space 

The organiser of this highly 
successful exhibition is H. A. F 
Collman of Mechanical Hand 
ling, and P. J. Joynes, editor of 
the journal, is conference man 
ager 

Another Iliffe biennial exhibi 
uon is the British Plastics Exh: 
bition and Convention. This was 
first held in the National Hall 


By OUR EXHIBITIONS CORRESPONDENT 


Olympia, in 1951 lhis year's bitors, imcluding all the best 
show, which takes place June known firms in the’ industry 
I-11, will be a record. British showing the latest materials, 
plastic manufacturers with plant, mouldings and fabricated 
an output in 1954 nearly goods. The area covered will be 
30 per cent above the previous 33,000 square feet The show 
year’s figures and exports 25 manager is John L. Wood, adver 
per cent up applied for tisement manager of British 
more space than is available Plastics, while the convention 
There will be nearly 100 exhi @ Continued on page 472 


DPSPA exhibition stand award 


yy {RDED by the Display Producers and Screen Printers Associa 
tion, this years Philip Weisherg cup was won by Ace sociated 
Woodwork s., Ltd The firm has therefore gained this award 
(for the best example of an exhibition stand submitted by a member 
company of the DPSPA) for two successive years {ys last year, th 
winning entry was the Mullard Lid. valve stand at the Radio and 
Llectronic Component Manufacturers’ Federation Exhibition The 
designer of both stands was R. Ingles The Ace Associated Wood 
work organisation was also responsible for the ground floor (including 
all display) and the basement of the Mullard Electronics Displa 

Centre (see Apyventiser’s Weexty, February 10, page 342). The 
winning exhibition stand is shown above The group sene below 
includes: L. G. Parker, secretary, DPSPA; Reverley Pick o ha 
May, Ronald Ingle (. Barwell; Arthur Symes; T. Bowen, DM 

Wilkes; L. A. Curr H. Chapman; and P W ymer 
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ADVERTISER'S WEEKLY 


Design and Construct 


anything 
FOR AN 
EXHIBITION 


anywhere 


Stand-fitting, Lighting 
decorative displays...you'll 
find that no other organiza 


tion offers such comprehen- 
sive exhibition services —or 
such friendly co-operation 


OLYMPIA LIMITED 


<> KENSINGTON LONDON « W.14. TEL: SHEPHERDS BUSH 546 


@ is 


a group of nine 
influential newspapers 
A.B.C. NET SALES 


118,585 


iEISatge 


Associated Kent Newspapers Ltd. 


LONDON: E.W. PLAYER LTD., 30, FLEET ST, ECA 


-IN-K 


= 


Mechanical World 


AND ENCINEERING RECORD 


Undoubtedly one of the best media 
for reaching the buyers of technical 
products; this widely-read engineering 
journal, published monthly, is an 
essential for every technical advertiser. 


Send for free specimen copy 


and rate card... 


EMMOTT & CO. LTD., 31 KING STREET WEST, MANCHESTER 3 
LONDON OFFICE: 50 TEMPLE CHAMBERS, TEMPLE AVENUE, E.C.4 
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EXHIBITION WORLD —continued 


manager is Philip Morgan, editor 
of the journal 


[he National Poultry Show, 
which has been run jointly by 
Poultry World and Farmer and 


Stock -breeder annually since 1945 
has grown from its beginning at 
the Horticultural! Hal! to a large 


scale event at Olympia each 
December The organiser is 
F. W. Batchelor, general man 


of Poultry World Ltd 


Increase in exhibits 


ager 


Another hardy annual is the 
National Exhibition of Cage 
Birds and Aquaria. First run at 
the Horticultural Hall in 1940, it 
remained there (apart from the 
other war years) until 1948, when 
the increased number of exhibits 


and its tremendous popularity 
with the public meant a move to 


the National Hall, Olympia. This 
show is organised by the two 
Iliffe journals, Cage Birds and 
W aterlife 

Ihe oldest Hliffe exhibition 1s 


the London Nursing Exhibition 
organised by the Nursing Mirror, 


which first took place in 1908 
Held in conjunction with the 
Professional Nurses and Mid 
wives Conference, the 40th 


exhibition will be taking place at 
Seymour Hall in October 

The attendance at all these 
exhibitions totals around 150,000 
most being trade buyers 

To ensure the interest and at 
tendance of home and overseas 
buyers to the British Plastics and 
Mechanical Handling Exhibi 
tions, an elaborate promotional 
campaign is being carried out by 


Iliffe Press 

An invitation brochure has 
heen mailed to 10,000 leading 
overseas firms in roughly 100 
countries, the bulk being air de 
livered. Special attention has 
been given to coverage of hard 
currency areas such as_ the 
United States, Canada, Central 


and South America 
Sweden and Portugal 


Switzerland, 


Invitations go abroad 


A leaflet prepared by the Ilifle 
publicity department went to the 


same list some time ago as a 
preliminary shot-——ensuring that 
practically every moulder and 


fabricator abroad receives an in 
Vilation Ihe names included the 
complete membership lists of the 


ficial Plastics Federations of 
USA, Canada Australia, Fin 
land, aly, Spain, Austria, Get 
many, Japan, Brazil, Argentina 
Holland, France and India 

Similar coverage 1s to be given 
to the 1956 Mechanical Handling 
Exhibition the first mailing 
shots being due to leave here in 
September so as to reach poten 
tial visitors in lar-away places 
like Central America and other 
antipodes 

In additional to the two trade 
paper groups whose exhibition 


activities I have outlined in this 
article, there are, of course, many 
trade papers who run specialised 
exhibitions including several who 
have recently entered this field 


Freeruary 24, 1955 
The Leather Goods Industries 
Fair organised by Leathergoods 


run its third successful 
show at the Kensington Palace 
Hotel, and a recent recruit to the 
ranks is the First Stationery and 
Book Trades Fair, New Hort 
cultural Hall, February 28-March 
4, which is under the auspices of 
the National 
seller Stationer 


* * ” 


has just 


Newsagent Book 


Ine Fourtu Electrical 
neers Exhibition, Earls Court, 
March 15-19, will have an area 


of 250,000 square feet, occupied 


Engi 


by 242 exhibitors. In two years 
it has doubled its size and now 
covers an area 12 times larger 


than its first venture, held in the 
Horticultural Hall. Press officers 


for this year’s show are F. H 
Radford Ltd 
* ~ 
Tie PURCHASING Officers Asso 
ciation is holding its sixth 
“Minibition” at the Winter Gar 


dens, Cliftonville, September 
October 1, in conjunction with its 
1955 national The 
“Minibition” is unique in that it 
consists of small stands of stan 
dard size and design, and exhibi 
tors have to use all their ingenuity 


29 


conference 


to make best use of the limited 
space A competition its also 
held based on the educational 
nature of the exhibits and the 
attractiveness of their layout 
* ed * 

Tue First Stationery and 
Book Trades Fair, at the New 
Horticultural Hall, February 28 


March 4, will be offic tally opened 
by Sir William Darling, MP 
himself a bookseller Press 
officer to the fair is Peter Collins 


od * - 

THis YEAR the National 
Farmers’ Union Market Produce 
Show Society will again stage its 
national show n conjunction 
with the Royal Agricultural 
Society at The Royal, to be 
held at Nottingham from July 
5-8. So far 14 county branches 
have entered for the inter-county 


which will be on the 
last 


competition 


same lines at year 


Forthcoming Events 
(to April 23) 


Mar. 1-26, Daily Mail 
Home Exhibition, Olympia 
15-17. Technical Exhibition 
& Colour Chemist 4ss.) 


Ideal 

Mar 
(Oil 
Old 


Horticultural Hall Mar. 15-19 
Flectrical Eneineers Exhibition 
Farls Court Mar. 15-Apl. 2 
Daily Dispatch Brighter Homes 
Exhibition City Hall Man 
chester Mar. 23-Apl Harro 
vale Ideal Home Exhibition 
Royal Hall, Harrogate ; Mar. 28 
Apl. 2, Factory Equipment Exhi 
hition, Earls Court; Mar 0) 
Apl. 23, National Trades & 
Home Life Exhibition, Bingley 


Hall, Birmingham 
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The case for putting the 


pack in the picture 


By 


\ PROBLEM with which 
4 :dvertising agents are con 
tinually being faced is whether 
or not to feature the pack in 
in advertisement Sometimes 
the decision is bluntly taken by 
the client, who 1s inclined to 
egard his pack in very much 
the same way as a fond mother 
looks upon her first-born. He 
insists that not only shall a 
reproduction of the = pack 
ippear in the advertisement, 
but that the advertisement 
itself shall consist of little else 
but the pack 

How far is the client right in 
idopting this attitude? How 
far ws the agent right in allowing 
himself to take what is, after all 


he ea way out’ 


Effect of package 


In one of his recent “Review 
of Advertising” Copytaster stated 
that he had yet to see an 
vidence whatever that the in 


lusion of a packet in an adver 


mg campagn had an ehlect 
spon the sates He went on to 
iv that mt seemed clear to him 
hat people were not only not 


n ! in pictures of packet 
ind bottles; they were positively 
leterred by them 
These are indeed  tighting 
words, but they do not stand 
up very well to a critical 
examination. 


There us, after all, such a thing 
i consumer recognition ind 
therefor icceptance ind one 
would hav thought that one of 
the objects of advertising wa 
familiarise th public with th 
ook and “feel” of a product 
hat when the ( tal the pon 

ak he can immediate! 

dentify it and associate it im ther 

ind with something the 
ilread know ihout, and with 
which the are, perhaps uncon 

nous! on familiar term 


Cake of soap 


!’ ives Of packet r he kk 
themscl ve lo nake un 
nicresting advertisements. There 


nothing wildly exciting about a 
production of a cake of wash 


map But neither 
mvthing particularl nviting 
} usin { rut n 
front door p 
1) irdvert nen how 
wil nav ! Ly nicr ne mn 
j lla produ Is n 
what | IN | fl ferred 
damnable ithon om 
re uflicient to make im the 
' of tin uch a forcibl 


‘ 
K. BECKLES WILLSON 
of Alfred Pemberton Lid 
, 7 
DRY FLY 
SHERRY 
A gracious welcome 
to your Quicsts 
20/- bottle » 10/6 half-bottle 
Also Magnurnme 4 
hy the advertisement I 
mahes « or leliberate use of th 
pact Sales of the product have 
rive teadily over the vears and 
lvertisements have wander 
gone no material chanw 
pa n the public mind tha 
vhetl he like tor no th 
nan-in-th treet imp canm 
ip m th continual and 
less cating away of | 
‘tural sales re lance 
l j not ar that 
ny ! coy tit wey 
nt Cal d ut inp 
j tistacts inisw t t! 
juestion. So much depends uy 
tt itu |! th 1 fuct 
r pont how ne it i 
f n the market, the a vil 
! its Competitors, et that each 
i rust bye tudied on it wh 
’ it But are we gon 1 i 
ha il drink advertisu { 
mpl bad hecau it 
naporit of the advertiser ot 
WIT and pirits featur th 
ttle in their advertisements and 
1 number of notable ise 


ittle cise 
One of the largest wine 
advertisers in the country, 
@ Continued on page 476 
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A Bridge in ~ 
a Brief ~ 


lf your chents are 

selling heavy engineering, their 
salesmen cannot carry samples around 
But prospective buyers can see the real thing by means of the 
STEROLIST 3-D system. Our photographers can photograph your 
clients’ products and we can provide 3-D slides and viewers 


87, Tottenham Court Road, 


London, W.! 


MUSeum 6522 


Limite 


* * 


The Dancing Public 

are the largest 

and most discriminating 
buyers of 

Beauty Aids 

Hairdressing Preparations 
and Cosmetics 


THERE ARE 200,000,000 
DANCE ATTENDANCES 
PER ANNUM IN 
GREAT BRITAIN 


ANCE NEWS 


The World’s Largest Dance Newspaper 
Advertisement Manager L. WALI 
Telephones WATERLOO 3766-7 - 8 
76, SOUTHWARK STREET, LONDON, SEI 
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Now] 


week ending Feb. 26 


AN INCREASE OF 19,554 OVER I 


UNCHANGED ADVERTISING 


mean Blighty is giving better value 


—all the time 


£100 PER PAGE and PRO RATA TO | Page - SECOND COLOUR £25 EXTRA P.P. - BACK COVER IN FULL COLOUR £250 
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terrific rise in 


CIRCULATION 
222,000 


AND STILL GOING UP! 


AST ABC FIGURES 


ales July—December 1954 202,446 per issue 


; RATES 
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"Our first 
cnol 
and 


remaini 


the OIL 


“PAINT, 
and COLOUR 


Journal’". 


Younghusband, Barnes 


Co. Lid 


MANUFACTURER 


dy 


PAINT, O1- 


Advertining rat from 
Paint, O11 & Colour Jou al, 
43-46) = Parringdor Street 


London, H.C.4. City 4788 


Circulations 


INT 
SUPERSCOPE 
REDUCER 


Comes of objects, posters, art-work, etc., 


an be made to any reduced scale. Trouble 


tree and economical, Portable and com 
pact, weighs only 12 Ib., sive 12° « 11 
The SUPE RSCOPL can be operated in 


conjunction with or independent of the 
SUPERSCOPE ENLARGER The com 
bined model illustrated forms a complete 
unit and allows every angle of «a job to be 
undertaken 


Details from 


SUPERTOOLS (1951) Ltd. 
Delta House, 30 Pauconberg Rd., Chiew ick 
London, WA. Chiswick 0184 


Lca 


> 1onne 


You re 


selling to 


Britain 


in miniature 


oe 


H 


if you're 


selling 


to 


Bath 


_. through 
the 


a 


ath 


ane 


and WILTS 


ct 


aNd 4 


Central 2767 


ERALD 


* The ening paper printed and 
publiihed in Somerset, which, for 10 
per you positive “ blanket 

‘ erage ofa compact cross-section of 
the British market 

Get full details from the Advertisement 
Manager 134 «Fleet = Street, London, 


PACK IN THE 


Peeruary 24, 195% 


PICTU RE—continued 


lindlater Mackie Todd & Co., 
Iid., have consistently been 
advertising their Dry Fly 
Sherry merely by showing the 
bottle (large) in spaces (small) 
in the greatest possible number 
of newspapers and periodicals. 
They are perhaps fortunate in 
having a “mallet” shaped bottk 
for their product which fits very 
nicel into a four-inch = single 
column space. But since the war 
their advertisements have under 
gone no material change in either 
copy or layout and although 
doubtless much thought has been 


given to the question of varying 
the presentation, the urge to 
introduce some visual gimmick 
has been stoutly resisted 


Steady sales growth 


It is no secret that the sales of 
Dry Fly Sherry have mounted 
steadily over the years until now 
it has become the most popular 
single brand of sherry on the 
market. Could this be held to 
justify the belief that you can 
build a successful advertising 
campaign merely by showing a 
dull” picture of a bottle —-and 
going on, and on, showing it” 

Whether a time will come 
not m fact arrived—-when a 
large slice of the public will have 
become so inured to the sight of 
this particular advertisement that 


has 


they will no longer, either con 
sciously or sub gonsciously 
notice it iS & matter which 
must receive onstint attention 

Ihe research experts have it 
that repetition should involve a 
measure of change so as to avoid 


the danger of undue familiarit 
But who is to say at what pre 
cise tage familiarity become 
undue” ’ | frequent! mec 
people who are quite emphati 
that they have never consciously 
seen a Dry Fly advertisement in 
their lives 

By and large, wine and spirit 
bottles show very little variation 
in either size or shape Yet the 
vast majority of drink advertiser 
display their bottles in their ad 


vertisements necessarily by 

cause they feel that the inclusio: 
of the hottle makes a more com- 
pelline or attractive layout. but 
it establishes at a glance 


nol 


hee ause 


the nature of the advertisement 
and serves to identify the pro 
duct 

To-day when manufacturers 
are becoming more and more 
aware of the value of a good 


pack and are employing the ser 

highly skilled designers 
to modernise outmoded designs 
it becomes increasingly 


vices of 


necessal 


to use every available means to 
familiarise the public with thei 
new look 

What more natural, therefore 
than that a reproduction of the 
pack should play an important! 
part in the composition of the 
idvertisement? 

Findlater’s Dry iy copy ma 
never win an award as an 
example of creative advertising 
at its best but results have 
shown that the cumulative effect 
of this advertisement has contri 
buted greatly to the present-day 
popularity of this excellent pro 
duct 


Soap dispenser speeds service 


| ESPITE the fact that great 

strides have been made in 
the development of self service 
methods of retailing there are 
some lines that can be given a 
‘faster” type of treatment than 


others. The trend is all in the 
direction of providing such 
lines with the automatic 
vending appliance 

Soap, with its regular shaped 
packages, falls within this cat 


gory of products and a new type 
of soap dispenser has been fitted 
into Whiteley super food market 
The has been based 
upon an original by R. G 
Hirst display Hudson 
ind Knight, and was tailored to 
harmonise with the existing 
Whiteley fittings. An advantage 
of this particular fixture is that 
only five inches from 
front to rear, and takes up a 
negligible amount of space when 
fitted to a wall or pillar 

The principle of the dispense: 
is that the weight of the tablets 
tablet down behind the 
screen, and the shopper 
takes delivery of her choice of 
toilet soap trom the bottom of 
the fixture 

From an advertising standpoint 
the device has the effect of pre 

nting a “wall” of packages t 


dispenser 
idea 
manager 


now some 


forces a 


Perspex 


6 


- 
~ 
sg 
~ 
oa 


7 
a 


The 


soup selling device in oper 

anon at the Wihitele uper 
food market 

he customers passing by and th 

eve-catching impact of that can 

hardl be exagecrated Further 

more, a hard selling message can 


be written on to the 
board atop the dispense: 


displa 


The scope for merchandising of 
this sort wide and 
are expected 


1s Clearly 
big deve lopments 


very 


sift  —_— ; 
», PC —“C;SSCiésC 47/ | % 
ey SS 
” = _ a 
riage es — S 
goo — ‘ 
A ers 
= —— ? 
7 
he. ——— | 
= a : ¢ 
6 => —— . 
: 
el 7 ‘ 
* sal i ef 
z aoa pe | 
yee CC P| 
a 2 
Brace! ay 
: the Audit 
ae. fureau of 
ath id : Pe . 
ie a 
ee : 
. = 
re. © “ ‘J y 
y i rt LA We ; - Ben = ~< rom 
4 _—— j -4— -—. . 
-_s i145 ~ e 
po. tibiae A. x tat: fn) tod t 
See aa . a ep oe, Be 
arog Se hor Sie 
oe ane xx] a Ss os ot ' 
55 eo . i ‘ 
Pr = 1 = SS 
=. rite +* =r | 
> ro SG 
re * — - neh 2 
Pg ee = £ 
c 2 ae — 
4 eer 7 
aa ' : 
—_— — a oe 
+ : C. Ad A ae a <a ‘ aie (ee toe 4< ee “ aa. war ta mo er: Bt ‘| 
i, ae. 1.62), i en)6|—6hee 2 


Pi mkt any . ADVERTISER'S WEERLY 


Review of Advertising Films 


How to sell helicopter 


| li . 
. 
travel facilities 
By PALL NUGAT > a ROTAL SHOW SLacKPoc 
; ; Ofal SHO TONE 
ei fable of the tortoise Rotterdam, Cologne, Liége, and ROYAL SHOW STDNET 
and the hare has its Lille The mono-rotor, single 
analogy in to-day’s battle of the Shee neteopies of the type 
airways. Jet propulsion rules Sikorsky S-55 cruising at 90 miles 
an hour, 1s not the machine which 
the skies on long distance 


will eventually be brought into 
fights, but who will dominate commission for flights to London 


the routes of inter-European Even so. on its historic flight to 
travel? A vexed question and the South Bank, London, last 
one to which United Aircraft car, it beat by eight minutes the 
Corporation and Sabena Passengers using a regular fixed 
Belgian Airlines believe they “'8 air liner over the same 
have the answer POINT-O-point route 


Ihe future they claim in then No interior scenes oS var ay oe ) 6 
ontly sponsored = film “The : : 
Helicopter Goes To Town” be Because the purpose of the tilm 
longs to Brussels, the helicopte: s to sell helicopter travel to the 
ind the heliport. Within a radius public, the absence of any shots 
220 miles from Brussels there showing the interior of the heli 
ire some 70 million inhabitants copter is a strange omission 

demographically the most con French, Dutch, and German vniment ' was exact th 
centrated area in the world: and versions have been made ot th ae do a it , 
hat distance is expected to be Robert Maillard film in Koda eam ) : 
the ideal maximum range of the chrome which runs fc ”% wig La ce tir aot : ° ° ° 
helicopter of the future rimute ‘ ~ ay wees A h id ong Nowe i lkely to intert 

In the meantime, the film ° route, on local populat ‘ with the popularity of European 
shows the present limited service WHEN IWO young couples does Ht show how U \ . coach tour ind in “Passport to 
which is being operated to em ipproached David Brown Ltd gents feted th | Furope” we go on a Blue Ca 

i 


brace the area from Brussels for the loan of a tractor to tow But the @ Continued on page 478 


‘ tract torled untailinglsy cre 
OO) deserts and up haw pin mountain 


miles, there was an obvious pri roads. As an endurance test, th 
motion tunt im | nauking tractor pert ned its test trun 
“Unusual Journey” netorial phant This film has a running 
ecord of that trip, fi wit! rv ) 45° minute and wa 
imateur enthusiasm | t Im Partnerghip Ltd 


participant C oncertina sic W the accom 


riuous pour 


Presburys link their up-to-the 

minute facilities for the seript 
For ing and production of Solus 
and Semi-Solus Films and 
Lilmlets, with nation-wide dis 
tribution through the biggest 
cmema group in Britain the 
Independents, totalling over 
O°. of all British cinemas 
Together with attractive rates 
you are assured of the greatest 
t for £ value in any sphere ot 


consult...) R ‘SB ] 


S PRESBURY €£ €0O LTD. GLOUCESTER HOUSE, 19 CHARING CROSS ROAD. LONDON Telephon Wiiltehall Mol 
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Big popular success for 


industrial documentary 


N industrial documentary 

film in colour, “The Story 
of Fine China,” is playing with 
“The Colditz Story” in London. 
It was, however, never in- 
tended, at any stage of produc- 
tion, that it should be shown to 
the general public, let alone 


A potter of the Sung dynasty at 
work on his foot-operated wheel 


receive the distinction of a 
West End performance. 

Ihe documentary was directed 
by Gerald Cookson of Kinocrat 


Films Ltd, a company that 
specialises in industrial training 
and sales films. The film tells 
the story of Spode-Copeland 


china and earthenware and it was 
intended to be sent all over the 
world to encourage goodwill and 
trade, A special version of the 
film was made for the United 
States in which different patterns 
were shown. 


Commercial proposition 


At a private 
Alexander Korda happened to 
see the film and was greatly 
impressed. He thought that its 
interest and appeal was so wide, 
and the production so well done, 
that it could be a commercial 
proposition for public cinemas 

Technical difficulties were soon 
overcome The film had been 
made on the small gauge of 16 


showing Sir 


mm., whereas normal cinemas 
show only the larger 35 mm 
The quality of the production 


was such that it was found that 
the film could be blown up with 
out losing any of the colour value 
or definition. 


24, 


FEBRUARY 1955 


This scene shows 
china 


young artisans of to-day painting the desiens on fine 
This attractive documentary 


was made by Kinocrat Films 


RE VIEW OF ADVERTISING FILMS continued 


France, 
Every 


Belgium, 
Italy 


jaunt through 
Switzerland, and 


| thing is catered for and in com 


fort. The wealth of the changing 
scenery, the glimpses of historic 
buildings, and the greetings of the 
hotel jproprietors, contain their 
own sales message. The sponsor 
has, therefore, not overdone the 
sales angle 

The producers of the film, Film 


Partnership Ltd. have made 
clever use of music to invoke 
geographical atmosphere The 
tinkling tunes of the Swiss 


musical box and lilting guitar are 

well-chosen touches in this 18 
minute Kodachrome film 
. 

LONDON PARKS, the last of the 

townsman’s ties with his rural 

background, display themselves 

with all the peacock’s vanity in 


Cecil Musk Production § Ltd.'s 
Eastmancolor film, “Green 
Islands.” 

This beautifully made film, 


with commentary by Ivor Brown 
will probably rank as a fine tri 
bute to the capital 


sound films in 
ADVERTISING 
SHOWROOMS 
STORES 


and on 


199, 


Designed for the topical 


presentation of lomm. 


AGENCIES 


TRAVEL ORGANISATIONS 


EXHIBITION STANDS 


PICCADILLY, 


THE “MOVITEL lomm. Film Projection Console 


17" SCREEN 
EASY OPERATION 
CONTINUOUS 
OR STRAIGHT 
COLOUR OR 
MONOCHROME 
ATTRACTIVE 
APPEARANCE 
EFFECTIVE IN 
DAY OR 
LIGHT 


FOR HIRE 
or 


PURCHASE 


LOOP 
RUN 


FULL 
ARTIFICIAL 


BRITISH FILMS LIMITED 


LONDON, W.1. TELEPHONE: REGENT 2828 
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Pablic Relations 


Tough going for the PRO 


in the Buganda country 


kk”! RYONE in public rela 
tions is acquainted with 
sales resistance—although ap 
plied to the PR field “ideas re 
sistance” might be a more ap- 
plicable term 

But if anyone in this country 
thinks he has a tough time get 
ting his ideas or story across he 
should read the annual report of 
the Uganda Information Depart 
ment In that country they do 
not have to contend with some 
thing so simple as an anti-public 
relations campaign conducted by 
a newspaper In Uganda they 
are handicapped by what the 
report describes mildly as “politi 
cal tension 

The Director of Information 
Horace White, writes: “The con 
stitutional crisis at the end of the 
previous year gave the depart 
ment a hard and most unpopular 
task to perform: that of explain 
ing to the people the decisions 
which were taken. The campaign 
of interpretation was carried out 
urelessly by radio and news vans 
in hundreds of thousands of bul 
letins, pamphlets and news 
sheets 


Identified by news 


“But history tells us that in 
ancient days the bearers of ill 
tidings were identified by the 
people with the news that they 
brought. In a similar way the de 
partment was disliked for stating 
what was happening. It will take 
time for the suspicion which has 
been aroused in Buganda against 
the department to be shaken off, 
and sustained and patient effort 
will be needed for confidence to 
be restored 


“Preoccupation with affairs in 
Buganda meant inevitably that 
work in the rest of the Protector 
ate suffered. Particularly irk 
some was the shortage of staff 
and the well-nigh impossibility of 
recruiting Africans for posting as 
district information officers 

He pays tribute to the African 
members of the department who 
going about the country during 
the disturbed situation in Bugan 
da or living in areas of unrest 
refused to be intimidated 

But despite this frustrating situ 
ation the department achieved 
quite a lot during the year. The 
highlight was the visit to Uganda 
by the Queen and the Duke of 
Edinburgh 

rhe report comments: 


“The impact of a visit such 
as this is almost impossible to 
measure; nor is it easy to assess 
the press, radio and film cover- 
age that was given. All that 
can be said with any degree of 


Ronson are to give a lighter to 


every one-armed member of the 
British Limbless La-Service Men's 
{ ssociation Three hundred 


lighters will be given away 
through the 120 branches of the 
association The scheme was 
announced at a reception at the 
Waldorf Hotel The picture 
shows Kenyon Jones (right) man 

aging director of Ronson Ltd 

accepting a light from S A 

Lear a one-armed member of 
the associauion § Reckenham 
branch 


certainty is that to much of the 
outside world Uganda is now 
something more than a name : 
stories and pictures, broadcasts 
and movies brought to tens of 
millions of people some small 
understanding of the com- 
plexion of our country, its 
progress and its problems.” 

Other notable events for the 
department was the opening of a 
regular broadcasting service and 
the launching of a children’s 
newspaper 

* * * 

OF interest to industrial public 
relations officers is the announce 
ment that Transatlantic News 
Features Ltd have set up 
1 department which will specialise 
in syndicating stories and photo 
graphs on developments in British 
technology, to the United States 
South America, Commonwealth 
ind other world markets 

According to Howard Byrne 
lransatlantic’s American manag 
ing director, the industrial boom 
which Britain is at present en 
joying has attracted considerabk 
ittention throughout the world 
ind overseas editors are showing 
1 willingness to devote space to 
the story when the right kind of 
material comes their way 

Technical director of the new 
department is 32-year-old British 


writer, Bryan Morgan 


Oh iny 


PANORAMA spetis satety 


Celastoid =| 


Industrial 
Safety 
Equipment 


The Journal 
read by the 


Executives 
who influence 
buying 


decisions . 
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Packaging and Point of Sale Display 


Selling ean be easier 


Wi 


PIHOSE thought that 
glass «as a packaging 
material was on its way out are 
now revising their opinions. Or 
il they are not, that is what they 
should be doing Ihe facts 
were powertully set out for all 
to see at last month's Packag 
ing Exhibition, and the Glass 
Manulacturers Federation 
should be pleased at the impres 
sion made by their stand 
last year 3.600 
viass container were manulac 
tured and filled in Britain, and 
it the exhibition the Container 
Section of the federation was 
given an opportunity of showing 


who 


ove million 


the wide range of containers 
available to the packer, trom the 
ml. ampoule or vial to the 10 


gallon carboy 


Within this range of capaci- 
ties lie a wide variety of shapes 
and sizes ; agreed standard con- 
tainers for jams, beers and 
pickles ; specially designed 
shapes for cosmetics and per- 
fumery, and many other pro- 
ducts, where styling materially 
assists sales. 


In a special report to Apver 


riseR'S Werikty, an official of 
the federation has emphasised the 
significance of self servicing and 
what at means for packaging 


th glass containers 


By OLR PACKAGING CORRESPONDENI 


Glass containers will almost 
certainly be put to even more 
extensive use than in the past 
Nor can the importance ol 


overlooked. Screer 
printed permanent labels are | 


coming more widely used 


labelling be 


* * * 


A NEW and very attractive pack 
has recently been introduced b 


Vitamins Ltd., for the new pre 
paration “Parentrovite’ used in 
the treatment of alcoholism, etc 


The packaging of ampoules has 
always provided a 

dificult problem, but 
pack the manufacturer 
have successfully achieved both 
a practical solution and a dis 
tinctive presentation, The design 
and make up were carried out in 


somewhat 
with this 


sccm to 


the advertising department of 
Vitamins Ltd. and by the printer 


Wood, Rozelaar & Wilkes Lid 
4 ¥ ' 
A NEW cap providing a her 
metic seal and designed to ensure 
that the pickle reaches the tabk 


in factory-tresh condition has 
been adopted for Pan Yan. Mack 
of high-grade aluminium and 
coated inside and out with a pro 
tective washable plastic, the new 
cap 1s tailored by being rolled on 
to fit each individual jar. Easily 
removed or replaced, it is virtu 
ally unbfeakable and has a flat 
top to facilitate stacking I he 


attractive appearance of the pri 
t the fam: 


duct and 
the cap 1s 


Nour of 


is unchanged 
liar green c 


retained 


New look for gift outer carton 


HEN the Grayson 

Wide Gift Service” organi 
sation (of London and Toronto) 
decided to have a tresh look 
brought to their outer cartons the 
follows 


“World 


requirement as 
A design for their existing 
outer cartons which would con- 


was 


Three of the Grayson “World wide 
appear in the new styling, To blend 
of the cartons two-colour printing, 


gift the no 


willl 


service 
iT fandarad 


réd-hrown and 


ay 
/ 


blue ereen fia 


heen used 


vey the feeling appropriate to 
the company's ever-increasing 


gift mail order activities but 
take into consideration the 
limitation ji d by the 
manufactu and pri 


process employed in producing 
a tibreboard-type carton. 
Ihe designer 
W. M. de Majo 
lo blend in with the existing 
tandard brown finish of the car 
ton it wa decided to 
printing 
blue-green 


consulted was 


use two 


colour red-brown and 


lo achieve maximum 


the 


impact and recognition valuc 


// wi j ; j on 
h Mookhed Perore file 
Organsaiion Pheean des x? 


improvements 


thi hiow a corner of the Glas 
Vanufacturer Feederatior tand 
ooked at the Packaging show 


oven 


Aas heen 


pic fe 


finte for 


1 new car 
Pan yan 


factoryv-fre 


applied t 
jar flo ensure 


the product 


client 
power 
result of 
Service 


designers proposed to the 
the introduction of a new 
ful trade mark the 


which is the “Grayson 


Messenger Stvlised in its 
design, this is suitable for repro 
duction im one or two colours 


even on poor-quality printing sur 


faces and can be used also i 
reduced scale to full advantage 
Having agreed on thi vmbe 
the designers incorporated it 
a continuous border pattern, and 
to add a gay gift atmosphere | 
was placed into a decorative dia 
mond pattern 

To stre the point that Gira 
n gift parcels and their con 
tent are fully guaranteed, thi 
slogan is featured in contrasting 
colour along the bottom area « 
all four sides 

Investigating previous packing 
methods, the designer discovered 
thal in most case packers found 
t casi to seal down the flay 
by use of standard 14 inch ow! 


kraft gummed tape applied in a 


crosswise fashion and decided 
therefore to retain this system fo 
the heavier-type package. while 


@ Continued on page 482 
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notice! 


* CHANGE OF NAME 


Owing to our rapid expansion in the field of fluorescent surface coatings, it has been decided 
to combine the activities of Belcolor, Tricolor and Photocolour Laboratories who will. from 
lst March, 1955, trade under the name of 


Industrial Colours Ltd 


WALHAM HOUSE LONDON SW6 © FULham 9555 (5 lines) 


*® 124°, PRICE REDUCTION 


Large scale production now enables us to offer our unique Fluocoat glossy fluorescent colours 
at a considerably lower price. Many advertisers have proved that glossy Fluocoat resists the 
accumulation of dirt and considerably prolongs the life of fluorescent advertising 


% USE FLUOCOAT FOR: Showeards + Posters + Transfers + Glass Light Signs + Night 
Reflector Signs + Fabric Printing « PVC Printing « Window Pelmets. 


% WRITE NOW for details of the most comprehensive range of fluorescent materials available 


anywhere in the world 
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Is the shop 
as good 
as the goods? 


If your client has 
shops, have them 
fitted to line up 
with the sales policy. 
Shopfitting and 
interior decoration 


is a spec iality ol 


BERNARDS 
DISPLAY 
STUDIOS 


17 Burlington Gardens 
W.4 
Chiswick 2821 


f the ** DISPLAY 
wward, National Di plas bE xhibition, 
1944 


Just winner 


And now! The Morane 


Heatsealing Vlastic Skin 
process so 6h far oonly 
available to Industry ‘s 


watlable to 


We have now 
Produced at 
fractional 
eoet, a 
pre 
giving 
equally 
good 
results as 
larger 
available to 
industry. In fact, 
inone evening it ts 
possible to earn half the 

cost of the equipment. This 

process will not only render tamper proot 
such as legal demands, 


you 


a) 


resses 


Insurance Policies, 


letters, maps, etc., but will greatly enhance 
the appearance of Showcards, printed 
literature, price tickets, ete 


To find out more about this money 
spinner fill in coupon below for 
illustrated brochure 


' 1% | 
| MORANE PLASTIC CO. LTD. | 
| 21 Weodthorpe Road, Ashford, | 
| Middlesex | 
| Please send me full details of your | 
Morane ‘A’ Plan | 
| Name . 
| Address | 
| | 
| Ps | 
| ) 


| 
| 
! 
} 


THEATRE & 
EXHIBITION 
CONTRACTORS 
LIMITED 


26, PROGRESS WAY, 


CROYDON. Phone 2624-5 


Specialists in Exhibition 
Feature Construction, 
Stage Decor, Scenery 


Why not put your TV 


Feature or Exhibition— 


ON ICE! 


We have complete equipment 
available as supplied to 


RADIOLYMPIA 
RADIO EARLS COURT 
DAILY EXPRESS FOOD FAIR 
No. | THEATRES 


R. FOSTER (DISPLAY) LTD. 


Ist AWARD 


IN THE ANNUAL 
D.P.S.P.A. 
COMPETITION 
FOR 
OUTSTANDING 
TECHNICAL 
ACHIEVEMENT 
OF THE 
YEAR 


* 


SPECIALISTS IN THE 
PRODUCTION OF ADVERTISING 
DISPLAY AND SCREENPRINT 
TRANSFERS 


R. FOSTER (SCREENPRINT) LTD. 
ECCLESTON ROAD, 
WEST EALING, W.13. 
EAL. 2924° TELEPHONE - EAL 2620 


Brownlow Ad 


AUTOTYPE COMPANY LTD 


jot 


in black-and-white or colour 


London, W 1} Ealing 269 


FEBRUARY 1955 


24 
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PACKAGING 
These are the two 
Packs which have 


been brought in by 
Vitamins Lid., for 
the prepara 
tion “ Parentrovite 

used in the treat 
ment of alcohol 
ism. The ampoules 
are given adequate 


new 


shock-proof pro 
rection in ver) 
attractive con 

fainers, 
prescribing a single horizontal 
gummed strip for light-weight 
packages In addition to the 


gummed tape, the top and bottom 
flaps are glued down on to the 
inside flaps 

Io complete the first stage of 
the re-design programme, a new 
label was designed (temporarily 
printed in positive but eventually 
to be replaced by a red-and-black 
reverse printed label on white) 
Chis label also featured the new 
Grayson trademark and had to 
be got out for production as part 
of a set of continuous stationery 
lo complete the promotion 
picture, a simple but dignified gift 


card (including, again, a small 
Grayson trademark) is now en 
closed with each parcel. The 
cartons are produced by H 
Stevenson & Co., Lid, of Lon 
don and Manchester 

o * * 

AN errective bulk pack for 
one of their lines, Lincolnshire 
Burgees, is now being used by 
Mudd's of Grimsby A lay-flat 
cardboard carton printed with 
brand name, copy and appro 
priate designs in red and blue 


holds six of the fish-cakes which 
are individually wrapped in non 
moisture proof “Cellophane” 
cellulose film The carton not 
only makes a handy take-away 
unit for the shopper but, with its 
fold-back lid, provides an attrac 
tive display piece for the fish 
monger’s or other retailer's 
counter 

The clear brand marking is im 
portant for this company because 
they have been distributing their 
products for over 100 years and 
aim at purity and high quality for 


anything that bears their name 


f 


“# 


— 
7 
. 


The central feature of the stand 
occupied by British Cellophane 
Lid. at the Packaging Exhibition 
was a large eve lt proved a 
considerable attraction Trans 
parent films are becoming more 
and more widely used as the self 
service retailing technique acceus 
toms people to see the product 
inside the pack 
The “Cellophane” wrap, on the 
individual items, gives an assur 


ance of purity and protection and 
being individually printed with 
the pennant device and the firm's 
name, ensures that brand mark 
ing is continued even if the-units 
are sold separatel) 


This 
only 
hand\ 
unit for the 
per hut with a 
fold-back lid, pro 
pleasing 


piece 


carton not 
Maras a 
take-awa 


sho] 


vides a 


display 
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How to reach the 


Hong Kong buyer 


Advertising for the important bar East outpost of the British 
Commonwealth that is Hong Kong should be most carefully 


considered. 


Much of it should be adapted to conform to Chinese 


customs. 


BOUT two million people 
live in Hong Kong. Five 
per cent can be considered as 
the upper class, and 20 per cent 
the middle class. For the trader 
in the United Kingdom, there 
tore, the approximate popula 
tion who constitute the quality 
buying market 
mated at about 750,000 
The foreign element com 
prises an almost insignificant part 
of the population and the mas» 
market for almost any product ts 
with the Chinese community 
Advertising should be pictorial 
ind the message direct with more 
emphasis placed on the 
tion than on the copy, 
should never be subtle 
idverlising requires an 
spot approach and the 
together with the art, should be 
idapted to contorm to Chines 
customs and superstitions 


can be esti 


illustra 
which 
Local 

on-the 

MCssa Kee 


Range of media 


and vernacular 
press is used for promoting con 
sumer goods wines and 
spirits Ihe power ofl 
newspaper advertising is very 
Black and white news 
paper layouts prepared in line of 
quarter-tone are more satisfac 
tory, although there are engravers 
ible to produce line or half-tone 
blocks of good quality at com 
paratively low cost Rediffusion 
radio advertising is very popular 
cially effective in reach 
ing the Chinese community 
Opportunity for window and 
counter displays 1s restricted be 
cause most shop tronts are of the 
open kind narrow 
ind shelves packed 
Costly 
cards are 
this market 


detin 


Ihe toreign 


such as 
selling 


good 


ind esp 


with counters 
with met 
cut-outs and 
Xtravagant in 
There are no well 
d income level and 
virtually no market research 
has been carried out because 
Hong Kong is not divided 
into d Slides are shown 
m tt SIX main cinemas whik 

ake their seats as ther 

no intervals 


Size of appropriations 


chandise 


show 


areas 


tricts 


Outdoor advertising is usually 
supplementary to a main pres 
idvertising and onl 
onsidered large appro 
priation is involved. By and 
large, appropriations are small t 
comparison with United King 
dom standards and sometimes an 
innual budget will only amount 
to £150. There is scope for larg 
neon signs along the waterfron 
but animation is not allowed 
Poster boards (12 and 24 sheet 
are not used but Chinese sigr 


schedule 
when a 


writers copy and hand-paint ad 
vertisements straight on to walls 
or poster boards, the charge for 
which is low and estimated per 
foot regardless of detail 
Wall signs and bulle 
concentrated in the 
centre of the town with the ex 
ception of the boards on the ferry 
quays No advertising of any 
kind is allowed on the Peak — the 
residential — district nor on 
moving vehicles 


square 
involved 


Ins are 


Large foreign element 


Manufacturers who 
ind advertise their products in 
Hong Kong should remember 
when laying out an appropriation 
lor consumer 
toothpastes, 


export to 


goods such a 
Cigaretics choco 
lates, soft drinks, etc. that the ap 
peal is overwhelmingly to Chinese 
ind foreign people There is no 
price control on consumer 
ind manufacturers 
pared to enter into a price war 
with their competitors The 
foreign community 
rested in 

ire quite 

regard to food 
particular, the message 
matniy 


goods 
should be pre 


im not greatly 
offers but the 
With 
advertising, in 
should bx 
brand-recognition with a 
tic-up between the name 
high quality of the pro 
with an illustration of th 
ontents shown on the outside of 
the container Many Chinese 
cannot read English although the 
illiteracy m their own 


Iree 


receptive 


sirong 
ind th 
duct 


language 
is estimated to be only between 


0 ind 25 per cent 
New Zealand 


The Wellington Manufacturers 
Association Inc., propose to hold 
i Diamond Jubilee Exhibition in 
the Show Buildings, John Street 
Wellington from September 15 to 

er | 

exhibition will be organised 

financed by the issociation 
had 


in faging 


have WeViOUS EXPE! 


| 
I 
exhibitio ) and 
chosen a 
tuated in W 
ot 10.000 quare feet 
ed exhibition spa 
tion will be 
ral public 
permitted 


Cuba 


4 report on 


ind 


economic and 
mmercial conditions | Cuba 

has been published by Board 

of Trade in the serie Over 

seas Economic Survey (pric 
1 6d The surve cov 

finance, trade ndustry and 

duction, natural resources 

port, legislation and admin 

tion. and social questions 


ADVERTISER'S WEEKLY 


FAMOUS 
HELL-DRIVER 
TO LET 


Now fully rested trom the spectacular bufletings of 
ckhecar racing, a well-known driver is 


onhip by a national advertiser 


His record o n es at tracks all over the country 


ind the « ment of stock-car racing as a 


national w ectacle suggest that his wagon 


on to 


(principals only, please) ma 


this latest medium in 


Writ 


Box 0124 
Advertiser's Weekly 180 Fieet St EC4 


public ty 


DAY AND NIGHT PRINTING 


ON THE FINEST AND FASTEST MACHINES IN THE WORLD 


Daily 


London area 


delivery and collection 
50 years reputation 
as reliable trade quality printers 


and Monot ype setters 


ENQUIRIES ALWAYS WELCOMED 
Telephone 


5. FP. TOMKIN Ltd 
4 
(. I’. | i i A . LEYtonstone 1164/5 


501/5 GROVE GREEN ROAD - LONDON - El! 


ad ‘ ‘ neral Line Stator minutes trom City 


CYPRUS 
MAIL 


in Cypru® 


coeish |SULKSCREEN ARTS Lt? 


97 SHIRLEY ROAD CROYOON 
400'1scomeert s14a7-e 


Everyore 
who know 
reads il. 


?O8 te ” 
Neowe 


MIGHEST GRADE 
CLEAN © SHane 
CRATT MAN CHIP 


SPLLDY Stevict 
SL trpness 4 
OF LiviRy 
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FULL HOUSE FOR ‘TWO FREDS’ FILM 


T 
HERE was a notable concentra 
tion of people at the Fleet Street 
Column Club last week to see the 
Iwo Freds” cheque handed over 
© NABS. I use the word 
centration advisedly quite ‘ 
number had to stand to ihe 


film Whata pity Lord Mackintosh 


con 


vas prevented at the last momen 
from attending His prologu ind 
pilogue to the film were excellent 


I particularly liked his quip that th 


weather was so bad that they could 
have done with a mackintosh 
sound As Andrew Milne cx 
plained, his absence was due to the 
fuct that the BBC were pressing 
hom for a serpt for his broadcasi 
Nobody is better than Mr. Milne 
it thanking other peopl ind he 
had many to thank But, as chair 
man of the Club, which sponsors 
he event, he had also played his 
part, and everyone was glad when 


red Slaughter (ook i upon himself 


to express their appreciation 

It's always fun seeing yoursel! 
md your friends on the screen 
but apart from that, Presbury’s tilm 
was enjovable on its Own merits 
Incidentally, during the screening 

sat onmext to Claude  Lintott, 
of Presbury who told me that 


his organisation would be very glad 
to lend the film 


maoctations who wished to screen it 


to other clubs and 


we are biased, 
about facts, 


point. 


cg W. 
yo «€©FCLLE I 


th 


of the media we represent. 


PLAYER 


Editor wins a trip 
PHOTOGRAPH on my desk 


shows a man and wife ecstatically 
embracing while gazing at a tek 
gram. He is Ellis S. Morris, an 
American journalist from South 
Attleboro, Mass.. and the tek gram 
was from John L. Marsh, presiden 


of British Publications, Inc New 
York, informing him that he had 
won first prize in the “Win a Trip 
io England” competition that BP 
in in connection with the “British 
Magazine of the Month” this year 

The British Magazine of th 
Month” is one of the ways in which 
resourceful John Marsh keeps the 
Union Jack flying in America ! 
is a sampling offer whereby sub 
cribers get a copy of a different 


British magazine cach month of the 
year, plus a bonus copy of 
Christmas number of the Mlustrated 
London News Entrants had to 
write SO words on “ Why I should 
like to visit England next Spring’ 
Mr. Morris, who is editor of the 
Pawtucket Times, will come to 


London with his wife on April 24 
The prize provides for travel by 
BOAC, and generous entertainment 
here including hospitality from 
publishers partaking tn the 198" 
British Magazine of the Month 
cheme 


Admittedly, we're all out to advance the interests 


lo that extent 


But we're not biased 
Ring us up and we'll give 
you solid, factual information on any 
In that way we best serve 
both you and our clients. 


LTD., 


STREET LONDON sae ad 


The London Office for some of 


« best media in the Countrs 


CENtral 2786 


Fepruary 24, 1955 


Signs behind the 
Iron Curtain 


‘sg’ 
TT reputation for witly oratory 


which H. Barrett, president, British 
Poster Advertising Association 
made for himself at the BPAA con 


ference last summer he enhanced by 


his speech at the annual dinner of 
the Master Sign Makers’ Associa 
tion last Friday 

After saying that he had always 
wanted to meet those men who, as 
little boys, had been told not to 
write on walls, he proceeded to 
quote some amusing specimens of 
sign = advertising including the 
juxtaposition of “Don't spit in the 
street’ and “Use the Manchester 


Ship Canal 
those of 


If only such signs a 
Guinness or Schweppes 
could be seen in the Red Squarc 
he said, how silly would sound the 
rantings of the dictators! And what 
i whale of a time would be had in 

neonising” Chinese characters! 


Paper modelling 
Most 


advertising people know 
Frederick T. Day as the publicity 
manager of Samuel Jones & Co 
Lid., the paper makers, and as a 
stalwart of the British Direct Mail 
Advertising Association. But he is 
also the author of about half-a 
dozen craft books under Pearson 


and Newnes Educational Publishing 


Co. imprints 

The latest, Gummed Strip and 
Paper Modelling (7s. 64.), shows 
with diagram illustrations an 


istonmishing range of things that can 
be made from these materials-—a 
lighthouse, dress model, candle 
mould, dart flights, alphabet bricks 
model forts, factories, steam rollers 
1eroplanes and very many others 

Mr Day also explains how 
gummed strip can help us in seed 
sowing, moth proofing, repairing 
faulty light switches, in making 
magic lanterns and moving pictures 
ind in lettering, veneering, and so 
on and so on. A fascinating book 
| am hesitating whether to begin 
with an Indian headdress or a simple 
concertina! 


Let’s get it clear 


BRECENTLY | announced that 
Edwin John Straker, who formerly 
controlled the commercial unt 
department of Newcastle College of 
Art and Industrial Design, had 
become art director to Doig 
Bros. & Co., Ltd., Newcastle-upon 
Tyne. I have been asked to make 
it clear that it is this printing firm 
which he has joined and not Doig 
Advertising Lid These 
though 


two com 


panics issociated ir 


eparately staffed and organised 


Last year's president of the Aldwych 


Club, ¥. C. Hooper (Schweppes) 
deputised for the new president 
Hubert Oughton (C rawsords), at the 
club's annual cabaret night, held a 
Grosvenor House London las 
week Mr. Oughton was in the 
provinces on business. The picture 

show Mr. and Mrs. Hooper (eft) 
receiving F. James, chairman of the 
club entertainments committee an 

advertisement manager of “Reynold 

News 250 and their 
guests dancing 


members 
enjoyed the dinner 
and first-rate cabaret 


Flowery phrases 
BRECENTLY a corresponde: 


referred to the slogan used b 
“Harry of Holborn,” the flow 
seller who has been at the top of 
Gray's Inn Road outside Staple Inn 
for 35 years It was “Don't lool 
when you cross the road. Wreaths 
and crosses made to order At tha 


time we recalled another of hi 
slogans: “You may not like flower 
now, but they will grow on you in 
the end 

Harry's wisecracks have made hin 
something of a celebrity Peop! 


frequently remind him of this on 


If vour mother-in-law is at death 
door, our flowers will pull ly 
through Needless to say, one o 
two “stuffed shirts” have though 
his observations im bad taste. bu 
fortunately most people have a sens 


of humour 


Harry has cuttings and magazin 


howing that his slogan hay 
ippeared in publications all over th 
world. Visitors from the Dominion 
ind USA often approach him and 
say they have read about him 
home 

Which is his favourite slogan 
He hasn't one But his shortest | 
a good seller it states simply 
This business smells.’ 1 have a 
feeling that some of us could lear: 


quite a bit from Harry about point 
of-sale copy 


CONTACT 


WEEK'S WISECRACK 


a“ 


must 


“My wife says she 
have a new hair style if she 


is to live in a fringe area.” 
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ARGUS PRESS LTD - 810 TEMPLE AVENUE - LONDON EC4- 


Still rising 


at 1/34 per copy 


CONTINUED INCREASE IN NET SALES 


PHOTOPLAY 


JULY - DECEMBER 1951 (A.8.C.) 137,110 
JULY - DECEMBER 1952 (A.8.C.) 182,761 
JULY - DECEMBER 1953 (A.B.C.) 230,019 
JULY - DECEMBER 1954 prvi cormonon 


249,099 


At £140 page 11 /3d per page per thousand sold 


the world’s top film magazine 
AN ARGUS PRESS PUBLICATION 


A. H. McISAAC +» ADVERTISEMENT DIRECTOR 
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ADVERTISERS WEEKLY 


Publications News and Notes 


March Vogue is the International 


‘Kield’ rates 


Collections issue, with reports from 
aris, London, and Italy in ov 
*”t) page 
lo go up ' ' 
In three years (1952-54) the 
Advertisement rates for field culation of Ideal Home has rise: 
will go up by 15 per cent next by Ill per cent from 118429 
September Ihe basic rate will be (ABC figure for January-June, 1942) 
raised from L100 to LITS per page io over 250,000 (sin October last 
but the series discount niroduced year) Space bookings hav riser 
last year will remain unchanged by 123 per cent im the same period 
Ihe print order of this week bootie Ih increased advertising during 
is 47,000 copi the largest of any each half year has been losel 
ordinary weekly issue in the maga related to circulation rise tat 
zine history Sim he existing Odhams Pre 
rates for Field were tixed the ABM A rs * 
net sales have risen by 25 per cent Through the numerous Ulster 


Association 
Northern 


Magazine 


Ulster Mlustrated, 1) 
Ireland bi-monthly famuil 
laums 4 circulator 
throughout th English-speaking 
world. Overseas sale ur neen 
America, Austral 


Rates for the Dutch De Telegraat 
ind the associated evening new 
paper De Courant Nieuws Van de 
Dag have been increased Yew 
rate of De Telegraaf iw 75 ct per 


trated on North 
mm. ime and tor the ning ind New Zealand. Full page 
paper, 46 cls. per mm. line. Com is £30 
bined rate is 9S cts. per mm. line * * * 
Total circulation of the two paper 


To-morrow's (Friday) issue of the 


' now 165,000 . . Py 
* * * Jewish Chronicle wil! consist of 
mages and includes a 16-page supple 
Lilliput is startin i series of pages 
meen , SF ment on “Aspects of Israel 
promotion shots to 150) selected * * * 
advertisers and agent Ihe first : 
\ The American Holiday magazin 
hot is a miniature bottle of Yellow 
( hartreus from Feuerheerd has produced The Holiday Adver 


Wearne & Co.. Ltd. It carries a tising Man's Diary Instead of 
stick-on, with the words “Char moon phases and religious holiday 
(reuse gets to all the right place the closing dates for various issu 
so does Lilliput of the magazine are given 

+ + * * a* * 

From this week's issu the The Motor Cycle’s Spring 
Catholic Herald is being printed by Number & Buyers’ Guide on 
St. Clements Press The Scottish March 3 will be greatly enlarged 
edition of the paper will continue It will give specifications and price 
to be winted by The Scotsman of all motor cycles, motor scooter 
Lid. Edinburgh three-wheelers and sidecar 


Chir 
fsuvx Chronicle 


| 36,664 LARGEST 


A.B.C. 


SALE OF ANY 


county - 
NEWSPAPER ESSEX | 


@ London Office : 80 FLEET ST., E.C.4 Tel. CENTRAL 7500 
@ 98 HIGH ST., CHELMSFORD Tel. CHELMSFORD 4631/2 


460 


. if ie ; . 

any Fait 
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NV ntt 4) 


Vie WSN 


Fair is 


Vanity 
increased to \\4 in, by 8} in 


Page size of 


‘ 


he March issue Reason lo 


increase the ize of fashion photo 
rraphs The fron over is repre 
luced above On April 15 Vanit 
Fair will publish its extra Spring 
Fashion issue 
* + 4 

Next week Woman will inchuck 
i I6page colour cheme upple 
ment presenting new wallpaper 
lesign Th me issue Ww 

lude an offer of four mintatur 
lipsticks with Olour- guide to help 


eader one lit k fabr 
’ a aa 
Spring number of The Sketch will 
be published on April 20 and the 
summer number on Jun ; 


+ ¥ 


April issuc of Woman and Beauty 
will be a jubilee number to mark 
the magazin Sih anniversary 


Provincial deal 


Provincial Newspapers Lid 
pnetors of the I ashire Ey 


Post and th ston Guardian, 
have contracted to buy the shar 

of Lancaster Guardian Lid. pro 
prietors of the Laneaster Guardian 
ind the Morecambe Guardian. 
Thes hat ive held by West 
minster Pres Provincial New 


papers Lid 
+ + + 
Ihe Spring Number of The Times 
British Colonies Review, to be pub 
lished on Tuesday, March &, pric 
fd., will 24-page 
Jamaica 


include a mset on 


* 4+ 
rusement for up 
eTVICE ind material 


Classified adv 
pomtment 


ire now being accepted for Pur 
chasing Bulletin, ai Ss per linc 
* + + 
Ihe March issue of Ideal Home 


will give a preview of ideas at the 

Daily Mail Ideal Home Exhibition 
* * ° 

Ihe Evening Standard is spon 

soring the London Federation of 

Boys’ Clubs Boxing Championships 


on March 7 at the Albert Hall 
. * * 
A Better Business campaign, ck 
signed to provide poultry-keepers 
with comprehensiv id vice and 


mformation which will help them to 
make them smore profitable 
ha been launched by Poultry 
Farmer. It is being presented in 
series of detachable four-page sup 
plements in six consecutive issues 


busine 


Ihe Gas Turbine 
The Aeroplane on 
contain a 
materials 


of gas 


Number of 
March 11 will 
survey of the different 
used in the manufactur 
turbines, including a tabk 
uses 


of material properties and 


FRBRUARY 24, 1955 


We Hear 


(. D. Notley Advertising Ltd. 
have purchased four caravans to 
enable their staff to have cheap 
holidays. They will be available to 
loyees at holiday spots in this 
try or for touring either at 
home or abroad. More will be 
bought if the scheme is successful. 


Bournemouth Corporation financ 


ommiltec 1 being asked to allo 
cate £12500 for publicity purposes 
for the municipal year 1955-56 
* * * 
The London New Savers Week 


will be launched by the Lord Mayor 
of London, Sir Seymour Howard 
tomorrow (Friday) when 
he opens th Savings in Action 
Exhibition at the Royal Exchang: 
* + * 

The Printers’ Boxing Club will 
hold a tournament at the Chelsea 
Town Hall on Tuesday, March 22 


in aid of the Printers’ Pension Co 
poration 


What’s cooking ? 


it noon 


Plans are being made to provide 
uge ms and recipes for meal 
by local ere! over Hull's com 
mercial lephon ten Already 
aller in dial a number and hear 
Kira from film heing hown 
locally 

* * + 

Son 220 adv ing panels ar 
worporated in th helt« ita new 
bu ain f d in the cent ot 
Halifax Agen ire Achievemen 
Scintullaung Signs Lid., one of th 
Achievemen Publicity Servic 


Bradford mpan 

* . * 

The trish Cer hip of Publica 
ms Board has banned the importa 
m and distribution of Picturegoer 


n the Republic of Ireland Onl 

penodical banned at the Same 

ume were Nuff Sed, Fifteen Dete: 
tive Stories, and My Story 
* * * 

Good Housekeeping have pub 

lished in association with the Ga 

Council a guide to kitchen planning 


price 3s 


Question time 


Whitky Bay Council 
and Roads ¢ 
County 


Building 
ommiuttee as to ask the 
Planning Officer to attend 
i Special mx ng to answer con 


plain ibout outdoor advertising in 
the town 
+ * * 
W. S. Crawford Lid. darts team 
led by Fred Folkerd, beat Kemsley 


Newspapers Ltd. 3-0 in a match 
held at the Crown and Anchor 
Wine Office Court, E.C.4 The 


finishing doubles were obtained by 
Peirce (2) and W. Lloyd (1) 
* * « 


On Saturday, F. J, Lyons Lid 
will move to larger premises at 47 
Princes Gate, London, S.W.7 

* * * 

The John Murphy Organisation 
press and public relations ire 
taking over new offices next Tues 
day at 17 Farringdon Street, Lon 
don, EA 

* * . 

The Eastern Region of British 

Railways has produced an infor 


mation pamphlet giving train ser 
vice information to travellers in 
idvance of the issue of the Conti 
neatal time-table The cover design 
has beeh devised from the poster 
Continental Services Via Har 
wich,” which was produced in five 
colours 
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TRAPINEX 


FOR TRANSFERS. 


if 
fe 
a 
e 
: Service 
e 
and quality 
Write or phone: TRAPINEX LTD 
176-188 ACRE LANE, BRIXTON, S.W.2 
BRIXTON 2057-8 
‘ Ajfine selection of pure 
red sable hair 
brushes with seamless 
nickel ferrules. 
Made by craftsmen, 
for all types of art work. 


artists’ 


FLEXY BRUSHES LTD. 


ADVERTISERS WEEKI 


Y 


TWO MORE VACANCIES 


vis UA Li SER with considerable 


agency experience, capable of designing advertising 
of a high standard and taking responsibility 


for controlling his work from rough to final proof 


TYPOGRAPHER ..,,, ....., 


experience in press advertisement typography 


able to produce clear and precise 

type mark-ups and intelligent adaptations 
Please write giving details of experience 
and when available for interview to 


Art Director 


OSBORNE-PEACOCK 


26a Albemarle Street, Wl 


ayeladeladadedediradesarars se . ro geucucecucacecucec ee a 
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A 
TYPOGRAPHER 


as you will agree 


S required in London by a 


major motor manufacturer. 


This isa good opportunity forawell educa- 
ted man about 25, who is interested in print 


production and the artistic use of type, and 
prepared to play a full part in a new creative team 


LTIIS is a progre 
pension scheme. Apply with full details of experience 


le 


sive post, with generous non-contributor 


BOX O169 


Advertiser's Weekly 180 Fleet St EC4 
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ADVERTISERS WEEKLY 


RIPLEY - PRESTON 


AND COMPANY LIMITED 


LONDON 
BIRMINGHAM 
MANCHESTER 


BRISTOL AND 
BOURNEMOUTH 


use 


PUMPS. LIMITED 


To reach the engineers 
in all branches 
of food 


manufacture 


FOOD MANUFACTURE 


Stratford House 


Eden Street, London, N.W.1 


4K 


Current Advertising 


Full pages and half pages in six 
nationals to launch cheese drive 


Colour ads will 
back Ibis towels 


Lightytwo full-colour page adver 
tisement im wemens and hom 
interest magazines are to he used 
m 4a campaign starting in May to 
launch Ibis towels 

Ibis towels are manufactured by 
J. Smith Hargreaves & Co., Lid 
who state that they are backing the: 
‘new range of luxury-styled towels 
with “all the machinery of modern 
publicity to ensure that the nank 
Ibis becomes a houschold word for 
superlative value This will be th 
first tome that the firm have ev 
branded and advertised them pro 
ducts 

Advertisements will feature 
bow of-ribbon mouf, which will also 
be on the [his transparent pack 
counter displays and price ticket 

All trade publicity ha heen 
planned to hinge on the openmeg of 
the Household and Textiles Exhib: 
tion at the Festival Hall. A du 
mail shot to the trade was used 
before a series of double-pag 
colour advertisements in the tradk 
press Agents are Richard Potts & 
Partners Ltd. 


The Cheese Bureau are launching 
their largest advertising campaign 
his week Extensiv larg spruce 
dvertisemenis mn the national pr 
ire to be used to start the drive 

Half-pages in the Daily Express 
Daily Mirror, News Chronicle, and 
full-pages in the Daily Herald and 
Daily Sketch and a 15 im. by 6 
columns space in the Daily Maii 
ire to be used, All the main provu 
cul newspapers, Radio Times, and 
women's weekly magazines are also 
on the schedule Agents are the 
J. Walter Thompson Co., Ltd. 


First national ad 
for new cigarette 


A new State Express cigareti 
Strand No. |. is being launched 
nationally lt first appeared in th 
North of England late last y 
when it was launched by a regional 
idvertising Campaign 

First national advertisement for 
the new brand was a full page in 
Picture Post Vast week. The Ardath 
Tobacco Co. Lid. state that a 
further campaign will be launched 
later this year Agents 
fownend-Smith & Hardy Ltd. 


binnusny 24. 19 


Two Thomas Hedley 


voucher offers 


Full-colour 


pages in women 
magazines ind = large paces m 
national daily and Sunday papers 
ire Shortly to feature an Onxydol 
offer of 12 packets of flower seeds 


Advertisements will carry 
voucher and will state that th 

eds will be sent on receipt of th 
carton tops of two large packets of 
Oxydol or the top of one giant siz 


Another Thomas Hedley & Co 
Lid.. offer is for Drene shampoo 
Advetiisements in Woman ins 
offering readers a free sachet of 
Drene shampoo for cutting out 
voucher and taking it to a Dren 
stockist. Agents are Frwin, Wasey 
& Co. Ltd, 


Full coverage for 


John Hall paints 


A half-page in the Daily Expre 
ind a 13 in. by § columns spac« 
in the Daily Mail are to launch th 
biggest-ever campaign for John Hall 
& Sons (Bristol & London) Lid 
paint Spaces are also being taken 
n Radio Times and other week! 


pubhcation 


The promotion will featur tw 
paints, Brola nd Murac PEP 
Brolac adv ements will i tha 
he product world-famous to 
toughness Agent London 


Press Exchange Lid. 


CURRENT 


ADVERTISING AT 


A GLANCE 


FOOD MANUFACTURE is one of the 
LEONARD HILL TECHNICAL GROUP 


aint 


anufacture 


THE 


aramount 


edium 


for advertising to 
the Surface Coating 
Industry 


Largest world sale to the 
manufacturers of paints 
and related products 


Publishers 
LEONARD HILL LIMITED 
Stratford House, 

9 Eden Street, 
London, N.W.1 


Accounts 


ALTO COMBUSTIONS (LON 
DON) LTD. for Nigel Rainbow 
& Partners Lid 

PFIZER LTD. of Folkestone, for 
Napper, Stinton, Woolley Lid 
from April | To handle adver 
ising for pharmaceutical, agricul! 
tural and vetermary divisions 

CHELTENHAM & HEREFORD 
BREWERY CO, LID, to 
Hamill Toms Lid 

DENBIGH’S CLEANERS; DON 
VALLEY CLEANERS; CATHE 
DRAI POULTRY PROCES 
SORS; and THE STELCO CO. 
for Gordon Advertising Lid 

OFFICERS TO THE FLEET AIR 
ARM, NAVAL RATINGS AND 


ROYAL MARINES AND 
WOMEN’S ROYAL NAVAI 
SERVICE = recruiting accounts 


(press) for John Haddon & Co 
Lid., from April 1 

REGULAR ARMY, TERRI 
FORTAT ARMY, ARMY 
EMERGENCY RESERVE AND 
HOME GUARD press accounts 
for Colman, Prentis & Varies 
Lid., from July 1 

OFFICERS’ (AIRCREW) ROYAI 
AIR FORCE (press) account for 
Mather & Crowther Lid 

EXPORT CREDITS GUARAN 
TEE DEPARTMENT (press) tor 
Cc. R. Casson Lid 

CELLULOSE DEVELOPMENT 
CORPORATION LTD. for Ta 
lor Advertising Lid 

RUBEROID CO... LTD., for Tech 
nical & General Advertising 
Agency Lid from March | 
National campaign running now 

NATIONAL FIRE PROTECTION 
co., LTD. for the Kingham 
Advertising Agency Lid. trom 
April | 

GREENLINE MINTS AND MINI 
CHOCS, manufactured = by J 
Lyons & Co., Lid., for MeCann 
Frickson Advertising Lid 


Campaigns 


ARDATH TOBACCO CO., LID., 
using Picture Post for - Strand 
No. | cigaretics. (Townend-Smith 
& thardy Lid) 

JOHN HALL & SONS (BRISTOL 
& LONDON) LID. using bali 

pages in the Daily Lepr larg 

spaces in Daily Mail, and spac 
in the Radio Times, weekly pu 
heations and trade journals fo 
paint campaign (London Pr 
Pxchange Lid.) 
HOMAS HEDLEY & CO. LTD. 


1 
using full pages in womens mag 
zines for Oxydol flower seed 
offer and large spaces in Womar 
for Drene shampoo free offer 


(Erwin Wasey & Co. Lid) 


1, SMITH HARGREAVES & CO., 
LTD., using full pages in cxten 
sive list of women ind horn 
micrest magazines and trad 


press for Ibis towels 
Pous & Partners d) 
KCO GOLD SEAL DOMESTIC 
WARE using large space m 
national and women’s magazines 
ind trade press for 
range of products 
Press Service Ltd.) 
DUNLOP PLASTIC GARDEN 
HOSE national  darly 
papers and gardening and track 
press. (Charles F. Higham Lid) 
NORTH BRITISH RUBBER CO., 
LTD. using lara space " 
national daily and Sunday pape: 
motoring journals and trade pr 
to mtroduce US Royal & ty 
(Robert Freeman Co., Lid.) 
GREEN'S SPONGE MIXTURE 
using national and local press 
filmiets, trade journals and bu 


(Richard 


a 


con pk i 


(Willing’s 


using 


ind van posters (First In 
national Agency Lid.) 
AJAX CLEANSER using lare 


spaces im national daily paper 
Scottish and Irish press for bonu 
offer campaign. (Masius & I 
gusson Lid) 


THE CHEESE 
half-pages in th 


BUREAU usm 
Daily Expre 


Daily Mirror New Chronici 
ind full page mothe Dai 
Herald, Daily Sketch and VS in 
6 columr p 1 Dai Mai 
ind p 1 Radio Time 


women s nD ra provincial 
papers and trade pres i Walt 
[Thompson Co. Lid) 

SNOWCE™M WATERPROO! 
CEMENT PAINT using nation 
daily and Sunday pape: wecekl 
magazines and farming, factory 
irchitectural and building pr 
Irish §=6newspapers ind creen 
advertising for spring camparg 
(John Haddon & Co. Lid) 

J. ALLEN RUBBER ©€O., LTD. 


using large spac« n nation 

dailies ind = =Sundauy Londo: 
evening papers women ml 
general imterest magazin to 


Marigold Suedette lined rubl 
gloves. (Hanull Toms Lid) 

HIPPS LTD., multiple tailors, usin 
large spaces m provincial and 
Irish newspapers for campaigt 
Starting May. (Whitehall Adv 
tising Agency.) 

REMY MARTIN yvsor 
COGNAC using selected “clas 
ind mens magazines for new 
campaign. (Foote, Cone & Beld 


ing Lid) 

(LAYS FERTILIZER using 
national press, gardening jou 
nals and trade press for record 


campaign 


Lid) 


(Gordon Adver f 


SUGAR PLEFS, made by Quak 
Oats Lid using half-page im 
Daily Expres large pac 
national, provincial and = trad 
press, and filmlet (Erwin Was 


& Co. Lid) 


SCHWEPPES LID. using full 


colour pages in begue, staring 
March, to imtroduce new fru 
uices (Clifford Bloxham & 
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LEGAL AND GAZETTE 


Creditors of 
Derrick meet 


A deficiency o 5.566 was 
the first meeting of 
Derrick Advert Agen Ltd 
Officia Re v said «that the 
affair sclosed unsecured 

preferential 
were 
was 


referred 
to at creditors of 
Paul E 
The 
tatement of 
liabilities 
creditors h assets 
The company 
1912 with a 
000 which 


valued at 
formed in 
capital of 
increased to 5.000 
been issucd The 
were William Howlett 
John Sydney Summons 
The company took 
formerly carried on by 
Derrick who died in 
premises in Norfolk 
lt appeared, the Official 
that m 192° ontr 
the company as hy 
William Smith 


nominal 
later 
which had 
present directors 


Richard Coit and 


was 
all of 


business 
Edwin 
from 
W.C.2 
iver 
verest in 
Sir 
another 


over a 
Paul 
1937 
Street 
said 


lling 


There’s always 
more news 
in the 


NATIONAL 
NEWSAGENT 
and advertising, too! 
Guaranteed by far 
the largest net 
sale circulation 


Send for details and rate card 
149 FLEET STREET, E.C.4 
Tel: CITy 2604 (5 lines) 


Over 5O years of continuous Publishing 


The 


“FARMERS? JOURNAL” 


(Official Organ of Ulster Farmers’ 
Union) 


ULSTER’S 
leading farming pub- 
lication for lective 
coverage of the farm - 
ing community of 
Ulster 

A.B.C. figures 
July to Dec. 1954 


27,828 


Belfast Office: 
18 Donegall Square, East. Tel. Belfast 24397 


London Offic 
69 Fleet Street, E.C.4. 


wensen OF THE 
avoir SuAtau 
Of CIACULATIONS 


* 
Tel. Camtral 5453 


HILL & ECKERSLEYS 
LIMITED 


LETTERPRESS 
COLOUR 
PRINTERS 
NEEDHAM AVENUE, 
CHORLTON-CUM-HARDY, 


MANCHESTER, 21. 
TELS: CHOriton 1069/6385 


| 
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THESE JOBS 
MUST BE FILLED 


In the London office of a world-wide Advertising 
Agency, there three important vacancies 
which must be filled soon ! This relatively small 
office is expanding rapidly, however, and the 
well-known holds 

future, U/ltimately, 
opportunities are what you make of them 


controlied by him 
director of 


advertising concern 
and he acted as managing 
the mpany until Ma ‘ 
ording to r 
Pp ) the 
ties developed 
As a ir 
Howlett appointed 
managing director of the 
1946 the company 
Westminster Bridge 
from until 
was carried on 
mpany purchased a tac 
uth in 1948 for iI 
company's 
photograpt mact 
! 14 Mr 
chairman and managing 
director 
cas chawman 
xander John 


was 
Mirman an 
ompar ho mW 
tank premise in 
Road SEl and 
Ma 1954, busine 


ther } ce 


are 


then 


printing and 


offer 
the 


national 
brilliant 


ner si 
eles. antennal accounts it 
tirector 

Mr 
and a former 
Bell be 


scope for a 


to be a 
atte 


said that 


Group Art Director 


Pure designers need not apply. This is a job 
for a Commercial Art Director who understands 
Within the 


sound, intelligent layout, there 


turnover 

‘ It was d 
n Westminster Bri 
me position advertising in all its selling phases 
framework of 


must be a creative imagination working freshly 
and practically 


und the 

INC, after 

ial Re 

in Bournemouth 
company in November 


com 


An understanding of typography 


civer 


and the principles of readership is essential 


Copy Chief 


Do you really know how couponing 


the 

100) 
m was passed for the 
of K. R. Cork, of 19 East 
as liquidator 


Heinz ad summons 
ae i » Lid wer ned 


’ bre allege 
for the eed 
advertisement 


umn 


sampling 
a premium offer 
Do 
or the other 


a testimonial campaign 
when it should be 
’ Do 
you understand marketing as a prerequisite to 


is handled”? know 


immoned for, it 
to the publica 


you 


one or something else 


your copy planning—and merchandising as a 


projection of it? If you can write, as well, the 
certain substance 
for t 


position of Copy Chief is open to you 


Heinz Strained 
(for 

» the first tw 

guilty to the third 
fined £15 on 


the company) 


@ Woman Account- 
Executive/Copywriter 


contained vit Here is a 
cading and ed 

one of two teaspoonfu “ 
served cach That w 
ws opimon 


and 


SUMMOnses 
The m 
cach of the ! t 
rdered to pay t 
rd summons 


' Sears 
ind Measur 
prosecuting 

the food nt 


was m 


(Chief In pecto 
Wiltshire 
very important for a 


post mature 


with 
and the ability to write 


advertising woman cosmetic experience 


It involves day-to-day 


iron were present in the 


amount contained in one 


administration of one of the world’s most cele 


brated cosmetic accounts a certain amount 
os, bu > prs of copywriting 
less than the a] 


ome practical editorial and 
merchandising knowledge 


ingred a Share in major 


Essiemon 


campaign planning 


nim these 

preferring 
of a fresh 
Unfortunately a 
this particr 
other 


and wi 
mustak 
ilar advertisen 
that the m 
an advert; 
was muct 
fair to 
introductory 
having only a ver 
until it became used | t 
It was impossible to find {1 
that there was anything 
isleading in the advertisement 


Write to The Managing Director 


Grant Advertising 


IMITED 


allegation 
ment 
mor 
bave ‘ 


was 


m 
fence 


36 Grosvenor Street London W.1 


on > = - 
; EE SSS 
| + 
. ' 
i: 
4 
3 a 
i 
m 
The Official Receiver EE ax 
: from December 31, 1953, the compan 
7 lost three vf ts largest chents 
appare through no fault of the i 
7 director ind that more than halved 
* . eee ae we — the turnover The company reduced its 
‘' staff and Mr. Summons was appointed 
: managing director in place of Mr. Bell 
In January and April, 1954 mor 7 
ts were lost : 
till further red a 
that a prem a 
Road in 
; environment t 
‘* | ¢ ts and so, i 
; pany moved to W 
! m hs la 
the company's e1 
pany did no Po 
October 1954 - 
was sold b 
; 19 for J 
ie er 
apr itimen 
= e Po 
r * ? ut 
ve Cutten 
epenmaanieen in Women. 
y | was al 1, being a par 
Y) | tion of 1 advertiser iH 7 E 
4 | Strained Heef and Liver Soup, which 
| aimed that iron was present in the 
ee | food without specifying the minimum 
SS ee vilam but 
[| quantity of 
ounce and : 
wa shou the ia 
wd I a 
J I a 
plead ZZ 
and not 
par “ 
twe umm 
guineas I 
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Cou 
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| when Pa 
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; Vitam es 
; —— 
: of a bat 
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5 Alexander z 
mpany, said ¢ pany had never ee 7 
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xivertising of foOd labelling A 4 ; 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


AUSTIN KNIGHT LTD. 


CLASSIFIED 
DEPARTMENT 


require the following staff :- 


ORDER CLERK (Male 21-25) 
must be good typist 


CLERK TYPIST (Female) for 
work in compiling advertise- 
ments, some costing. 


INVOICE CHECKING 
CLERK (Male or Female 20-23) 


Write or phone :— 
“'M4.D."" AUSTIN KNIGHT LTD 


212a Shaftesbury Avenue, W.C.2 
TEM. Bar 780! 


TWO MORE INVOICE TYPISTS re 


quired by Crane Publicity Lid. Male 


or female. Preferably under) Pre 
vious experience of Space and Block 
invoicing an advantage ust be re 
liable and eccurate at figures Five 
day week. Call Staff Manager, Adam 
House, | Fitzroy Sq., WI 

FIRST“ LASS CREATIVE ARTIST 
required for production of catalogues 
trade and prew advertisements, Crood 
salary and contributory Pension 


Scheme Five-day week Interviews 
by arrangement Accommodation 
available in Company's Hotel Send 
full details, including age and experi 
ence, to Staff Manager, The British 
Bata Shoe Co. Ltd Fast Tilbury 
Fasex 


anless be or she, 


490 


Weekly."’ 186 Fleet Street 


Ms. per line, 


is ence 


Ss. per display panel inch. 


E.C.4 


APPOINTMENTS VACAN 


Situations Vacant: ** The engagement of persons answering these advertisements mast 
be made through a Local Office of the Ministry of Labour or a Scheduled Employment 
Agency if the applicant is « man aged 18-64 inclusive or a woman aged 18-59 inclusive 
or the employment, 

Notification of Vacancies 


RATES + APPOINTMENTS VACANT, 3s. 64. per line, 40s. per displa mel inch. 
APPOINTMENTS WANTED, ¥ os ye 
classifications, 4s. per time, 45s. per display panel inch. 
charge, one line plus is. covering postage, etc. 
advertisements under seven insertions MUST BE PREPAID. 
| ondon 


All other 
Minimom, 3 lines. Box No. 
Series rates on application: all 
Address ** Advertiser's 
CHAacery 8844 (Ex. 25) 


ed from the provisions of 
wder 1952." 


CAN YOU SELL 
DISPLAY ? 


lf so, there is an opportunity for 
you to join our Staff, providing 
you have sound experience and 
established contacts. 


Write for appointment stating 
age, experience and salary re- 
quired to— 

SALES DIRECTOR, 
SILK SCREENED PRODUCTS 


LTD., 
Lewis Road, Richmond, Surrey 


PUBLICITY ASSISTANT 


with genuine all round experience is 
wanted in an enthusiastic team respon- 
sible for advertising, sales brochures, 
newsletters, exhibitions at home and 
abroad, House magazine, p.r. and press 
lidison work Young men, in the 
2530 bracket, who like plenty of 
variety in their work are invited to 
send details of age, experience, past 
appointments and salary required to 
the advertiser an aircraft engineering 
firm with premises in the Manchester 
area 


Box 0067 
Advertiser's Weekly 180 Fleet St €C4 


Pepruary 24, 195% 


CLASSIFIED ADVERTISEMENTS 


ASSISTANT 
SPACE BUYER 


(male) 
required 


by leading Fleet Street Agency 
Should have good knowledge of 
Media and be capable of pre- 
paring appropriations, etc. Ap- 
ply in writing giving details of 
past 


experience and stating 


salary required. 


Box 0116 
Advertiser's Weekly 180 Fleet St €C4 


SENIOR VISUALISER. Our 


ARTISI 


EXPERIENCED RETOUCHING Artin 


required for large London firm of 
technical publishers. Permanent situa 
tion under pleasant conditions. Super 
annuation fund. Write stating previous 
experience and salary required 

Box 0082 Ad. Weekly 140 Pieet St PC4 


DRAUGHTSMAN required 
for technical publishers London 
studio (00d = draughtsman with 
artists leaning capable ot good 
small lettering an advantage Write 
for appoimtment giving details of 
experience, salary required, to 

Box 0135 Ad. Weekly 180 Pleet St PC4 


advancement. 


lo 


ADVERTISEMENT 
REPRESENTATIVES 


One of the largest London Magazine and 
Periodical Publishing Houses has vacan- 
cies for two advertisement representatives. 


Applications, which will be treated in the 


strictest confidence, are invited from 
ambitious men aged 25-35, who consider 
that their present employment offers 


insufficient scope and prospects for early 


Brief details in the first instance, please, 
giving age, experience and present salary 


BOX 0157 
Advertiser's Weekly 180 Fleet Street EC4 


SAWELL PUBLICATIONS LTD require 


two young Space Representatives for 
monthly technical journals Apply in 
confidence (with recent history) to 
Managing Director, 4 Ludgate Circus 
London, EC4 


Black & White Artist 


Required for Engravers, able to produce 
highly finished lettering and line work 


from colour roughs, etc. Brenchley 
Engraving Co., Led., Burnham Sc., 
London Rd Kingston ‘Phone 


Kingston 7054 & 3699 


welcome 
mat is out for a clear-thinking 
working, imaginative individual Ac 
counts here range from the highly 
technical to the downright consumer 
Good salary and a happy berth awaits 
successful candidate Brief details 
please, to 

mx O10S5 Ad Weekly 180 Fleet St BC4 


ABVERTISING SPACE SALESMEN 


wanted for local indoor and outdoor 
Advertising. Excellent media. 224% 
commission. References essential 


THE PARAMOUNT PUBLICITY SERVICE RGD 
49, Wigmore Street, London, W.! 
(Tel. WEL 3302 3). 


COLOUR RETOUCHERS wanted for 


expansion of colour section Vacan- 
cies for Senior Artists and improvers 
Good wages, bonus and superannua 
tion schemes Write or telephone for 


appointment to Art Director, Studio 
Irwin Ltd 118 Chancery Lane 
wc. Tel CHAncery 


London 
414i 


ASSISTANT for established publishers 


Production, copy and general duties 
Typing ability useful 
Box 0126 Ad. Weekly 180 Pleet St BC4 


RETOUCHING ARTIST required for 
technical accounts Write or ‘phone 
SMH _ Advertising Services, Lid 


Doughty Street, WC.1 CHAncer 
1902 


COMMONWEALTH OF AUSTRALIA 


Advertising and Press People for Large- 
scale promotion of Australian Foods 


The Australian Government and Food Exporters are about to launch 
a major and continuing advertising programme to tell the British House 


wife about the quality of Australian Foods 


An advertising agency will 


be appointed to work side by side with che Government on the overall 


planning 


but personalities are needed to implement certain phases of 
the operation from Australia House 


The successful applicants will be joining a developing venture right at 


ts start 


Required at this juncture are 


1. Promotional Display — Man 


This appointee will spend his time in the field organising store displays 


and exhibitions 


Working through the advertising agency he will be 
responsible for design and erection of displays and exhibitions 


He will 


be a man full of promotional ideas and with enough personality to see 


chat they reach fulfilment 


Salary £1,000 


2. Woman journalist — writer 


The appointee will work in conjunction with the Advertising Agency 


on all PLR. planning 


She will be a woman who can write the kind of 


human-interest food stories that are lively enough to merit placement 


on the women's pages of magazines and newspapers 


** General releases ' 


are not envisaged, but specific stories for specific columns so the appointee 


will have to get out and establish good contact with the press 


up to £900 


Salary 


3. Assistant to journalist — writer 

This position calls for an enthusiastic young woman who could have 
spent the last two or three years as & trainee agency copywriter 
Alcernatively she could be an ambitious student writer anxious to develop 


her abilities in a position rich with opportunity 


Applications in writing endorsed “ Trade Publicit 
the Senior Government 


dressed to 


Salary £500 
" should be 
Trade mmissioner, 


Commonwealth of Australia, Australia House, Strand, W.C.2. 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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APPOINTMENTS VACANT 


WAKEFIELD 


ADVERTISING 


require further 


LAYOUT 
MEN 


and 
GENERAL 
ARTISTS 


Write stating experience, age, 
salary, etc. in confidence to 
Managing Director 


Cc. P. WAKEFIELD LTD. 


Wakefield House, 
1523, Fleet Street, €E.C.4. 


TOP GRADE 


FINISHED OR 
LETTERING ARTIST 


male or female, 
required for growing agency. 
Good salary 
Good conditions 
Delightful county in which to 
live with lower costs of living 
than in London 
Specimens and details please to 
The Managing Director, Wills 
more & Tibbenham (Norwich) 
Ltd., Incorporated Practitioners in 
Advertising, Freeman House 
London Street, Norwich, or if in 
London ring Holborn 8074 for 


interview 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


EXPERIENCED WOMAN JOURNA. | JUNIOR LAY-OUT DESIGNER for 
i talo ' ' 


AST and Male or Female Assistant 
for editing quarterly stafl magazine 
of large electrical organisation § in 
North West Duties will be to con 
tribute, to organise regular staff con 
tributing, art editing, and collabora 


booklets ’ res, ek 
progressive 


ion for 

is type of 
work Write (or ‘phone FPRObisher 
Ill) Mr. Seow, The Rawiplug Co 
Lid. Cromwell Road, § W7 


tion only on layout and production LAYOUT MAN, VISUALISER required 
Also Junior Assistant, with experience for publisher London studi Must 
in magazine and general literature be ) to prepare lea through to 
layout and production. Apply, stating prese sion finish Some figure work 
age, experience, and salary required in advantage Write for appoutment 
to Box 426, Dorland Advertising i fetails of experience salary 


Lid 18/20, Regent Street, Londen 


Box O1M Ad Week 180 Fleet St PCA 


You should have had at 


as such) and address it to 


THE GENERAL MANAGER 


McCANN-ERICKSON ADVERTISINGLTD. 


BRETTENHAM HOUSE, LANCASTER PLACE, LONDON, W.C.2 


COPYWRITER 
WANTED 


Ihe better you are the better the salary that awaits 
you. But you must be good 

We have lively and interesting accounts and our 
service is based on copy-thinking 


least four years’ ex- 


perience as a senior copywriter 
Mark your letter confidential (it will be treated 


NEW OPPORTUNITIES 
AT PRITCHARD WOOD 


GOOD SALARIES 


FOR EXPERIENCED 


YOUNG MEN 


soores of men and women in important, well paid jobs 
throughout the whole field of Advertising, got thew first 
real opportunities for progress and personal development 
either in the Production Department or the Typographical 
Departmer { Prichard, Wood & Partners. Some of 
them are } senior positions on our own staff today 


Ambitious young men who have finished their 
National Service and have since had a year or so 
of experience with an Advertising Agency, are 
offered good salaries and good progress at P\W_P 


in these departments 


1. TYPOGRAPHY 


Must be used to doing adaptations from 
master advertisements for publication in 
national newspapers. Opportunities are 
given at P.W.P. for men or women of 
suitable development to go on to the 
Layout and Visualising Staff 


2. PRODUCTION 


The men we want won't know every 
thing there is to know about advertising 
but they will have a good, all round 
knowledge and experience of the 
mechanics of advertising, and will be 
rapidly developing 


At P.W.P. there 1s a Pension Scheme and a Part 
nership Plan. There ts also an attractive canteen 
where you get meals at a price less than they cost 
to produce. If you are interested in the vacancie 
described above, write, giving age, salary required 
and full particulars of your experience, to H. ¢ 


Caffin, Personnel Manager 


F. C. PRITCHARD, WOOD & PARTNERS LTD. 


15 SAVILE ROW LONDON, wi 


‘Phone your classifieds to 


CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


INTERESTING WORK IN 
PROGRESSIVE DESIGN 
STUDIO 


|. DISPLAY AND EXHIBI- 
TION DESIGNER. 
Experienced man with appre- 
ciation of contemporary 
design. Reliable and imagina- 
tive. High standard of 
presentation and detail draw- 
ings essential. 

2. PACKAGING DESIGNER 
with good all round design 
sense, able to carry out 
finished artwork, also for 
showcards. Working know- 
ledge of typography essential 

3. FINISHED LETTERING 
AND ARTWORK. 

Keen person able to do first 
class work, working know- 
ledge of typography an advan- 
tage. 
"Phone Mrs. Robinson 
clo W. M. de Majo, Fila. 68/6 
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APPOINTMENTS VACANT 


Situations Vacant : “ The engagement of persons anewering these advertisements must 
be made through « Local Office of the Ministry of Labour or « Scheduled Employment 
Agency if the applicant is « man aged 18-64 inclusive or a woman aged 18-59 inclusive 
enless be or she, or the employment, is exce the provisions of the 
Notification of Vacancies 1952." 


Fepruary 24, 1955 


CLASSIFIED ADVERTISEMENTS 


TYPOGRAPHIC 
UNIT 


Another Typographer now required for 
a busy team engaged on a wide variety 
of interesting work on press and print 
: to a very high standard This is a 
clean finished work (not Senior appointment and calls for 
corresponding qualifications. 


ARTIST 


required, able to produce 


slick pencil layouts and 


figure), by London adver- 

Applications will also be considered 

from Junior Typographers seeking an 

opportunity, to gain valuable experi- 

full details to ence. 

Full details please, stating post required, 
to 


tising agency. Write giving 


Gilbert Advertising Services Led., 


10, Norfolk Street, Strand, W.C.2. Box 0132 
Advertiser's Weekly 180 Fleet St EC4 


GOOD GENERAL ARTIST with SPACE SALESMEN required for local 


ADVERTISING DISPLAY 
LTD 


require 


FIRST CLASS 
REPRESENTATIVES 


with initiative and drive and a 
wide experience of point-of-sale 
advertising. Must have good 
contacts with Advertisers and 
Agents for the silk screen 
division of their business. 
This company has its own 
mechanised air conditioned fac- 
tory, with up-to-date plant for 
printing and finishing in multi- 
colour. Only the finest first- 
class work is turned out and 
this is backed by a first-class 
design studio. 

Only those accustomed to earn- 
ing not less than £2,000 a year 
and having top level contacts 
will be considered suitable for 
these immediate appointments. 
The positions are permanent, 
with good terms—Salary, Com- 
mission and Expenses. 

Apply by letter only with details 
of past experience and earnings. 


The Managing Director, 46 
Charlotte Street, W.|!. 


visualiser/ | 
ayout 
man 


This is a job for a competent man. Salary 
depends solely on ability. Work is mainly 


mad reative ability and agency experience = county maps media. Car supplied 
required in congenial studio Apply, alter trial oni 
PRODUCTION ASSISTANT Studio Manager, Ripley Preston & Box 0191 Ad. W y 180 Fleet St EC4 
agency oF " c Ltd.. 148 London Road, Leicester FIRST-CLASS ARTISTS wanted 
ether § r t . Lettering, retouct Jesigning : also 
Departr POSTER — INSPECTOR 3 required vacancies for neat and accurate 
. by Leading London Outdoor Adver- —e wore penn A 4 
+ a “2 - sing company for South East ne —— — aa a . we A a 
a flair { r London areas Some experience Onis p Bg ree —" ) ~ 
— - jesirable. Write, stating age, previous a os meee, OCF 
ous re juiren i om Ree S oes. rev Artco, 43 Blandford Street,- W.1 
a “ \ exnerienc 
ad on, ox Box 0133 Ad. Weekly 180 Fleet St EC4 DESIGNER 
quired, t ASSISTANT IN ADVERTISING PRO- bates Gite So thn dine ‘ 
Box 0150 Ad. W ' DUCTION DEPARTMENT. Male or Sg gf eR A. 
RETOUCHING ARTIST female. Kr ige of shorthand and ee a, re ee eee 
required by leading | typing secord aad tractor Long experience essential 
mercial Studio 0 general on r tine Permanent position Reply sving 
tunity tor man wit } ve da iday Geta Is of pest expersence 
experience in this ear Apply in writing to Also — juniors and trainees 
duction rite Personne! Officer Allen & Hanburys — Box 0154 
Box 9926 Ad. Week ao | ‘ I Ltd., Bethnal Green, E.2 | Advertiser's Weekly 180 Fleet St EC4 
LARGE LONDON BREWERY has 
vacancy for ing enthusiastic 
Window Dresser Dressings are 
LITTLEWOODS OF LIVERPOOL {| int conte io oi ientts, “i 
of which are in t Greater London 
area Applicant have previous 
| experience ot crepe manipulation, 
WANT ANO l hit R | preferably in the drink trade. Com- 
_— = . mencing salary £45 per annum. 
Apply 


Box 0148 Ad. Weekly 180 Ficet St EC4 


RTISING ASSISTANT with all- 
experience, required by large 
ham manufacturer, advertising 
i c and with substantial 
ess. Details of experience 
resent nm and salary required, to 


Box 0158 Ad. Weekly 180 Fleet St BC4 
ADVERTISING : A good copy writer 
required in advertising department 
near R ves ~Park Man with ve 
creative mind and quick output—to 
tackle cop sales letters, editorials, 
etc Write, with full details, to 
P. C. W., Geo. J. Smith & Co. Ltd., 
72 Temple Chambers, E.C.4 
ADVERTISEMENT REPRESENTA- 
TIVES required for local sponsored 
media Nation-wide circulation 


Box 0145 Ad. Weekly 180 Fleet St EC4 


Television 
| Department 
Executive 


concerned with catalogue production—but 
there is much else besides. 

Pleasant working conditions in a modern 
well-equipped department. Five-day week. 
Pension scheme. Sports and Social club. 


Write to 


THE PERSONNEL MANAGER, (L.V.1.), 
LITTLEWOODS, ENDBUTT LANE, 
CROSBY, LIVERPOOL, 23. 


Man required to operate television 
department in advertising agency. 
Qualifications are knowledge of script writing 
and film production techniques. Advertising 
knowledge desirable but not essential. 

State full particulars of past experience 

and salary desired. 


Box 0156 
Advertiser's Weekly 180 Fieet Street EC4 


*Phane vour classifieds to CHA 8844 (Ex 25) 
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Fesruary 24, 1955 


CLASSIFIED ADVERTISEMENTS 


Copy 
Approved! 


Our clients sell to the world. 


Copy which receives their 
mark of approval is copy 
that is worthy of their 
products. Here is a job for 


a man who would write to 
the few who spend millions, 
rather than to the millions 
who spend little. It is an 
interesting, worthwhile job, a 
well paid job, that takes 
five days a week. There are 
insurance and staff pension 
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APPOINTMENTS VACANT 


Who likes executive 
responsibility ? 


We want an Account Execu- 
tive who wants a responsible 
job. It's a busy job, advising 
people who matter on the 
advertising of products which 
matter. We don't want a 
brilliant individualist but a 
good sound agency-trained 
advertising man who is a 


Good 
VISUALISER 
and 


GENERAL ARTIST 


required 


by periodical publishing house 


ADVERTISER'S WEEKLY 


Two 
VACANCIES 


Expansion of business allows for 
two new appointments tor design 
of press and print on Nationally 
advertised products and services 


1. SENIOR ARTIST. 


men only 


post 


lop-flight 
should apply for this 
Sull lite, general artwork 
Lettering an advantage 


2. JUNIOR ARTIST, wih a 


least two years’ experience 


. » 7 Five-day week Three weeks Post provides ample scope on 

schemes in operation. likeable chap. You (if it , gee mgt hia pte 
If fi is you), will have the backing annual holiday. Holidays al- a wide variety of interesting 
: nay feel that bao should of first-class creative and ready planned this year will be work 
write , approved * on your production teams centimeieanh Wels ving Please write fully, stating appoint 

> > c ARE Vudt Xu X » 
copy, let us know your age, If you like the sound of the . ment desired, to Creative Director 
experience and starting salary job, send us a note giving details of experience and salary 

Box 0174 — Box 0130 

your age, what you have required Advertiser's Weekly 180 Fleet St EC4 

Advertiser's Weekly 180 Fleet St EC4 done and the salary you , vertiser's Weenty ed c 
WRITER. A - would like Box 0128 ; 

: ung Man is require 5 f ON ESIGN 
a= saa a BE Box 0173 Advertiser's Weekly 180 Fleet St EC4 eo b Cer AY (Dt i ER 
3 wil be trained to devel P his Advertiser's Weekly 180 Fleet St EC4 | female Designer with know f 

ulnty to the 4 mM saics and iver- | t i we w mg to progr a 
= ng department Near Raynes Park MEDIA DEPARTMENT of medium. | YOUNG MALE ARTIST 4 by growing design studio P 
L., Geo. J. Smith & Co., Ltd., 72 sized agency has vacancies for | small Adver g A Wl dis- giving deta to 
Temple Chambers, E.( Assistant Space Buyer and Voucher | (trict Apply, giving f ex. Box 0162 Ad. Weekly 180 I st 
( king Cl | perience, ag 1 STORES ADVERTISING and b 
LAYOUT ARTIST go | _ Box 0161 Ad. Week % C4 | "Manager sequired by large f 
Ww ARTISTS WANTED a Provinces Applicant must 
PERMANENT, ‘ round Artist. Letter Good enced in furnishing tr 
PROGRESSIVE advt for Bean when available and salary requ 
and | Box ng I Road Box 0066 Ad. Weekly 180 I C4 
| ford Gadehr b ; | 
< CREATIVE LETTERING ARTISI 
for aaa Ge eee COPY WRITER | PENNE oes Le | Sates Oi sates 
for details, please ‘phone exhibition stand , ed by Staff pens and 
LEYtonstone 5226 Required free-lance Copy Writer, leading Londor Pension scheme. Wri Stating caper 
preferably for technical subjects for = post and salary required 
- . - West of England Agency yx 0144 Ad. Week St EC4 Box 0140 Ad. Weekly 180 Pi f 
ADVERTISING AGENCY STUDIO Resident in or near Bristol preferred 
require artist with ideas wi wants q App! 
to develop his wn imitiative and ee'y 
pos 7, Wide vari f interesting Box 0129 | 
work arwood Press, 47 West Street, , | 
Harrow, Middlesex ct | | Advertiser's Weekly 180 Fleet St EC4 
DESIGNER LETTERING ARTIST re- ASSISTANT TO ART DIRECTOR, 
juired for label work in progressive experier { im progressing work and LEADING 
» experience essential stud routine Staff pension scheme 
B ung previous employ- Wr st experience, age and 

m required salary required, to 

Box 9992 Ad. Weekly 180 Fleet St EC4 Box 0141 Ad. Weekly 180 Fleet St EC4 | 


PUBLIC RELATIONS COMPANY 


TWO WELL-PAID POSTS 
seeks 
London Agency, well known for its high standard 


of work in technical advertising and expanding 
steadily, requires - | S E N } O rea 


CREATIVE LAYOUT ARTIST 


To take control of busy studio. Must be a really 
imaginative visualiser, with at least 7 years’ agency 
experience. Modern outlook and ability to cope 
with all forms of publicity material essential. 


SENIOR TYPOGRAPHER 


Able, without supervision, to take clients’ layouts 
through adaptation stage to production. He must 
be thoroughly experienced in his craft and have a 

creative approach to print. 


Write, stating experience and salary required 


to 


Write, giving full details of experience, age and Box 0155 


salary required, to 
Box 0168 
Advertiser's Weekly 180 Fieet Street EC4 


Advertiser's Weekly 180 Fleet Street EC4 


i 


our classifieds to CHA 8844 (Ex 25) 


*Phone 


— a 
—" 
Be 
| BE executive ff 
| a 
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CLASSIFIED ADVERTISEMENTS 


Young man required 2s Advertisement APPOINTMENTS VACANT 


Representative in London for a promi- 


Sitwations Vacant : “ The engagement of persons answering these advertisements must 
nent group of British Colonial News be made through « Local Office of the Ministry of Labour or 2 Scheduled Employment SPACE 
papers. Some experience of space Agency if the applicant is « man aged 18-64 inclusive or 2 woman aged 18-59 inclusive 
selling an advantage but not essential unless be or she, or the employment, is exce from the provisions of 
; Notification 
@s personality and enthusiasm will of Vacancies 1952. DEPARTMENT 
count for more than previous exper) 
ence. Good prospects for advancement 
and an interesting job in expanding MARS LIMITED ' 
organization Apply in confidence ROCKETING f 
giving details of age, education, career ADVERTISING MANAG oR 
and present salary to Managing 
Director, MARS LTD.., the well-known confectionery manufacturers, wish to appoint AHEAD 
an executive to take full responsibility, under the Sales Director, for the handling 
Box 0127 and control of their advertising and publicity activities. The successful candidate % 
Advertiser's Weekly 180 Fleet St EC4 OS PRPS DEE af, One contest, ataring eset. Working wih requires another assistant 
advertising agencies, he will also be responsible for initiating the advertising b h "4 
to be undertaken, the media to be used, the preparation of display material and space wyer to cope wit a 
FULL - TIME ADVERTISEMENT for establishing methods for checking the effectiveness of such activities rapidly increasing appropria- r 
REPRESENTATIVES required for This is an important senior appointment and the Company is less interested in tions. The successful appli- 
North London gd Sal af and level of initial salary than in finding the right man ; the total worth of the job cant will already have had a: 
ye el APRO «Ah = ' we a: will, however, be high and will include substantial non-contributory pension, life experience in planning and a 
Counties Newspapers 161 Tottenham assurance and other benefits 
Lane, N.8 Candidates must have had extensive experience in a similar capacity in a placing media schedules for 
manufacturing concern in consumer goods, must be of good education, preferably important National Accounts, 
APPLICATION 5 INVITED F Srey A with University degree, and not over 45 years of age and must be capable of 
POSITION WHICH wit . SHO 5 Applications, stating age, education, details of career to date and current salary ; ini 
ARISE IN OUR STUDIO FOR A range should be addressed to the Executive Director (Administration) at Dundee working with a guar ~eegy of 
GENERAL JUNIOR ARTIST Road, Slough, Bucks. Strictest confidence will be observed qupervision. He will pro- 
bably be around 25 years 
VALE STUDIOS LTD 


TECHNICAL COPYWRITER with | CLASSIFIEDS! Male and female old, and will certainly be 
3 Harrington Road, South Kensing engineering background. required in Clerical Assistants required for classi- : 
. $.W.7 mp area, for preparation and fied advertisement dept Some ex- able to justify a generous 
- production of sales literature and mence preferred but not essential starting salary. Please write 
POSTER ARTISTS in King rea press advertising Knowledge of acancies also for shorthand typists 
wanted for the Grana Theatres trade exhibitions and editorial pub- and copy typists Permanent, pro- fully to: 
Display Dept Permane f ions licity an advantage Age about gressive and pensionable positions © 
in expanding organisa ¥: Write, stating age, experience and Staff canteen Personnel Manager The Space Buyer, 
letter, Publicity Dep The Granade salary required, to W. H. Smith & Son Ltd., Strand 
Theatres Ltd % Golden Sauare Box 0005 Ad. Weckly 180 Fleet St EC4 House, Portugal Street, W.C.2. Hol Gordon & Gotch Advertising 
London, W.1 LETTERING ARTIST and Genera 4343 (ext. 271) 
EXPERIENCED GENERAL ARIIST Designer wanted for ~~ point- Ltd., 75 Farringdon Street, 


required. Some lettering and retou of-sale designing Apply Studio London, E.C.4 
ing Salary £750 i j Wt Manager, Advertisin Display Ltd STUDIO SEVEN 

Write 46 Charlotte Street, W.1. LANghaw 

Box 0185 Ad. Weekly 180 Fleet S: BC4 $351/2 


want another 


good 


TRAFFIC lettering | | LAYOUT 


artist DEPARTMENT 
CONTROLLERS = |. cse"%..,| | some 


HOLborn 9357 8 LIKEWISE 


. . . on. COMPETEN SECRE 
Ve /l re quired with for «i - oa pr req ires firstl layout 
; “ Publishing Company Excellent pros- u . y, a 

- " . pas P . ts Apply givin ence, i 
previous agency experience, las cal” devtend* uate, and iaiean” a a 
5 salary required r T. e ayout 
sound workin “ knowled: € Box 0163 Ad. Weekly 180 Fleet St EC4 designer will come complete 

. g 
y i ASSISTANT (male) with experience on large-scale 
of pre rducti IN, COPV schedules aaa leche ae ton National Accounts, some typo- 
. 7 completed National Service. Write or graphical knowledge, a fine 
and with the patience hone for interview to Personnel sense of design and the ability 
- Salisbury Square, London, F.C.4 to produce first class roughs 
fo attend fo detail. Cen. 8156 to presentation standard. The 


typographer will be keenly 


They must he capable of TYPOGRAPHER: aware of the importance of 


typography in modern adver- 


oe ° . tising, and will have enough 
handling on their own WANTED ability and experience to make 
oe : himself felc in a highly am- 
ad group of accounts. Middleweight typographer with bitious team. Both positions 
about 3 years’ agency experience, are extremely well paid. Full 
required to work on an interest- details please to 

ing range of national accounts. ' 

Profit sharing and pension The Art Director, 
Traffic Manager, C. J. Lytle (Advertising) Ltd., schemes apply Gordon & Gotch Advertising 


2, 3-4, Dean Street, W.1 Telephone GERrard 8646 S. C. PEACOCK LIMITED Ltd., 75 Farringdon Street, 


Maddox House, London, E.C.4. 
215-221, Regent Street, London 


W.t. 


‘Phone your classifieds to CHA 8844 (Ex 25) 


Telephone or write:- 


is APPOINTMENTS VACANT BT APPOINTMENTS VACANT fm. 
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CLASSIFIED ADVERTISEMENTS EG0EIERZED 
a 


| &. WARD HART 


SEASONED | (in association) 
LONDON MAIL ORDER HOUSE are looking for a senior 


COPYWRITER REQUIRES SECRETARY /EXECUTIVE 


Qualifications required are 


We require another copy- ASSISTANT TO MANAGER ! ee ee. Commercial Photo- 


writer with experience of 


2. Considerable organising ability 


both national and trade IN CHARGE OF 3 aga knowledge of clothes and 
advertising. Capability of CATALOGUE PRODUCTION This is a post of responsibility : short- 


hand, typing are not required. 
clear, interesting and force- Telephone for an app 
Applicant must be capable of handling all Fiaxman 006! 
ful expression on a wide mechanical production and copy detail, dealing 
: with printers and suppliers, etc. ADVERTISING ASSISTANT required 
range of subjects is essential. - : - ° : “ , 

8 y Write giving full details of previous experience oy Se Danese en eee 
The job demands a zest and age to— advertising, preparation of catalogues 
etc Able to execute a certain amount 
for work but it offers an Box 9955 of finished art work Write age 
experience, salary required 


attractive salary, congenial Advertiser's Weekly 180 Fleet Street EC4 Box 0188 Ad. Weekly 180 Fleet St BC4 


RAPHIC ARTS LTD. 

PERSONAL ASSISTANT ARTIST re- | DRAUGHTSMAN working tail G ed 
, . ao . . M ~ f fo > geiiiiion . require another 
participation in our Pension quired y Advertising anager oO or qua ex sibdas 

rapid! growing surgical appliance or exhibitior exper ¢ rable VISUALISER 
firm. Job requires rough layouts and Accuracy and sp ventia 
some finished work, together with Write experience and salar t , Working conditions by 
record-keeping and general duties Box 0138 Ad. Week arrangement. 


Should be in carly twenties There 
Managing Director, is good scope for development, and rT" "Phone: Lance Beacham 


only men with ambition and a wide ‘dine ad | , Reg , val CENtral 837! 


interest in advertising should apply le for an experi . Men : ‘ 
Send full rucular yf career to date <— : 7 _ ~ 
DIXONS ind present. salary to Myo-Plastex © be based in Lo SHORTHAND-TYPIST - SECRETARY 
j te heb ‘ > > 
Appliance Co., 215-221 Regent Street a A. H. Phe oe aged 19-21, required by Produ : 


WEST END Wi Blackfriars Road, S.t WAT 5915 Manager of well-known Fleet Street 
A VACANCY occurs rir group of magazine and book publist 
age 20-23 , img companies Five-day week 


ADVERTISING AGENCY ro apt. ~ ae a OP yy og 
lent conditions ' ‘ Box 0186 Ad. Weekly 180 Fleet Sc FC 4 
LTD. LADIES ONLY advancement and friendly atmosphe SHORTHAND-TYPIST (CLERK = { 

| are offered to a t . Pleet Street newspaper office 

1-9 Hills Place, London, W.1 Will South Kensington be more quality work. Phone i Box 0166 Ad. Weekly 180 Fleet Si BC4 
Gerrard 2304 - 879! | | convenient to you? Will a posi- 
tion offering full scope for you to 
use your practical production GREENLYS URGENTLY )). 
TRADE EXHIBITION ORGANISERS experience handling, on your own 
require assistant (male) in manage- initiative, the production for a 


ment office Must have completed 
National Service or be exempt group of accounts in an agency, 


Write, stating age and salary expected, | interest you? ‘S-day week and 

to | a 

Box 0160 Ad. Weekly 180 Fleet St EC4 holidays this year. So write a fully 
| | informative letter to 


STUDIO LORAYNE C. F. C., 18 Thurloe Place, $.W.7 


First Clans General Artist | | [STERN AND LAVOUT ARris. | that are versatile 


A young man with agency experience 
Clients’ Layouts and high standard 
Phone GERrard 7934 of finished lettering. Write or phone 
Studio Manager Townend-Smith & 
23 GOLDEN SQUARE ~ LONDON © w.l Hardy Ltd., 15 Hanover Square, W.1 This expanding agency offers the oppor- 
Mayfair 4847 
. . tunity to work on interesting accounts 
YOUNG PUBLIC RELATIONS ADVERTISEMENT SPACE REPRE- ‘ 8 
EXECUTIVE (male) required to SENTATIVE required for Trade freedom of approach—encouragement 
assist in handling industrial accounts, | Journal and Directory (Provinces) aaiaed . j . 7 
with prospect of senior appointment Experience desirable, prospects good and interest in your personal advance- 


Newspaper background desir- Applications, with details of positions ment— yes, and a holiday this year 
proved versatility as a writer held, age. salary, etc to , 
ssential Salary rising from £800 Box 0137 Ad. Weekly 180 Pleet St PC4 Ww P . - . 
e ex t top-a experience 

xccording to qualifications and ex- | LAYOUT ARTIST required for cata- | ee. 


perience. which should be described logue work This is an outstanding brightness (even brilliance) and the 
in full in applications to opportunity for an rienced man . 

Box 0189 Ad. Weekly 180 Fleet St EC4 ~ ed Director, PRI. $821 undoubted ability to create in visual 
form the great advertising of tomorrow 


There is also a place among us for the 
DESIGN | cht 


younger visualiser who possesses enough 
ARTIST evidence in the form of fluid visuals to 
FOR PRINT indicate that he knows what it's all about 
if this is the type of work which REQUIRED Several positions are yet to be filled 
interests you and you are really capable | With creative experience of we expect applicants to have concrete 
of designing ali forms of printed | | | producing fold-flat constructions ideas about their own value 
publicity material to a very high and for point-of-sale material. 


exacting standard you are invited to Please write or call on 
write fully, age, experience and salary 


bracket to Art Director WASS, —— & co. WR 1 i E TO G R E E N L Ys 


conditions and voluntary 


Scheme. Write or telephone 


Box 0131 Colour Printers 


Advertiser's Weekly 180 Fleet St EC4 85 FENCHURCH STREET, 
London, E.C.3. 


‘Phone your classifieds to CHA 8844 (Ex 25) 


attention of the Art Director, 9, Berkeley Street, W./ 


| | VISUALISERS | 
| : 
, 
—_______™™ 
ee 
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CLASSIFIED ADVERTISEMENTS ’ 


APPOINTMENTS VACANT 
LAYOUT oa = a of persons answering these advertisements must CREATIVE a 
m ough a Local ce of the Ministry of Labour or a Scheduled Employment 
ARTISTS Se ee Tees as caren eens panne ee eoeem || LAYOUT MAN 
Notification of Vacancies Order 1952.” 


Two experienced layout artists required 


; required 
for (1) press, and (2) print. These are 


permanent positions for really first with sound working know- 
class men. Five day week. Full ledge of typography. 5 
holidays. Write to our Art Director day wack. Wetes giving full 
: stating age, experience and salary 4 ' 

= required h etails to 

bos Typographers 


W. HOPWOOD & CO. LIMITED, Box 0171 
ay Cmnester 2 Advertiser's Weekly 180 Fleet St EC4 


ADVERTISEMENT REP. BD. and : 
entries Trade Annus ‘ SECRETARY. Immediate vacancy for 
nine yung lady with thorough 


terms. 79 Great Titchfield Sirect, See an advertisement te ag LO 


aah ment. Regent Street Offices industrial 
i organisation Canteen Five - day 


| PRODUCTION ASSISTAN ag PO le 
= Aasenaet reauired fr the production of mterest on 0 Fon & BC 


a 
* (editorial) of printed matter of ried AL 
ae character including the thly MEDIC 
i ‘F.BL. Review Typing a me 
* 
shorthand "Hich routine cerestng 487 COPY WRITER 
3 character and opportunity of sh page 


ing Own methods Full - ys thes 


required for Export Dept. of important 


year. Lunch vouchers pharmaceutical house ; he should also 
Apply, stating salary, have experience in layout and super- 
f printing Knowledge of 
Office Manager, Federation of vision of p 
, t ch . 1 
- British industries, 2) Tothill Screet, French and German desirable. Apply 


giving full particulars and salary required 


Lendon, S.W.! to Personne! Manager, 


———— THE D. BROOK-HART COMPANY . MANY A GOOD COMMERCIAL Box 0167 
ASSISTANT SPACE BUYER require a Production Assistant with PHOTOGRAPHER considers that be x 

required with ; k good all-round experience in press could run his " tudio Here is , | 

media, capabi. rer and gciat werk. Aas 23-30. Excdlont a So ge Rew yy Advertiser's Weekly 180 Fleet St EC4 

and §=supervisior . k opportunity for the right § mar to open new section seeks €kx- 
Sait Write, giving det Write, giving full details of experience perienced man 1 take complete FIRST - CLASS ADVERTISEMENT 
s ‘ and salary re f vi and salary required, to Production control from start Write in confi- SALESMAN required by publishing 
ry ger, Smee's A yuk Manager, The D. Brook-Hart Com- dence t firm. Big opportunity for right man 
* Street, Manchester Sq \ pany, 48 Dover Street, London, W.1 Box 0183 Ad. Weekly 180 Fleet St EC4 Box 0190 Ad. Weekly 180 Fleet St EC4 
€ u — 
' 
a 
5 
LA 
Pi 
+, . 
opywriters 
? 
i 9 


SERVICES LTD., 
plea Se note have a Vacancy for 


| a Research Executive 
There is a pleasant job to be filled in a small 
group in the LPE. It is for a copywriter who is He must have had at least two years’ training in normal 


by no means vet an * ace’ aspi 
hee S yet an ‘ace’, but who aspires that market research techniques, and be capable of carrying 


way. yung, but spec ic 
y. Young, but with specimens which show out the executive processes of large-scale routine enquiries 


some periormance as well as promise. Ambitious with the minimum of supervision. 
enough to tackle national campaigns ; modest 
enough to handle also humdrum jobs. A hard 


worker—but not a drudge. 


In addition he must be prepared to learn something 
of the techniques of statistical social psychology, though 
a formal training in either statistics or psychology is not 
A concise letter (no specimens) is the first step. essential. Starting salary will be in the region of £700. 


Please address it to: , : 
aj . ; | Applicants are invited to write, in the fullest detail, to 


The Creative Director, The London Press 
= Exchange, 110 St. Martin’s Lane, WC2. MARKET INFORMATION SERVICES LTD., 


24, BROOK’S MEWS, W.!. 


- ' 


! ‘Phone your classifieds to CHA 8844 (Ex 25) 
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Fesruary 24, 1955 


APPOINTMENTS VACANT 


GENERAL ARTIST 


Capable designer who is also 
competent to do finished work 
preferably on technical subjects. 


LETTERING ARTIST 


Must have a high degree of 
finish. 


MURRAY STUDIO, - 
5 Rosebery Avenue, London, 
E.c.I. 
Tel.: TER 8770 


TOP FLIGHT DISPLAY REPRE- 
SENTATIVE. We shall shortly 
appoint a Display Representative to 
handle enquires for silk screen 
printed displays in a new department 
of a large expanding organisation. An 
adequate salary, commussion, car and 
expenses are available to the success- 
ful applicant, who should have a very 
wide knowledge of display and who 
already has been ccustomed to 
handling large accounts Replies in 
strict confidence to Box No. 4147. 
Mason-Peacock Ltd 184 «6Strand, 

, J 

SHORTHAND.-TYPIST, aged 18-20, 
required as junior editorial secretary 
by well-known Fleet Street group of 
magazine and book publishing com- 
panies Five-day week Salary 


£6 10s. p.w 
Box 0187 Ad. Weekly 180 Fleet St BC4 


Design - Display - Exhibition 
Silkscreen - Photography 


Replicards Led., 
Replica House, Bavaria Road, N.19. 
ARC 6241-4 


have vacancy in studio for another 
general designer — draughtsman. 
Must have experience presenting 
visuals and executing working 
drawings. 9.0—5.30. No Sats. 


Please write to Chief Designer for 
appointment. 


VACUUM OTL COMPANY require 
Copywriter aged 25-35. He will pro- 
duce literature to sell the Company's 
automotive and agricultural products 
to the motor trade, motorists and to 
farmers He must write well and 
must have some advertising experience 
Semi-technical knowledge and interest 
in motoring a great advanta 
Written applications only, giving full 
details of personal particulars, ex- 

rience and salary requirements, to 
mployee Relations Department, 
Caxton House, Westminster, S.W.1, 
quoting Ref C 


FINE OPPORTUNITY for young man 
with ‘Advertising Mind.”’ Publicity 
Manager of major nationally adver- 
tised watch business (London) requires 
Assistant Progressive post for young 
man exempt or returned from National 
Service. Apply, stating age and back- 
ground, to 


Box 0149 Ad. Weekly 180 Pleet St BC4 


Immediate opportunity in Studio 
of West End Agency (moderate 
size and developing) for capable 


GENERAL ARTIST 


Some Agency experience. Bright 
Layout ideas. Good slick finished 
work including lettering. 


Write with full details 


BOX O18 
Advertiser's Weekly 180 Fleet St EC4 


’Phone your classifieds 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 
| 


CENTRAL ART 


urgently requires the following staff 
|. Assistant Studio Manager. 
2. First-class Lettering Artists. 
3. Genera! Artist. 
4. Photo-retoucher. 
Good salaries await selected applicants. 
Pleasant working conditions. Two 
weeks’ holiday this year. Apply. 

Art Director 
CENTRAL ART & 
PHOTOGRAPHIC STUDIOS 
LTD. 

30? Oxford Street. W.!. 
Telephone: MAYfair 3742 


NICE WORK—IF WE CAN GET IT. 
We want a Senior Technical Illus- 
trator, capable of tip-top work 
Perspectives from “‘blues,"" cutaways 
line tome and ae London draw- 
ing office. Wr 
Box 0184 Ad. Weekly 180 Fleet St BC4 


APPOINTMENTS WANTED 


TV-MINDED YOUNG WOMAN (a 
exible, practical, resolute 29) secks 
responsible position (¢.g Personal 
Assistant/“‘Continuity Girl’") at right 
hand of a top TV executive. People 
and ‘“‘props,”’ models and muddies, 
poses and posers have been packed 
into 11 years of administrative and 
production experience 
Box 0177 Ad. Weekly 180 Pleet St BC4 

“HAND PICKED” SECRETARIES 
available. The Wigmore Agency, 67 
Wigmore St.. W.1. HUNter 9951/2/3 

KEEN WOMAN (24) seeks new post 
Past experience : two years’ produc- 
tion, 18 months’ assistant/accounts 
executive 
Box 0181 Ad. Weekly 180 Pieet St BC4 

PRODUCTION EXECUTIVE, aged 25, 
seeks position Able to take com- 


_ control. 
x 0180 Ad. Weekly 180 Fleet St BC4 
YOUNG LADY, experienced in adver- 
tissing, seeks job as a Representative 
Box 0179 Ad. Weekly 180 Fleet St BC4 
TOP-LEVEL ADVERTISING MANA- 
GER desires change in London or 
South 20 years’ wide marketing 
experience with manufacturers and 
large agencies 
Box 0139 Ad. Weekly 180 Fleet St BC4 
YOUNG MAN, 24, public school, 
travelied administrative experience, 
wants junior executive post in London 
Box 0134 Ad. Weekly 180 Fleet St EC4 
SALES MANAGER. Due to take-over 
company, T. E. Trotman 
A.M.L.LA., of 127 Lauder- 
dale Mansions, London, W.9, lately 
sales manager and previously advertis- 
ing and Sales Promotion Manager of 
Thor Appliances Lid., seeks a new 
appointment 


FREE LANCE SERVICES 


COPYWRITER. One of the most 
imaginative and merket-<onscious in 
the business invites free lance schemes 
Industrial and consumer. Confidential 
Box 0079 Ad. Weekly 180 Pleet St BC4 

TOP FLIGHT COPYWRITER free 
lances full time to Advertising Agents 


only Prefers to work an “‘head- 
aches"’—-technical, medical and ethical 
copy requiring detailed research 


General copy also handled Fees 
reasonable enough to cut agency over- 
heads Write “Copywriter.” 75, 
Harrington Gardens, $.W.7, or ‘phone 
FREemantie 7557 
COPYWRITER. 
stories, and occasional 
Punch) with particular flair for words, 
slogans and light verse. as well as 
actical experience in London Pub- 
icity Agency, 


Bos 9901 Ad. Weekly 180 Pieet & BC4 


LAYOUT ARTIST (Bx. Pig.) specialion 
ie folders and brochures, seeks com 


GurRons 
Boz 9867 Ad. Weekly 180 Pleet St BCs 


YOUNG! AMBITIOUS? 
A First class lettering artist would like 
to build up a group of top rate Freelance 
Specialists in Scill Life, Figure and Re- 
touching, with view to working 
together and forming a studio of 
specialists, some work has been offered 
on this basis for right people. Please 
write 
Box 0176 
Advertiser's Weekly 180 Fleet Sc EC4 


COPYWRITER, all kinds work quickly, 
thoroughly executed xcellent refer- 
ences, specimens. FLAxman 7042 

EXPERIENCED COPYWRITER, with 
knowledge of present-day horse racing, 
required for spare-time work in 
London. Apply 
Box 0147 Ad. Weekly 180 Piece: St BC4 

GENERAL & LETTERING ARTISTS 


required. Continuity of work. Phone 
CHA 4177 (after 10 a.m.) 
FREE LANCE ARTIST for industrial 


leaflets; ditto for Photo Retouching. 
Victoria Street area. Victoria 3485 
ILLUSTRATOR OF CHARMING 
CHILDREN secks commissions adver- 
ting or publishing 
Box 0151 Ad. Weekly 180 Fleet St BC4 
TOP FLIGHT DESIGNER offers free- 
lance services. Reasonable charges 
Box 0152 Ad. Weekly 180 Pleet St BC4 


Free-Lance 


FIGURE ARTISTS 


required for first-class magazine work 
and general illustrating. 


VALE STUDIOS LTD. 
3 Harrington Road, South Kensington 


wort gee BUSINESS 
AST, with flair for original 
Han sing, secks part-time or free- 
lance work in advertising or publicity 
Box 0182 Ad. Weekly 180 Fleet St BC4 
ESTABLISHED 8I1-MONTHLY JOUR- 
NAL requires Free-lance Agent/Space 
Salesman to develop advertising side 
Genuine. Real sco; 


pe 
Box 0178 Ad. Weekly 180 Fleet St BC4 


BUSINESS OPPORTUNITIES 


SHOW CARDS, CUT-OUTS 
ADVERTISING FOLDERS 
(own 


by photo-litho or letterpress 
photo-litho process plant) 
CARILLON PRESS LTD. 
Pine Colour Printers, Bournemouth. 
elephone Boscombe 36835. 
London Office 4a Bloomsbury 
wc Phone: HOLborn 83 


SCREEN PRINTED POSTERS. Any 
aze. First-class work. Low ves 
Dores Signs, 112 Topping St - 
pool 

| FOR STOVE ENAMEL SICNS, silk 


JOUR. 


screen printing, sign writing and dis- 
= ‘phone CHA 3878 oF rite 
ox 0075 Ad. Weekly 180 Fleet St BC4 


TENDERS | 


PAIGNTON URBAN 
DISTRICT COUNCIL 
1956 OFFICIAL GUIDE 


Tenders are invited for the 
printing and supplying of 40,000 
copies of the 1956 Paignton Official 
Guide. Designs and quotations 
to be received not later than 
10.0 a.m., Tuesday, 15th March, 
1955. Detailed specification ob- 
tainable from the Entertainments 
and Publicity Officer, 

Old Town Hall, PAIGNTON 


| 
| 


FOX PRINTING PRESS have installed 
three of the famous ~~ | 
Cylinders in their new extension 

are now in 8 position to undertake 
another established monthly or weekly, 


Demy Octavo of ro. Fox 
Printing Press, Typos House, May- 
bank Road South Woodford, 
London, E.18. BUC 6565 


OLD - ESTABLISHED high quality 
printer in the Midlands has capacity 
available im all operations for the 
production of a monthly or quarterly 
letterpress periodical of the followi 
specification: From 5,000 to 10, 
copies Svo or 4to, from 64 pp. to 
128 pp.. with small sections in colour 
if required Quotations would be 
submitted on receipt of full informa- 
ton 
Box 0064 Ad. Weekly 180 Fleet St BC4 

BIG FISH? Try our little pool, where 
your size means 100 per cent. care 
and attention We do letterpres 
colour work for two other anglers’ 
dreams if you phone BIS 5209 we 
can show you cxamples of colour 
work showcards (letterpress var- 

mobiles, ete 

LITHOPRINT LTD. offer capacity for 
printing on R.K.L. and R.30 Rota- 

int Machine Enquiries to %a 
dford Hill, $.W.12 BAL 9368 


ACCOMMOD 


ONE ROOM REQUIRED by top rank 
freelance designer 
Box 0153 Ad eekly 180 Fleet St BC4 
FREE LANCE ARTIST requires sccom- 
modation Charing Cross district or 
near as possible 
Box 0164 Ad. Weekly 180 Fleet St BC4 
CONSULTANT - COPYWRITER = with 
first-class connection urgently needs 
office accommodation with tip-top 
art group. Central London 
Box 0165 Ad. Weekly 180 Pleet St BC4 
FLEET STREET ART SERVICE hav 


accommodation available to group of 


Artists in well-lit and fully equipped 
Studio Nominal rent inclusive 
heating, lighting Camera Lucide 
Airline. Some work available 


Box 0146 Ad. Weekly 180 Fleet St BC4 
OFFICE to ict at £1 10s. pw. in public 
relations and advertising firm Person 
able to introduce business preferred 
Box 0142 Ad. Weekly 180 Pleet St PC4 


MISCELLANEOUS 


PIN-UPS AND COVER GIRIS in 
stock for artists and advertising 
agents For particulars of studio 
facilities and enormous model files 
contact Philip Gotlop Photographs 
Lumited 24 Kensington Church 
Street, W.8 Western 4130 


BOX CAMERAS (metal) with your ows 
mame or trade mark for gift schemes 
or prizes, etc Quantity quotations 
from Photopia, Newcastle, Staffs 

FOR ORIGINAL GIRL PICTURES— 
Pin-ups, Figure udies, etc 
Visual Arts Club Models—<ingles or 
sets. Photo-Union Picture 
12 Soho Square, London, W 


SALES AND WANTS 


ADDRESSALL /TS415 Addressing 
Machine, cover, four<drawer cabinet, 
large quantity stencils, writing outfit 
Reasonable 1 y accepted for quick 
sale. (London 
Box 0143 Ad Weekly 180 Fleet & PCA 


SPECIAL ANNOUNCEMENTS 


See February 10 issue of 
ADVERTISER'S WEEKLY, pages 
352, 353, 354, for the Monthly 
Register of Trade and Special- 
ist Publications Section. 

March 10 will be the next 


to CHA 8844 (Ex 25) 
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ADAM HOUSE, 


VISUALISING!... 


YOU RUN A STUDIO and have on your staff ex- 
perienced visualisers capable of turning out really 
slick layouts . . . then we would like to hear from 
you. (There is a very good chance of your being 


asked to do the finished artwork too !) 


YOU ARE AN ARTIST'S AGENT and 


visualisers as well as illustrators . . 


represent 
. then we would 


like you to get in touch with us. 


YOU ARE A FREELANCE VISUALISER, 


working on top flight national accounts—once 


used to 


again then, we would like to hear from you. 


finally, you are an EXPERIENCED AGENCY VISUALISER, 
looking for an opportunity of improving your 
position and working on a new set of interesting 
accounts—there is a permanent position waiting 


for you here. 


Please write, call or ‘phone 


CRANE PUBLICITY LIMITED 


| FITZROY SQUARE, W.! 
Telephone: EUSton 8061 


STOP PRESS 


FESTIVAL HALL 
‘EMBARGO’ 


Letter in “The Times” yesterday 
(Wednesday) from T. é Bean, 
general manager, Royal Festival 
Hall, stated that when present con- 
tracts are completed no further 
exhibitions will be held at Hall 
unless of a character “which adds 
to amenities of the foyers”—where 
all exhibitions take place. 


Largest American neon manufac. 
turers, Voltare Tubes Inc., nted 
exclusive licence for US for Claude- 
General Neon Lights Ltd. invention 
of an electrode which vents end- 
dulling of cold ca fluorescent 
tubes when temperature drops. 


New Kirbigrip Quick-Grip cam- 

tieup with the ichard 

nut new home perm being 

handled by White Advertising. 

Trade papers and women’s maga- 
zines being used. 


Ltd.'s wines won an 
award for Britain in American 
Package Design Exhibition in New 
York. Designers responsible: Mil- 
ner Gray & W. H. de Majo. 


Packaging of W. & A. Gilbey 
and spirits 


NAGS to hold first-ever annual 
dinner at Vintners’ Hall, Wednes- 
day, March 23. 


R. A. Butler, Chancellor of 

the Exchequer, will west 

speaker at spring of eid 

¢ — Newspaper Editors on 
ay 


Mr. R. : 


Apathy of Midlands advertising 
managers 
Midlands 

porated ) 
aie mentioned by 
White (vice-chairman) at 
branch's social. 
participation 


Without more 


Belcolor, Tricolor and Photo- 
colour Laboratories changing name 
to Industrial Colours Ltd. 


Johan James Truelove, circulation 
manager in North of Scotland for 
“Express” group, died. 


Market Research Society's second 
annual luncheon to be held at Park 
Lane Hotel on Thursday, i 10. 
Chair will be taken b i 
dent, the Rt. Hon. the —y 


S. T. Garland Advertising Service 
Ltd. launching campaign for new 
client—Advance Linen Services Ltd. 
Aé feature Advance Towelmaster. 


at their office at 180 Fleet Street London, E.C.4. (Phone a 


Pub by the Pre ~ BUSINESS PUBL ICATIONS Led., 
wblished aprictors Clements Press Ltd., Portugal Si. Kingsway, London, W.C.2 


Chancery ®444 ) 
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